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COMMUNITY

U.S. Secretary of State Condoleezza Rice
to give virtual talk at SVSU in January

SAGINAW - The country’s former top for- fairs, as well
eign affairs adviser to the president of the Unit- as special as-
ed States, Condoleezza Rice, will be the keynote sistant to the
speaker for the 13th annual Martin Luther King president for
Jr. Regional Celebration, hosted by Saginaw National Se-
Valley State University in collaboration with curity Affairs.
the Bay Area, Midland Area and Saginaw com- In 1986, while
munity foundations.

Rice’s keynote remarks will be streamed
live to an SVSU audience Wednesday, Jan. 19,
at 7 p.m. Individuals may register to attend vir-
tually at svsu.edu/mlk. The celebration is free

an Interna-
tional Affairs
Fellow of the
Council on
Foreign Re-

of charge. . )
From January 2005 to January 2009, Rice lations, ~ Rice / : %
served as the 66th Secretary of State of the also §erved CONDOLEE77A RICE
United States — the second woman and first as special EE‘
Black woman to hold the post. Rice also served sistant to the
PRESIDENT BACHAND as President George W. Bush’s national securi- director of the Joint Chiefs of Staff.
ANNOUNCES PLAN TO ty adviser from January 2001 to January 2005 Born in Birmingham, Alabama, Rice earned
RETIRE FROM SVSU — the first woman to hold the position. her bachelor's degree in political science, cum
Rice currently serves as the Denning Pro- laude and Phi Beta Kappa, from the Univer-
COMMUNITY, PG 22 fessor in Global Business and the Economy at sity of Denver; her master’s in the same sub-
the Stanford Graduate School of Business, the ject from the University of Notre Dame; and
Thomas and Barbara Stephenson Senior Fel- her Ph.D., likewise in political science, from
low on Public Policy at the Hoover Institution, the Graduate School of International Studies at

and professor of political science at Stanford the University of Denver. Rice is a Fellow of the

MSU retired Uplver51ty. She is also a founding partner of American Academy of Arts & Sciences and has
ro fessor Rice, Hadley, Gates & Manuel LLC, and since been awarded 15 honorary doctorates.
p . September 1, 2020, has served as the Tad and In addition to the keynote address by Rice
campaigns for Dianne Taube Director of the Hoover Institu- the J 'Hy nelude th y ’
. . tion ton. he Jan. 19 program will include the presenta-
mmigra Rice served as Stanford University’s pro- tion of regional scholarship awards by the Bay
common gI'Olllld vost from 1993 to 1999. In 1997, she also served Area, Midland A?ea and Saginafw community
LATINO BNNER, PG 5 on the Federal Advisory Committee on Gender- foundations to high school seniors who have
Integrated Training in the Military. From Feb- embodied Martin Luther King Jr.’s ideals. Of-
ruary 1989 through March 1991, Rice served on ficials also will announce the winners of the
BV farmers President George H.W. Bush’s National Securi- Drum Major Awards, which recognize those
market gr ant ty Council staff. She served as director, then se- whose community involvement in the Great
nior director, of Soviet and East European Af- Lakes Bay Region advances King's vision.

will occupy only
ROTC rear of
school
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More than subs
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TIS' THE SEASON

y immediate and extended families have grown so much over the years that we now pull names and exchange gifts with

one adult while continuing the practice of splurging on the small children. As this headcount continued to grow exponen-
tially, so did the numbers of friends, colleagues, church members — you can see where this is going. Over the years (decades
actually), the time, energy and expense involved became overwhelming! This from a man who has the resources available to
indulge a bit thinking out loud about the families who struggle each year to live up to the hype i.e., the commercialism which
begins on Halloween and continues around the clock until the stroke of midnight on December 24th . So, as if there needed to be
one more divisive subject of debate, over the past few years beginning with the abbreviated ‘X Mas” greeting, the ‘war on Christ-
mas’ has been a major topic of conversation. Hearing the words, ‘Happy Holidays' usually said with a smile has become cause to
cancel orders, exit the business without the carefully selected items for loved ones, respond with an ice cold, ‘Merry Christmas
to you’ or even to mutter a few chosen words that cannot be printed in a family newspaper on the way out. Observing this type
of behavior kind of puts a damper on the whole ‘tis the season of love, peace and joy’ frame of mind.

The Christmas season is a mix of religious and secular traditions practiced in countries worldwide. It is a time of spiritual reflec-
tion of the very basic tenet of Christianity — a day set aside to recognize and celebrate God's love for the world through the birth
of the Christ child, Jesus. Obviously, this is a Christian (followers of Christ) holiday. There are, however many other religious and
non-religious holidays observed during the month of December as well. A short and not at all inclusive list includes Ramadan,
St. Nicholas Day, Feast of Immaculate Conception, Zionism Day, Human Light Celebration, Christmas Eve, Christmas, Kwanzaa,
and Holy Innocents Day. Happy Holidays is a phrase used to be inclusive — a way to acknowledge people whose beliefs differ
from my own. It doesn’t in any way weaken or dilute my faith and it certainly does not cancel the joy, the peace, or the love of and
for mankind which rests in my heart. The spirit and joy of Christmas lives inside of us — not solely in a holiday greeting often
used to sell merchandise.

I recognize the fact that this is a hot topic which has over time polarized groups of people mainly in the faith community. I am
hopeful (this is a season of hope) that my thoughts are cause for unity. There are so many critical issues to be addressed. Let’s
not major in the minors — being greeted with respect and a smile cannot continue to be such a bone of contention. We continue
to be who we are called to be — purveyors of truth and love while respecting others’ right to their beliefs. I think that message
will speak volumes far beyond the argumentative approach that has picked up speed over the years. Good Trouble — Necessary
Trouble. I haven't taken a break from this mantra. It is necessary to prioritize or pick your battles. Recognizing that salesclerks
are not the enemy and asking ourselves important questions will go a long way in our efforts to create a peaceful environment
during the holidays and far beyond. Just a couple of queries to consider might be; Is this a necessary battle? Must all ‘fights’ be
aggressive and contentious? I can't count the numbers of times I heard my grandmother say, ‘You catch more flies with honey
than vinegar’. I remain hopeful that this season will indeed be one of joy, peace, and healing.

MERRY CHRISTMAS

from Jerome Buckley & The Michigan Banner family!
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MISSION

The Michigan Banner, Latino Banner and
Youth Banner operates and serves as a

print and online media venue committed to
educating, informing and enlightening our
readership regarding events and news that
directly and indirectly affect the communities
regionally and globally. Furthermore, to serve
as a catalyst and a link for cultivating young
adults as entrepreneurial and business leaders
for the future.

DISCLAIMER

The Michigan Banner and its staff are not
responsible and will not be held liable for

any mistakes, error, misspellings and false
advertisements in part or whole that may

be placed within its publication. Articles,
information or comments printed in the
newspaper are not necessarily the views or
beliefs of The Michigan Banner newspaper.
The Michigan Banner reserves the right to edit,
change, or delete any information, or refuse to
print any information, article or advertisement
which is believed to be inconsistent with or
conflicts with the mission of the newspaper.
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2 weeks before each publication date of the Ist
and 16th of each month
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CONNECT WITH THE MICHIGAN
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Twitter.com/MichiganBanner
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As the holiday season approaches, nostal-
gia settles upon us, and we are reminded
of what is most important: each other.

We have faced so much as a community
just in this last year alone. But as we con-
tinue the journey ahead, we're grateful to do
so together — just as we have always done.

The challenges of the pandemic —cou-
pled with the painful examples of ongoing
systemic racism, unrest and injustice we
face — have taken a mental and emotional
toll on us all.

While some may tend to busy schedules,
bustling store runs, and holiday meal plan-
ning, others will try to withstand the pres-
sure of caring for loved ones and their chil-
dren, the anxiety of juggling bills, and all
while navigating mental health impacts that
the pandemic still contributes to today.

What I do know is that while we are all
experiencing this holiday season in vary-
ing ways, it is that shared experience that
grounds us as a community, gives us the
strength to lean to one another, and unites us
in the way forward.

Those very challenges and experiences
bring us to where we stand today and allow
us to find gratefulness in the midst of what
may feel like hopelessness.

It's been a difficult year. There's so much
to be concerned about, and to fight for, and
so much work to be done. But right now, let’s
take a moment to recognize, amidst all the
challenges, the things that we have to be
grateful for.

This season is about our human con-
nection, shared experiences, and how they
shape who we are as a community that re-
mains committed to lifting one another, time
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and time again.

I am so hopeful and inspired by the ways
we've continued to come together for one an-
other over this past year. Through disaster
and crisis, from neighbor to neighborhood —
we are united.

For that and so much more, we have rea-
son to be thankful.

As we embrace a new sense of normalcy,
know that United Way will continue to work
to lift families out of crisis and foster equi-
table communities where all households are
stable, and every child can thrive.

If you or someone you know is struggling
or in need, reach out. Your health and well-
being are important. A phone call to United
Way'’s 2-1-1 helpline could provide help and
stability.

You never know who may be counting on
your generosity. If you have the gift of time,
share it with our community. There are sev-
eral volunteer opportunities available to you
during the holidays and beyond.

Please, take care of yourself and each
other. May we all be anchored in compas-
sion, care, and grace.

It is a privilege to Live United and Light
the Way for our community. Your support
makes it all possible. We are thankful for you
this and every day.

J e 1) ot

Darienne Driver Hudson, Ed.D.
President and CEO
United Way for Southeastern Michigan
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not been so fortunate. I see people who
have been here for 10 years, even 20 years
or more, who suddenly are deported, tak-
en from their homes, from their spouses,
from their children. The punishment is re-
ally very cruel."

The native of Monterrey in northern
Mexico is devoting a large chunk of his re-
tirement years to a "Statute of Limitations
for Immigrants" that would take effect for
anyone without documents who has lived
on United States soil for at least 10 years
with a good record of behavior

"For other minor misdemeanor crimes
there are statutes of limitation, but not for
immigrants who are considered unlawful,"
Montemayor says. "We are trying to make
people aware that there is a simple and
sensible solution to all of this debate."

COURTESY PHOTO

EDILBERTO "ED" MONTEMAYOR

' ' Some elected officials, he says, need to
These Angels be "made aware" of the Statute of Limita-
are taklng care tions approach. He encourages supporters

° e o [ th 1 ) " .
ofholidaygiving MSU retired ~ “giimumoresn o
prOfeSSOI' U.S. owe a lot to undocumented immi-

grants. We could not get the amount, qual-

campaigns for ity, and price of fruits, vegetables, dairy,

meat and poultry we enjoy without the

immigration hard work of millions of undocumented

immigrants. Just visit any dairy farm in

CO mmon Michigan and you will hear blasting radios

with Mexican music. Ask farmers, and they
ground will tell you Michigan agriculture could not
survive without migrant workers, many of
whom are ‘undocumented’. The same can
. By MIKE THOMPSON be said about the tasty food.we el’le}f in
Fespsi ot F many restaurants where immigrants with-

\ v
K? N D A! out ‘papers’ toil in hot and steamy kitch-

h“ nl STMA s He volunteers his time to advocate for ens; or about construction for the top qual-

immigration, even though he never ity newly-built homes some of us buy.

LB PG5

encountered personal prejudice in moving Then he offers his summary: "You get
an from Mexico to the U.S.A. the picture. The American economy could
SATURDAY DECEMBER 4TH 2021 Edilberto "Ed" Montemayor, a retired ~ not work as it does without the millions of
RADIANT CHURCH OF GOD Michigan State University professor of hu-  undocumented immigrants who perform
708 W.GENESEE SAGINAW, MICHIGAN man resource management, is looking out jobs the rest of us will not take, at least for
START: 11:00AM - 5:00PM for others. the wages employers pay for such work.”
For Information Contact "I was a college student from a privi-
Miguel Torres (989) 332-1107 or leged family, so there were no issues for =~ CONTINUES ON LB PG 2,

Michelle (830) 406-0827 me," he says, "but others, of course, have MONTEMAYOR

LATINO BANNER SPONSORED BY GREAT LAKES BAY HEALTH CENTERS & TEAM ONE CREDIT UNION \}BEF\?'\EI“
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Continued from LB Cover, Montemayor

First, the U.S.A. Next, MSU

Ed and his wife, Teresa came to the U.S.
during the 1980s seeking a better life for
themselves and their three Mexican-born
children. They worked hard and achieved
the ‘American dream.' However, he knows
many other immigrants are still struggling
to live like the rest of us, even though they
have also worked very hard, even harder
than Ed and Teresa did.

He enlisted on the Michigan State fac-
ulty in 1990, age 40 at the time, after com-
pleting his Ph.D doctorate at U-M -- the
University of Minnesota, as he teases his
Ann Arbor friends.

Ed's politics during his MSU tenure
were progressive but not activist -- at
least not until 2015, when Donald Trump
launched his campaign for president with
an aggressive stand against immigration.
He worked for the Bernie Sanders cam-
paign until Hillary Clinton captured the
Democratic nomination, and he was a
frustrated onlooker when Donald Trump
launched his bans and his wall-building
along the Rio Grande.

In 2017, he helped organize a Lansing
riverfront rally that drew 500 supporters,
and then he took part in urging local lead-
ers to establish the state capitol as a sanc-
tuary city, offering protections for poten-

votes for something as basic as the
DREAM Act for young adults who
had no say-so in being U.S.A. bred,
because parents and guardians
brought them here in early child-
hood. Ed consistently points out
that various conservative groups
and think tanks, like the Cato Insti-
tute, also have come on board.

A popular revolution

Public opinion, Montemayor
notes, is more than 75 percent in
favor of ending deportation for the
Dreamers and for long-established
migrants. He has presented infor-
mation regarding the Statute of
Limitations Solutions to the Latino
Leaders for the Enhancement of Ad-
vocacy and Development (LLEAD)
and the Mexican American Council

COURTESY PHOTO

tial deportees.

For a span, he was sidelined with per-
sonal health concerns. Now he's back in
2021, as strong as ever, resisting Trump's
MAGA claims that most migrants are mur-
derers, rapists and drug dealers.

“We have a human rights tragedy in
this country," Montemayor says. "Mil-
lions of good ‘undocumented’ people live
as second-class persons, constantly under
the fear of making a minor mistake (like
a traffic violation) and ending up deport-
ed. It is not only them, there are also mil-
lions of American-born spouses and chil-
dren of these ‘undocumented’ immigrants
who live under the same stress.” He adds,
“For years we have known millions of ‘un-
documented’ persons live and work in our
country, an estimated 11 million, and we
have tolerated our government’s failure
to do anything about it. By accepting their
presence and benefitting from their work,
‘we the people’ have granted these un-
documented immigrants the right to stay
in our country! Many of them do not want
citizenship, they just want to live free from
fear of deportation.”

President Biden has said he backs the
statute-of-limitations solution, but this is
virtually unreported and unknown dur-
ing a Trump backlash time in which sym-
pathizers are unable to win the needed

of Saginaw, and both entities are
supporting these efforts.

“We are a nation of laws. But we
are also a nation that claims we seek equal
justice and fairness for all. Yes, undocu-
mented immigrants ‘broke the law’, but
they only committed a minor offense," he
says. “Entering our country without per-
mission is only a misdemeanor. Staying af-
ter one’s visa expires is not even a ‘crime,’
it is only a civil infraction. Becoming an
undocumented immigrant is probably the
only minor offense for which we do not
have a Statute of Limitations.”

He continues, “Remember the civil
rights movement, the movement against
apartheid in South Africa, and the move-
ment to stop the Vietham War. ‘We The
People’ pushed our government to do the
right thing in the past. It’s time to do the
same on behalf of the many good ‘un-
documented’ people living in our country
because they lack political influence by
themselves."

His personal moniker is, "We are ALL
migrants."

Readers who wish to get involved may
contact Ed Montemayor via his email,
edilberto.f.montemayor@gmail.com,
or check the Facebook page, "Michigan
Latinx Info Network." To conduct re-
search, Google search for "immigration
statute of limitations." If advocating with a
legislator, refer to Registry Act (8 US Code
1259).

IB
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"For God so loved the
world that He gave
His only begotten
Son that whoever be-
lieves in Him should
not perish but have
everlasting life."”

John 3:16

AW ST A
. e .

By PASTOR AUGUSTINE
DELGADO
NEW BEGINNINGS
MINISTRIES

e prepare to spread
the holiday cheer in
a variety of ways. These
may include decorating
the tree with lights and
bulbs. or preparing your
favorite dishes. This could
be as simple as wearing
your holiday sweaters,
eating at your favorite res-
taurants, planning your
parties or programes, etc.
Let us not forget the real
reason for the season: A
Savior came for you and I.
and as we spread the Holi-
day Cheer, let's spread the
love of Christ as well.

THE LATINO BANNER
Great Lakes Bay Regional Newspaper
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ELVIS MACHUL JR.

SVSU recruit shoots longballs,
but will remain close to home

By MIKE THOMPSON

lvis Machul Jr. was squaring off against his

father in another one-one-one basketball
showdown.

This would become a big day in the young
teen's transition to become a hoops standout
for Arthur Hill High, where he now is entering
his senior season with a Saginaw Valley State
scholarship signing already achieved.

His dad, who himself had played college
ball, was not one for favors and always played
him tough with the slogan, "Go hard or go
home."

But on this day two years past, young El-
vis rained down a storm of long-range bombs,
swishing one after another like his fave high-
arcing pro, Damien Lillard.

A final twine-tinkler closed out his first-
ever triumph over his dad.

Dad loses and loves it

Elvis Sr. may aim to play it strict, but he
couldn't help but chuckle as he recalled, "One
after another from downtown. Way out near
midcourt. I couldn't stop him. You have to play
him close and run all over with him, or he will
make you pay."

Junior canned enough jumpers during his
Arthur Hill junior season to average 13 points,
along with five rebounds, achieving Saginaw
Valley League honors. Now he's prepping for a
college career at a school with the same name.

"I'll have a chance to play in my hometown
and to get a great education at the same time,"
says Arthur Hill's valedictorian for the Class of
'22.

Tony Davis was dad's coach at Carrollton
High back near the turn of the millennium,

when the Cavaliers achieved district and re-
gional championships, and he now is the son's
taskmaster at Arthur Hill.

The elder Machul extended his career to
Delta College and to Wittenberg University in
Springfield, Ohio. Dad has imparted top-notch
training and guidance, the coach notes, while
mom, Diana Guerra Machul, is a Hillite alum-
nae.

"Elvis (junior) is a hard worker and a qual-
ity kid," Coach Davis says, referring to a sched-
ule of three workouts per day. "He's always
positive and he makes things happen. The
team feeds off of his energy,"

A top goal for 2021-22 is improvement
in the overall floor game to complement the
deadeye shooting.

Saginaw flavor for SVSU hoops

Future teammates in the SVSU backcourt
will feature a local flavor, including Freddie
MclIntosh (Saginaw High), Brian Booker Jr.
(Heritage) and Tre Garrett (Bridgeport).

Young Elvis says his career highlight is a
27-point game with UTS Elite to help his team
to the Elite 8 at the NY2LA Grassroots Cham-
pionships in Orlando.

He notes, "Traveling the nation over the
last six months playing against elite competi-
tion has really prepared me to help my Lum-
berjack team have a great season."

Even when the shots are not immediately
falling, he says, "You always gotta trust that
the next one is going in."

He aims for a career in pro hoops, and his
fallback still will include athletics, anything
from management of a fitness facility to be-
coming a sports journalist.

Either way, he says, "I want to play basket-
ball for as long as possible."

IB
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These 'Angels' are taking
care of holiday giving

By MIKE THOMPSON

When Elvis Machul was a little boy,
his Christmas gift list was topped by

an Ultimate Warrior wrestling action figu-
rine.

His wish came true because his family
in Saginaw possessed the means to make
it happen.

This was during the 1980s. Today, as
Garber Buick's Finance Director, one of

his numerous volunteer outreach roles is
to help bring the same holiday joy to chil-
dren from less fortunate families.

He serves as president of Christmas
with Angels, a 5-year-old effort that is aim-
ing to bring gifts and a full-course dinner
to 30 families.

"No child should go without a gift," is
Machul's simple, basic mission statement.

Parents in need receive a gift-buying
shopping spree at Walmart. Volunteers

help them wrap the presents at their annu-
al wrapping party/ hall decorating event
and Santa passes them out during a group
dinner celebration at the La Union Civica
Mexicana hall.

Machul achieved a master's degree in
business administration from Northwood
University's Richard DeVos Graduate
School, but when his volunteer peers ap-
pointed him to lead Christmas with An-
gels, some may not have realized he's also
a United Way board member who worked
a pair of pre-Garber years as Dow Chemi-
cal's corporate volunteer manager for the
Saginaw area. Under his leadership, Dow
employee UW participation skyrocketed
by 864 percent during 2011 and 2012.

And so, with his motivational expertise,
it should come as no surprise that Christ-
mas with Angels has united three dozen in-
dividuals and businesses to come on board
as donors, and that the team in 2017 raised
$8.700 right off the bat, nearly tripling the
modest first-year goal of $3,000. Machul
gives all the credit to the great group of an-
gel volunteer committee members and the
community support has been amazing.

Elvis says, "The 2020 campaign was
different than ever with the covid pan-
demic not allowing us to have the event for
the children, but we collaborated with six
local churches to support 30 families. The
team from Christmas with Angels is ex-
cited to see all those smiling children, and
we have returned stronger than ever, with
a $12,000 goal."

Supporters with donations may drop
them off at Garber Buick, 5925 State, or
at the Mexican American Council's MAC
headquarters, 1537 South Washington.
Call (989) 497-4444 or 989-213-3248
with questions, or visit the Christmas with
Angels page on Facebook.

(Footnote: Elvis Machul's additional volunteer
service is, or has been, with Habitat for
Humanity, the Great Lakes Bay Hispanic Business
Association, the GLB Hispanic Leadership
Institute, Leadership Saginaw, and the Deindorfer
Woods park improvement project adjacent to the
Veterans Hospital on Weiss Street. Somehow, he
still finds time to help his team and to arrange
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communITY BOARD

Submit your announcements and events at michiganbanner.org

N

e Fiesta Hispana Gala
esta - Hispana
The Annual Fiesta Hispana Gala has served
as the Hispanic business community’s
premier social event for over 30 years.
Every year, the Fiesta Hispana Gala offers
an extensive program featuring prestigious
guest speakers, awards, dinner and dancing,
3 Yoo and significant opportunities for sponsors to
recelve recognition and visibility to business
Hetansin, decision-makers that attend every year.

Register at mhcc.org

PRESENTING SPONSOR

(ComencA Bank

Get Tested! Get Vaccinated!

Great Lakes Bay

Health Centers

Quality Healthcare for Everyone

p— o
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Cash Back Checking Progams!

Save to Win! Save money,

enter to win cash. Protect yourself and others from COVID-19.

TEAM
ONE  FREE Mobile Banldng

T E® & Online ankuﬁ

Providing Medical, Dental, Behavioral
888.288.3261 ¢ TeamOneCU.org * #TOCU4Good Health Services and much more!

Find a drive-thru testing site near you!
GreatlLakesBayHealthCenters.org.
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Attention never stronger on
poverty, social needs

By MIKE THOMPSON

uddenly, an array of ideas came forth
for addressing poverty and hardship in
Saginaw.

« Employ local artists to paint
murals of historical local leaders
and civic giants.

» Refurbish the aging Pit and
Balcony Community Theater on
North Hamilton Street.

« Support faith-based social
outreach via a storefront ministry
on Sears Street near the RR tracks,
an area generally abandoned and
written off as a "green zone."

« Pursue a social "re-entry program"
for former prisoners on parole.

« Strengthen after-school youth

recreation and education efforts.

During a normally tedious City Coun-
cil session on Nov. 22, these proposals
emerged during a 15-minute string of citi-
zen comments that were captured within
the City Hall chambers and on cable access
television.

Old-time atmosphere

The breakout of public participation
never would have taken place in the past,
except for the 1960s and 1970s.

The reason for the rising interest is the
record-setting influx of federal revenue
sharing, to address poverty and hardship
that have emerged from the covid virus
pandemic. Similar to the War on Poverty
and Model Cities from a half-century past,
ideas and attention are flowing.

Even if most residents still don't rec-
ognize the initials for ARPA, the American
Rescue Plan Act, or ESSER, Elementary
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and Secondary Emergency Relief, they are
becoming aware that their local govern-
ing bodies suddenly possess some of the
social needs funds that they so often have
dreamed of.

City Hall with its $52 million has be-
come the main focal point. City schools are
in line for $65 million and Saginaw County
government for $37 million, with smaller
but still substantial aid for the surround-
ing suburbs and towns.

City and county leaders have indicated
they will accept proposals from nonprof-
its and/or third-party service providers,
while school leaders (in spite of reaping
the most money) have remaining virtually
silent on the matter. This may explain why
the Nov. 22 speakers gravitated to the City
Council, rather than to the school board or
the county board.

Questions ahead for 2022

A key question remains: What shares
of the monies will the entities reserve for
their basic budgets, versus how much will
they make available for block grant-style
proposals?

Administrators and elected officials
have proceeded with caution, in part be-
cause these sorts of windfalls are new
to them, and in part because the federal
timelines give them a more than a year
to get started and up to four years (at this
point) to get finished. The caution is top-
level for some of them. Carl Ruth, Board of
Commissioners chairman, displayed satire
when he asserted at a Nov. 18 meeting that
"maybe a trillion" dollars might help with
budget issues that remain in the mere mil-
lions.

Ruth spoke at a planning session of a
so-called "liaison" group of representatives
from the county, the city and the school
board, who have agreed to team up when
possible, in order to ensure maximum val-
ue for the federal funding infusion. How-
ever, with holidays and winter getting in
the way, the liaison panel will not gather
again until February.

The slower pace will allow existing ap-
plicants to fine-tune their proposals and
even more new groups to come forward,
but they should be prepared to present by
the first of the year, or they may miss out
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BV farmers market grant will occupy only ROTC rear of school

By MIKE THOMPSON

uena Vista's new

farmers mar-
ket, boosted with a
$200,000  federal

grant to open next
summer, will not oc-
cupy the main high
school building.

Instead, planners
will aim to set up the
showcase in the for-
mer Reserve Officers Training Corps facil-
ity, ROTC, on the rear of the campus along
Towerline Road. This will avoid clogging
the main traffic artery along Holland Road.

BV High's gymnasium and auditori-
um will remain available for community
events, says Torrie Lee, township superin-
tendent, with classrooms showing poten-
tial for anything from a health clinic to a
computer center to a skilled trades training
academy. Another goal is to move town-
ship offices from their longtime smaller
home on Outer Drive.

But those are dreams and plans for fu-
ture years. The farmers market is starting
to happen now, with winter and spring
planning ready to begin.

TORRIE LEE

No more Krogering

While the main emphasis is forward-
looking, Lee also includes some retrospect.
The USDA support, she says, allows a cel-
ebratory answer to the 2016 Kroger su-
permarket closing on Dixie Highway near
Hess, within a small chuck of BV's border
that wedges between Saginaw City and
Bridgeport.

All residents in the area, she notes, "lost
their primary provider of fresh groceries,"
with Save-A-Lot at the old Fort Saginaw
site offering the only smaller-scale alter-
native.

The U.S. Department of Agriculture,
she says, "considers much of the town-
ship a food desert, or a low-income region
vapid of fresh fruit, vegetables, and other
healthful whole foods . . . largely due to
a lack of grocery stores, farmers markets,
and healthy food providers.”

She adds, "More than 100 households
in BVCT do not own personal vehicles,

which exacerbates the impact of living in a
food desert. The decision to open a farm-
ers market will not remedy the problem in
totality, but it will help to bring an abun-
dance of opportunity to improve access to
fresh food for the residents.

Superintendent Lee also notes, "The
township is more than 70 percent agricul-
ture, rich in farmland. The top agricultural
crops are sugar beets, corn, soybeans, dry
beans and wheat. As a soil-rich part of Sag-
inaw County, BVCT is among the top agri-
cultural crop areas in the state of Michigan
and in the nation."

Stabenow issues check

U.S. Sen. Debbie Stabenow, a Demo-
crat known for her connections with farm-
ers, announced the $200,000 check via
the USDA's Rural Business Development
Grant Program.

“Farmers markets spur economic de-
velopment in local communities, connect
more families with Michigan-grown fruits
and vegetables, and create new markets
for local farmers,” Stabenow said. “This is
a win-win for families and local food pro-
ducers in the community.”

Lee says the farmers market will lead
to job creation in Buena Vista and beyond,
along with increased tax revenue for the
township.

She says, "One of the goals of the town-
ship is to create, as well as to welcome,
projects that will provide positive and sig-
nificant ‘quality of life’ improvements for
the community as a whole, and we strong-
ly believe that this is one project that will
indeed do just that. We are very fortunate
to have the support of the USDA,”

Markets are getting started in an array
of communities, including an attempt to
expand in Saginaw's downtown. Lee sees
no aspect of competition, simply a quest to
serve the Buena Vista public.

Supervisor Christina Dillard adds, "I
personally love SVRC and visit quite often.
Although our vision for the former high
school includes a farmer's market and
business spaces much like SVRC, we have
a dire need (as a food desert) for more
fresh produce and revenue for the farmers
in the Buena Vista community. With over
20,000 square feet available in the former

school, we can dream big and include re-
source hubs for health and human ser-
vices, resources for veterans, community
entertainment including a movie theatre,
concerts, celebratory event spaces, sport-
ing events, and more!"

Alumni rally for BV High

Buena Vista High, Home of the Knights,
has been closed since 2013 after a state
finding of financial troubles shut down the
entire district, with most students trans-
ferring to Saginaw city schools.

Similar to the Kroger closing, a past
event remains part of the future outlook.
The Township Board's purchase of the
high school in 2020, for $35,000 from the
Saginaw School District, was a main turn-
ing point.

The community feeling runs so high
that a group of volunteers engaged in a
weeklong spring cleanup of the school site.
Then, the Class of '81's Felix Banks, now a
Southfield autoworker, sponsored out-of-
pocket an all-years reunion summer picnic
at the township park. (Michigan Banner
archives, April 16 and June 16.)

"The situation with the high school has
been most hurtful for all of us," Banks ex-
plained at the time. "The high school was a
symbol for all of BV."

Buena Vista's general fund budget
has grown strong enough to absorb the
required $100,000 local share that is
required as a 50 percent match for the
$200,000 from the feds.

Also, these funds come from an es-
tablished USDA program, and the dollars
have no connection to the highly-publi-
cized ARPA, American Rescue Plan Act.
The record-setting ARPA windfall is in-
tended for covid-era anti-poverty projects.
Saginaw City gets the most attention but
Buena Vista's two-year share is $848,000,
which for a comparison's example is more
than quadruple the farmers market grant,
but still dwarfed by City Hall.

Lee says township leaders, similar to
their peers in other communities, still are
in the first stages of deciding how to invest
the one-time ARPA lump sum. One priori-
ty beyond the regular budget is to establish
an operation for low-income home repairs.
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" The Saglnaw Prnm‘isa Schularshlp...
An Investment in Saginaw and its Students!

Scholarships for Students who live in and graduate from a high school in Saginaw!
SCHOLARSHIP APPLICATION OPENS ON-LINE DECEMBER 3, 2021

. + Saginaw Promise provides postsecondary education scholarship for students
i who live in and graduate from a high scheool in the Saginaw Promise Zone (which
include the cities of Saginaw, Zilwaukee, Kochville or that area of Buena Vista
that are designated to the Saginaw Public School District). Since 2012, the
Saginaw Promise has awarded 51,072,000 in scholarships to 609 students!

= High School Seniors (and previous high school graduates who have used only
one year of their Saginaw Promise scholarship) are asked to complete the
Saginaw Community Foundation (SCF) scholarship Application (be sure to
check off the Saginaw Promise Scholarship) and FAFSA, which enables students
to be reviewed for additional scholarships and federal funding.

For Details: Visit www.saginawpromise.org or
telephone the Saginaw Promise (989)-755-0545

CALL LEoNn WAsSHINGTON ToDAY!
AND DRIVE A BETTER CAR!

*TO QUALIFY YOU MUST CONTACT LEON WASHINGTON
FOR AN APPOINTMENT PRIOR TO PURCHASE.

e j _f) 0)))] cDONALD
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www.McDonaldAuto.com - ; R
5155 State Street * Saginaw ¢ )e5455,—L ashintgon

989 (989)1213-1a72 cell Sales &ﬁ%ing Consultan{8
; -5 55 :98'3!} 791-6547 fax /leonw@medonaldauto.com
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Celebration in
Buena Vista slated

000000000000000000000000000004

first-ever Holiday Bazaar has

joined the Buena Vista Commu-
nity Center's events calendar from 3
p.m. to 8 p.m. on Friday, Dec. 10.

Highlights will include foods and
beverages for the season, music and
singing, children's crafts and activi-
ties, raffles for gifts and a tree lighting
ceremony.

Admission is free, with request-
ed donations of non-perishable food
items, including canned goods, for
BV's 1% Veterans Food Pantry.

Anyone interested in a vendor booth
may send notes to Ashley Griffith, ag-
riffith@bvct.org, or call the township
offices, (989) 754-6536

BUENA VISTA CHARTER TOWNSHIP

FRIDAY, DECEMBER 10, 2021
3:00 PM—8:00 PM
BUENA VISTA COMMUNITY CENTER

1940'S. Outer Drive, Saginaw
ENJOY AN EVENING FILLED WITH HOLIDAY SPIRIT!
Unigue Holiday Gifts from Area Vendors
Food, Treats, & Drinks
Holiday Music
Christmas Tree Lighting
Crafis for Xids
Raffled Gifis

ADMISSION: 1 CANNED GOOD OR NON-PERISHABLE ITEM
To be dorated to the Support the 1% Veteran Faod Faniry fn Buena Wsta

REMEMBER
YOUR DAY.
NOT YOUR
BANKING.

] CREDIT UNION

Join Our Team,
We’re Hiring!
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Downtown Saginaw Farmers’
Market: more questions than

ANISWEr's

By RUMI WILSON

t was cold, damp and there were no

throngs or much enthusiasm for the
closing hours of the season run. Ironical-
ly, though, the final day of the Downtown
Saginaw Farmers’ Market demonstrated
some of the possible solutions for a chal-
lenged local mainstay. But it also illus-
trated age-old problems facing the City of
Saginaw and the broader community.

As dedicated Farmers’ Market ven-
dors surveyed the quiet wind-down of their
months long season, and pondered an un-
certain future, few shoppers selected from
the waning local fall food selections. How-
ever, posted signs indicated there would be
an event following the wake of the familiar
3:00 p.m. closing day time cutoff. It was
Halloween, after all and in coordination
with the SVRC Marketplace, some vendors
planned to remain if any kids or families
would show up for a planned trick or treat
extravaganza. Empty parking spaces were
plentiful; that is until they were not.

The wind of change spun like a
Michigan weather vane. Suddenly there
were costumed kids, adults, families ev-
erywhere, by the hundreds, piling out of

cars and making their way eagerly to the
Farmers’ Market and SVRC Marketplace.
Dinosaurs, comic book superheroes, and
dreadfully attired creatures had come to
the rescue and downtown’s demeanor lit
up like a child’s smile.

What had happened? A planned
big event for one thing. It was Hallow-
een weekend, and the word had obviously
gotten out and folk were streaming into
downtown even as the shortened daylight
was disappearing.

The holiday festivities also offered
something free as an incentive to attend.
In one of Michigan’s most economically
challenged communities, free stuff is tough
to ignore or turn down for struggling fami-
lies.

Several organizers and staff persons
who witnessed the crowds who showed up
for the Halloween fun shared that they felt
it was the biggest burst of positive vitality
since the Grand Opening three years ago.
The Farmers’ Market vendors along with
the SVRC businesses, and volunteers had
joined together and tapped into an ener-
getic second wind, considering how hard
and how long they already persevere, com-
mitted as they are to surviving and thriving
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in a downtown environment. Determined
to give of themselves and their hearts, they
scored a big win, judging by the fun, inter-
active warmth, and the enthusiastic laugh-
ter and smiles, coming as it all did on the
official last day of the outdoor Downtown
Saginaw Farmers’ Market.

In this second part of a series ex-
ploring the fate of the Farmers’ Market,
and downtown Saginaw in general, read-
ers, and leaders are asked a simple ques-
tion in the search for solutions to reinvigo-
rating a potential cornerstone of Saginaw
pride and unity. What might you be willing
to do to support those who are currently
doing their best to offer a safe, enjoyable,
nutritiously edible bite of the Saginaw so-
cial, cultural and economic scene?

The volunteer Board of Directors
for the Downtown Saginaw Farmers’ Mar-
ket (DSFM) are assessing 2021 on sound
financial footing, looking for ways to re-
invigorate things for 2022. The DSFM en-
joys philanthropic support as well as the
collaboration of the next-door SVRC Mar-
ketplace. However, it needs more vendors,
more draws for customers, shoppers and
people looking to enjoy an outdoor activ-
ity near the Saginaw Riverfront. It needs
more buyers to support vendors selling
products. The Downtown Saginaw Farm-
ers’ Market needs more buyers-in who see
a role for themselves in helping create a
more dynamic, diverse and vibrant new
market.

In the final article of this series,
we will look at some possible answers for
questions facing the market. How can the
visibility of the Downtown Saginaw Farm-
ers’ Market be enhanced so that travelers
to and through downtown Saginaw know it
is happening? How can the parking situa-
tion be changed so that intended shoppers
at DSFM can more easily and conveniently
access the market? Who else can be in-
volved, not already in the game, to make
the market grow again? What measures
can be taken to refamiliarize Saginaw area
residents with reasons why they should
make the DSFM a regular destination?
What vendor draws can be recruited to at-
tract more customers? What relationships
will enhance the vitality of the Downtown
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My story thus far

By CRYSTAL GREEN

I’Ve grown to accept the fact that my story
isn’t very unique. Born to a substance-
controlled mother who did the best she
knew how, rest her soul. Raised by a men-
tally exhausted grandmother who never
found the courage to truly lay down her
burden. Rest hers, too. And brought into
a world full of people who weren’t quite
ready to openly see themselves in me. Be-
cause although doing so would have made
me feel less alone, doing so would have
made them feel the complete opposite. So,
no my story isn’t unique. But it is my truth.
One that I've learned to own with every fi-
ber of my being.

You may remember her as the prettiest
and the smartest of the Eli girls, or perhaps
I'm just being biased. But from what my
family members and her close friends have
shared with me over the years, my moth-
er, Johnnie Mae did it like no other. Her
infectious laugh. Her large and in-charge
afro turned Oprah-style coif. Her curves
and her confidence. And perhaps the qual-
ity that I undoubtedly inherited from her,
her sass. Yes, indeed! I grew up hearing all
of these beautiful stories about my mother

but it wasn’t until I became a mother my-
self that I was able to see that beauty, even
if it was laced with pain and remorse.

I'd like to believe that I was the only
hope that my mother had. A second chance
at life. But sadly, her constant battle with
drugs, alcohol and the dust covered skel-
etons hanging in her closet pushed her far-
ther and farther away from the very thing
that may have saved her life, long before
death ever came for her. A victim of the
crack epidemic, amongst other things, my
mother lived a life that my imagination just
isn’t quite mature enough to handle yet.
Yes, I am a survivor of my own trials and
tribulations but she... she was the original.
And interestingly enough, I'm more grate-
ful to her than I ever knew I would be be-
cause without her speckled past, I simply
would not be here.

And well, here I am, the same shy lit-
tle girl with the big bottle glasses reading
quietly in the back pew of the old Coleman
Temple on Wadsworth. The same little
girl who broke free from the bars of 2808
Webber Street. The same little girl who
shed more tears than anyone ever knew
because the battles behind those bars al-
ways felt like more than she could bear.

COURTESY PHOTO

And the same little girl who had a dream
that one day she would touch the greener
grass that people talked about because she
knew that more had to be in store for her.
She made it. I made it.

But my evolution, which may not be
much different from yours, has been a
journey that most certainly did not happen
overnight. For I have spent the last three
decades of my life fighting for my place in
this world, running from my past while
unbeknownst to me, preparing to face it
all over again.

If you've found yourself moved by my
story thus far, I encourage you to stayed
tuned for more in the days ahead. Until
next time...

These days, Crystal lives a passion-filled life, telling
rich stories of love and obstacles overcome. One such
story has served as the basis for her first upcoming
feature film, Lock the Door. This psychological
thriller tells the story of Lauren, a young, Black
mother who loses herself after the birth of her second
child. Inspired by Crystal’s own experience with
postpartum depression, Lock the Door explores the
painful and foreign thoughts and feelings that many
of us encounter and ultimately overcome when we
find ourselves tasked with raising a child. Please visit
https://bit.ly/3y6j971 to learn more about this project
and to find out how you can be a part of it.

M

301 E. GENESEE AVE. SUITE 201., SAGINAW MI 48607

989-992-2600

MICHIGANBANNER.ORG



MICHIGAN BANNER
First Great Lakes Bay Regional Newspaper

DECEMBER 1, 2021 PAGE 17

= ;
ORIZNS 3
!j YART OF HpSPITAL‘@?l'Y

-

e

Book your next event with us

and experience the Art of Hospitality.

SEMINARS | BANQUETS | WEDDINGS | CATERING | LIFE’'S OCCASIONS
6200 State Street | Saginaw, Michigan | 989-799-4122 | HORIZONSCenter.com

301 E. GENESEE AVE. SUITE 201., SAGINAW MI 48607 | 989-992-2600 | MICHIGANBANNER.ORG DB



PAGE 18

First Great Lakes Bay Regional Newspaper

MICHIGAN BANNER

+ COMMUNITY

MICHIGAN BANNER
SERMONETTE SERIES

In the day of prosperity
be joyful, and in the day
of adversity consider:
God has made the one as
well as the other

(Eccl. 7:14)

By PASTOR RODRICK A. SMITH
ZION MISSIONARY BAPTIST
CHURCH

he days of our lives are not identical.

Some days are better than others, and
some days are worse. We may experience
love, peace, and happiness today, while
hatred, chaos, and sadness await us on
tomorrow. As children of God we must
learn how to adjust and adapt to the good
as well as the bad. It is necessary for the
children of God to experience prosperity
and adversity. Prosperity, in this sense,
speaks of that which is good, pleasant,
lovely, and delightful. Adversity is the exact
opposite, because it refers to that which is
bad and unpleasant. Adversity in one's life
can and will cause pain and unhappiness.
We all experience the highs of being
fortunate, and the lows that accompany
misfortune. We should rejoice and be glad
and thankful during times of peacefulness,
and happiness. And during seasons of
adversity we must remain thankful while
also considering the ways of God. He has
sovereignly made the day of prosperity as
well as the day of adversity. The patriarch
Job said to his wife, "Shall we receive good
from God, and shall we not receive evil?"
Job was in constant consideration of the
ways of God. God can be trusted; He knows
exactly what He is doing, and why.

Cash Back Checking Progams!

Save to Win! Save money,

TEAM enter to win cash.

ONE  pREE Mobile Banking
- & Online Banking,
f® ¢

888.288.3261 * TeamOneCU.org ® #TOCU4Good

Louise McKinnie Tues.-Fri. 10-6
Master Hairstylist/Owner Sat. 9-4
. uuu T
Reflections o 00
Salon, Barber Shnp, Nails & Boutique
Poochie’s Enterprises Inc.
2103 Sheridan Ave.
Saginaw, Ml 48601 Specialist in Healthy Hair
(989) 753-4600

lnulnumclz@anl.cnm
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Overall odds of winning Candy Cane Cash: 1in 4.68. Overa
winning Holiday Magic: 1in4.08. Overall odds of winning Pep
is always the best bet. Call the Michigan Problem Gambling He
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BE TRUE TO
WHO YOU ARE.

ERRY DUPERON

o Duperon Education
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RHONDA ALEXIA WEBB

Profile: Rhonda Alexia Webb,
Kids Rule Now, Inc.

“When I came to Saginaw from Detroit
in 2001, I had been a licensed cosmetolo-
gist, makeup artist, and salon owner for 27
years.

Growing up, my mom had a great im-
pact in my life even as an entrepreneur. I
was thinking today about how sometimes
parents inadvertently extinguish the flame
of entrepreneurship and hope in their chil-
dren and they don't realize they're doing it.
When I was a very young teen, my dream
was to be a makeup artist in Hollywood. I
would tell anybody who'd listen, ‘I want to
be a makeup artist in Hollywood’, and my
mom never quenched or extinguished that
dream.

She never said anything like ‘Well, you
know, that might be a little bit too much’
or ‘You need to go to college and get a de-
gree’. It was none of that. Now she didn't

actually say, “That's wonderful!” but at the
same time, she didn't quench it, and I had
the liberty to continue to talk about it. My
mom has just always been a supporter.
And that served as the basis really for me
wanting to go into cosmetology because
I felt that a makeup artist could get a lot
more accomplished as a licensed cosme-
tologist.

My mom worked at my middle school
as a paraprofessional, and this particular
day, I just jazzed myself up. I had on some
lip gloss, probably had on dangly earrings
and maybe a wig--1 was wearing wigs in ju-
nior high. When I got home, my mom was
waiting for me and sitting on the couch as
I walked in the door. She looked at me and
she said ‘I know you didn't go to school
looking like that’. I took it as a compli-
ment. I absolutely did! But that just served

as another example of how she never disal-
lowed--she was always a supportive mom
to the outrageous dreams and habits that I
had that led me really to where I am now.

But my grandmother wanted all of her
grandchildren to go to college, and even
though I wanted to go to beauty school, be-
cause I had done well academically I said,
‘Well, I'll go to college because that's what
you do’.

I went for a year, came home one day
and said ‘Mom, I want to drop out of col-
lege and go to beauty school’. And she said
‘Okay!’. Now my grandmother on the oth-
er hand, she was not a happy camper. Even
some of my friends from school who I had
gone to high school with and then onto
college, they didn't get it either.

But the only person I needed to to ap-
prove of my decision was my mom. I lived
with my grandmother being upset, my
friends...to be honest, I never saw them
again because our paths just went in such
different directions and I never got off the
path. Everyone has struggles and challeng-
es, but I just stuck with it--I never got off
the path.

When I graduated from beauty school,
I worked at JC Penney's in Southfield,
Michigan in their beauty salon. One of
my co-workers came up to me one day
and said, ‘I'm thinking about opening up
my own salon, would you like to come?’ I
didn't even think about it. Just like, ‘Oh,
yeah, yeah!” And I became an independent
cosmetologist from that point throughout
the rest of my career. And I didn't take into
effect that I had to get my own customers,
I had to pay to be there, I have to buy my
own supplies, I just didn't think about it.
I just jumped at the opportunity. And it
turned out very successful. It was chal-
lenging. Slow days, days without making
anything at all, losing money.

But again, it was a path that I had to
take because I was never comfortable just
being still. And that's how I've always
been; always looking ahead for something
different, something better."

Article courtesy of City of Saginaw Government
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DR. DONALD BACHAND

President Bachand announces
plan to retire from SVSU

SAGINAW - Saginaw Valley State Uni-
versity President Don Bachand announced
his intent to retire from SVSU in December
of 2022, concluding more than 40 years of
service to the university.

“When I started here in 1978 as one of
the founding professors for the criminal
justice program, it was because I wanted to
teach, mentor and inspire young people,”
Bachand said. “I have continued to find
motivation to serve our students each and
every day, even as my roles have changed.”

Bachand became SVSU’s fourth presi-
dent in 2014, building upon several prior
roles within the university. Arriving as a
faculty member, Bachand enjoyed a distin-
guished teaching career, winning SVSU’s
Landee Award for Teaching Excellence in
1987. He moved into academic administra-
tion in 1996 as dean of the College of Arts
and Behavioral Sciences. Bachand served
in that role for nearly 10 years before being
named vice president for academic affairs
in 2006 and adding the responsibilities of
provost in 2010.

Under Bachand’s leadership, SVSU has
significantly grown private financial sup-
port from donors, increased retention and
graduation rates for students, and elevated
SVSU’s standing as a community-engaged
university.

Vicki Rupp, chair of the SVSU Board
of Control, expressed appreciation for
Bachand’s dedication throughout his pres-
idency, and especially for his leadership

during the challenges posed by the COV-
ID-19 pandemic.

“He stepped up immediately and dem-
onstrated exceptional leadership, putting
together a wonderful team to navigate
incredibly complex and rapidly changing
conditions,” Rupp said. “The Board and
I are proud that SVSU has successfully
maintained university operations while
prioritizing very high levels of health and
safety on campus. The university also re-
sponded to public health needs in our com-
munity by hosting numerous COVID-19
vaccination events, administering nearly
50,000 doses.”

In February of 2020, SVSU dedicated a
38,500-square-foot building addition that
is home to the Scott L. Carmona College
of Business. SVSU raised more than $15
million in private gifts and received nearly
$10 million in capital outlay funding from
the State of Michigan for the $25.4 million
project.

“As an alumna of SVSU and a retired
Dow executive, I am acutely aware of the
critical role SVSU plays in preparing busi-
ness professionals for our region and our
state,” Rupp said. “The fundraising cam-
paign was a terrific success, and the out-
standing facility will benefit SVSU and
our community for generations to come.
SVSU’s role in building the talent pipeline
for our region and our state never has been
more important than it is today.”

Drawing upon his experience as a first-

generation college student, Bachand se-
cured private funding to ease the finan-
cial burden on students and families. The
number of private scholarships awarded to
students has more than doubled, from 729
in the 2013-14 academic year to more than
1,700 this year. In April of this year, SVSU
also announced the receipt of the largest
single gift in university history, $6 million
from the Thompson Family Foundation
to support scholarships for students from
working families. During Bachand’s presi-
dency, the value of SVSU’s endowment has
grown from $76 million to $111 million.

Upon becoming president, Bachand
emphasized the need to increase retention
and graduation rates for SVSU students.
The university’s retention rate rose from
70% in 2014 to 77.4% in 2020. To contin-
ue this progress, SVSU is one of only eight
institutions in the nation selected in 2019
to participate in the Higher Learning Com-
mission’s Student Success Academy.

SVSU introduced several new academ-
ic programs during Bachand’s presidency
in areas of rising community needs and
job market demand, including a Master of
Social Work program in 2017, bachelor’s
and master’s degree programs for public
health, and a bachelor’s degree in rehabili-
tation medicine in 2018. SVSU created a
post-graduate certificate program for psy-
chiatric mental health nurse practitioners
in 2019; the program already has received
more than $5 million in federal grants to
prepare nurse practitioners to respond to
substance use disorders and mental health
needs in underserved communities. These
programs have grown rapidly and com-
bined have more than 300 students en-
rolled.

Bachand expanded SVSU’s interna-
tional relationships, opening a campus
of Ming Chuan University, based in Tai-
wan, on SVSU’s main campus in 2014. At
the time, it was the only collaboration in
Michigan where an Asian university had a
physical campus in the state; Ming Chuan
continues to operate programs in SVSU’s
Gilbertson Hall. In addition, Bachand and
his wife Liana supported construction
of the Royal Seed Home clinic in Ghana,
West Africa, that opened in December
2020. Nursing students and faculty in SV-
SU’s College of Health & Human Services
will have opportunities for study abroad

CONTINUES ON PG 23, BACHAND
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experiences in global health at the clinic in
the coming years.

In 2015, SVSU earned the distinction
of receiving the Community Engagement
Classification from the Carnegie Foun-
dation for the Advancement of Teaching,
marking SVSU as a university that is ex-
ceptionally engaged with the communities
it serves. Less than 10 percent of U.S. col-
leges and universities have achieved this
designation.

“We have seen the impact of our stu-
dents and alumni in businesses and or-
ganizations across our region for many
years, but our community’s pandemic
response really shined a spotlight on so
many of them,” Bachand said. “Every day,
it seemed, we would hear the story of a
doctor or nurse, a teacher or police officer,
an engineer or social worker who were an-
swering the call to serve others.”

SVSU also has been nationally recog-
nized for its commitment to employees,

military-affiliated students and others.
SVSU was the only public university in
Michigan to be named a Great College to
Work For in 2019, 2020, and 2021; it has
earned the honor for six consecutive years.
The university also has been recognized as
a “Best for Vets” college by Military Times
for seven consecutive years.

“I am proud of the work we have done
on behalf of our students, our faculty and
staff, our alumni, and our community,”
Bachand said. “The awards and honors
are welcome affirmations of what we have
achieved together, but I value the personal
evaluations too. I know our students are
receiving an education that will prepare
them for meaningful lives and rewarding
careers; I hear it from my niece and neph-
ew who are currently attending. I look
forward to celebrating with our graduates
again this fall.

“My proudest moments at SVSU, as a
professor or as president, have been seeing

+ COMMUNITY

students complete their degrees and grad-
uate. I attended college while working for
the Detroit Police Department. I have nev-
er forgotten the opportunities my degree
afforded me, and what that moment meant
for me and my family. I have enjoyed shar-
ing that moment with thousands of SVSU
alumni families over the years.”

Rupp said the Board will conduct a na-
tional search to select SVSU’s fifth presi-
dent, and the Board will share more infor-
mation soon on next steps.

“As a Board, we value Don’s ongoing
leadership as he concludes an extraor-
dinary career with the university,” Rupp
said. “He has built many trusted relation-
ships, and he has pledged to remain en-
gaged with the university after he retires
from the presidency. We deeply appreci-
ate Don’s devotion to SVSU and we will be
working hand in hand with him to ensure a
smooth and successful transition.”

Live Streaming

& On-Demand Media

Upload and stream your event on Women Of Colors Network.
Air on ROKU, Amazon Prime and more.
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The nuclear family
is the foundation of
society

By KEN H. SIMMONS, Il
MANAGING DIRECTOR, KENZO
PROJECT MANAGEMENT

here are some who believe the nuclear

family, meaning two married parents and
their children, became the dominant family
structure because of the 1st industrial revolu-
tion (IR), which started in the middle of the
18th century, and others who believe that the
1st IR was made possible by the nuclear fam-
ily structure. This belief is supported by the
fact that the nuclear family was dominant in
Britain from the 13th century, meaning 500
years before the 1st IR. The truth is the nucle-
ar family structure was ordained by God and
is meant to be the foundation of our society.

The term nuclear family dates back to
1913 when pioneer anthropologist Broni-
slaw Malinowski of Poland stated, “that the
nuclear family had to be universal because it
filled a basic biological need—caring for and
protecting infants and young children”, ac-
cording to Encyclopedia.com. Nearly forty
years later, American anthropologist George
P. Murdock elaborated on the idea of the
universal and essential nature of the nuclear
family. He studied over 200 different soci-
eties and concluded that the nuclear family
was a universal feature of all human societ-
ies. Murdock proposed that there were ‘four
essential functions’ of a nuclear family: “1)
Stable satisfaction of the sex drive — within
monogamous relationships, which prevents
sexual jealousy; 2) The biological reproduc-
tion of the next generation — without which
society cannot continue; 3) Socialization of
the young — teaching basic norms and values;
and 4) Meeting its members economic needs
— producing food and shelter for example”, as
listed in revisesociology.com’s article, “The
Functionalist Perspective on the Family”.

A 2014 study by Pew Research Center

IN MY HUMBLE OPINION

found that 46% of U.S. children under the age
of 18 were, “living in a home with two married
heterosexual parents in their first marriage.”
This was a huge change from 1960 when 73%
of children were living in nuclear families,
and in 1980 it was 61%. This steady decline
along with an article in 2020 by acclaimed
editorialist, David Brooks entitled, “The Nu-
clear Family Was a Mistake” might make you
think that the nuclear family is disintegrat-
ing. Brooks argues, “that the nuclear family
has been crumbling in slow motion for de-
cades, and many of our other problems—with
education, mental health, addiction, the qual-
ity of the labor force—stem from that crum-
bling.” He believes that the nuclear family
paradigm of the ‘50s and ‘60s has been left
behind, and that extended families and what
political scientist Daniel Burns calls “forged
families” (single adults, single parents, and
others coming together to support one anoth-
er and children) will fill the vacuum created
by the breakdown of the nuclear family.

Brooks realizes that the decline of the nu-
clear family has contributed to serious prob-
lems in society, and I agree. However, I do
not agree that other forms of family can or
will replace the nuclear family and effective-
ly repair the social decay. There are always
exceptions and exceptional individuals that
overcome the challenges, and one such per-
son is former President Barack Obama. He
was raised by his single mother and grand-
parents and despite that, along with the chal-
lenges of being mixed race, he went on to
achieve phenomenal success as we all know.
Nevertheless, he recognizes the foundational
importance of the nuclear family. In his 2008
Father’s Day speech at the Apostolic Church
of God in Chicago, then Senator Obama gave
stats on children growing up without a father;
that they are five times more likely to live in
poverty and become criminals, nine times
more likely to drop out of school, and twenty
times more likely to be incarcerated. He went
on to say that many single mothers “are do-
ing a heroic job, but they need support. They
need another parent. Their children need an-
other parent. That’s what keeps their founda-
tion strong. It’s what keeps the foundation of
our country strong.”

As noted sociologist W. Bradford Wilcox
and his co-author, Hal Boyd wrote in their
2020 article, “The Nuclear Family Is Still In-
dispensable”, the search for alternate family
forms, like Brooks advocates, is flawed. They
say there is evidence that the nuclear fam-
ily is recovering, and a family headed by two

loving married parents is still the most stable
and safest environment for raising children.
Wilcox and Boyd further state, “Today, the
divorce rate is down, having fallen by more
than 30 percent since peaking around 1980,...
out-of-wedlock births are now dipping as
well...[and] Since 2014, the share of kids in
intact families has begun to climb, reversing a
decades-long trend in the opposite direction.”
This is very good news because the benefits of
a nuclear family are many, but I will touch on
just three for now.

Stability is one advantage, as children born
into a marriage tend to have more stability in
relationships later in life than children born
into cohabitation. Committed spouses model
a loving, caring, and supportive relationship
for their children. Health is another benefit,
as research suggests children in families with
married biological parents have better social,
emotional, and physical health than other
children. Consistency in caretaking is a third
benefit, because children who have both sta-
bility and consistency in their lives are more
likely to exhibit positive behavior, earn good
grades, and become more involved in extra-
curricular and community activities.

Now that we have a bit of history on the
subject and heard what men have said about
it, let’s hear what God says. The Bible, of
course, was written long before the 1st IR and
the 13th century, and in the first book God
says after creating Adam, ‘it is not good that
man should be alone; I will make him a help-
er comparable to him’ (Genesis 2:18 NKJV).
The scripture goes on to describe how God
created the first woman, Eve, who was the
first wife, and the chapter draws to an end
with, “Therefore a man shall leave his father
and mother and be joined to his wife, and they
shall become one flesh” (Genesis 2:24 NKJV).
After creating Adam and Eve God blessed
them and said, ‘Be fruitful and multiply...
(Genesis 1:28 NKJV). So, from the first man
and first woman we see that God ordained
marriage, proclaimed that the couple should
be separate from the broader family network,
and that they should have their own children.
This is the definition of a nuclear family.

Some may call for the end of the nuclear
family, but we cannot easily dismiss the God-
ordained family unit without tampering with
the foundational building block of both soci-
ety and the church. Instead, we must reaf-
firm the nuclear family as the first society and
then use it to build more positive societies at
large.
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Social Security: Answers from the experts

By VONDA VAN TIL « How do I change or correct my
SOCIAL SECURITY PUBLIC AFFAIRS name on my Social Security
SPECIALIST number card?
« How do I apply for a new or
ou may need Social Security when you replacement Social Security
least expect it and we’re here to make number card?
sure our information is always accessible « How can I get a Social Security
to you. Whether you're planning for your Statement that shows a record of
retirement years in advance or thinking my earnings and an estimate of my
about applying today, you probably have future benefits?
questions.
Our Frequently Asked Questions web You can also browse by topics like:
page at faq.ssa.gov has answers to your . Disability.
questions about our programs and ser- . Social Security Payments.
vices. We feature our most-asked ques- . Retirement.
tions at the top of the page to help you find . Medicare.
answers to the most common questions
quickly, like: We also have a publications library at
www.ssa.gov/pubs with information on
« What should I do if I receive a call many topics. And we provide each pub-
from someone claiming to be a lication in text, audio, and downloadable
Social Security employee? formats.

Saginaw,
Promise

_‘ B saginawpromise.org | 989.755.054%

0 AWARDED o *‘Er

sagfnaw ,
Frumlrse

Invest in Saginaw’s future and that of its students
A gift that will make a difference beyond the Holiday season!
Donate to the Saginaw Promise!

To Donate: www.saginawpromise.org or
telephone Saginaw Promise at (989)755-0545

Since 2012, the Saginaw Promise has awarded $1,072,000 in postsecondary
education scholarships to 609 students...its goal is for every graduating
student to earn a program certificate or degree.

Support postsecondary education for the future you want for Saginaw and its students.

Donate to the Saginaw Promise today!
Thank you!
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Twice as nice: ‘Our Town’
promotion doubles gift card value
at Genesee County restaurants

FLINT — With the holiday shopping
season underway, Consumers Energy and
the Flint & Genesee Chamber are part-
nering once again on the “Our Town” Gift
Card Match Program. Through the promo-
tion, shoppers can double their gift card
purchases at 28 area restaurants and food-
based businesses for a limited time.

“We're excited to bring back this pro-
gram during such a popular time of year for
consumer spending,” said Andy Younger,
executive director of the Flint & Genesee
Chamber, a division of Flint & Genesee
Group. “This is a great way for shoppers to
stretch their dollars while also supporting
the outstanding locally owned businesses
in our area during the holiday season.”

This is the third time the Chamber has
participated in the “Our Town” initiative,
which will operate the same as before. A
customer who buys a $10 gift card or gift
certificate at a participating business will
receive a second $10 gift card at no cost to
them. The maximum amount eligible to be
doubled for one customer is $50.

The program is supported by a $30,000
donation from Consumers Energy, which
is partnering with other chambers and
downtown organizations to offer similar
initiatives throughout the state.

“Consumers Energy is excited to again
support Michigan’s small businesses and
communities we serve this holiday sea-

son,” said Lauren Youngdahl Snyder,

Consumers Energy’s vice president of cus-
tomer experience. “Our Town’ made an
impact across Michigan last year, and we
look forward to seeing the program’s dol-
lars and shoppers give a boost to shops
and restaurants in their hometowns.”

The Flint & Genesee promotion begins
Nov. 29 and will run at each location un-
til the donated funds are depleted. Unless
noted otherwise, community members can
take advantage of the program by visiting
one of the following Chamber member lo-
cations and asking to purchase a gift card
through the Our Town program.

e 501 Bar and Grill
« B-Dogs
« Blackstone’s Smokehouse

« Blondie’s Food & Spirits, INC
(SOLD OUT)

e Churchill’s Food & Spirits (SOLD
ouT)

« The Coffee Beanery, Ltd. (Miller
Road location only)

« Cork On Saginaw (SOLD OUT)

+ Fenton Winery & Brewery

« Fireside Coffee Co.

 Flint Crepe Company

« Flint Farmers’ Market (SOLD OUT)

« Great Harvest Bread Company

« Hoffman’s Deco Deli & Cafe

« Italia Gardens, Inc. (SOLD OUT)

« Luigi’s & El Toro Sports Bar

« LaVilla Family Dining & Pizzeria

» Little Caesars Pizza (Genesee Coun-
ty locations only)

» Pesto’s

« Redwood Steakhouse (SOLD OUT)

« Sagano Japanese Bistro & Steak
House (Fenton and Flint locations
only)

« Sauce Italian American Kitchen

« Semi-Sweets LLC

« Shermans Lounge

« Soriano’s Mexican Kitchen

+ Starlite Diner, Coney Island and
Catering

« Steady Eddy’s at the Market

« Sweets by Suzanne Marie (Call 248-
515-9091 to purchase gift card)

« Tenacity Brewing (SOLD OUT)

To learn more about the gift card
match program, visit flintandgenesee.org/
ourtown.
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Bavarian Inn Lodge & Restaurant

OUR TEAM!

Looking for a part time job or career? Stop by the Human Resource office
or visit Bavarianinn.com/Jobs for more info.

Tuition Reimbursement Program up to $10,000 = Fast $$$ Referral Program
401K & Company Match = Dental /Vision/Medical = Free Lunch and more!

ENTRY LEVEL WAGES STARTING AT $12-14!
PLUS S1MORE AN HOUR ON
SATURDAYS AND SUNDAYS!

Retail Clerks Servers Housekeepers
Front Desk Hosts/Hostesses Bartenders
Reservations Cooking Positions Fun Center

TICKETS $35
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Expansion at Ascension St. Mary’s Emergency
Care Center complete

SAGINAW — Just over two years ago, a
groundbreaking was held at Ascension St.
Mary’s Hospital to expand its emergency
department. With construction and reno-
vation now complete, the facility has been
transformed into a modern-day emergen-
cy care and Level II trauma center. To rec-
ognize the milestone, Ascension St. Mary’s
Hospital was honored to have the Most
Reverend Robert D. Gruss from the Dio-
cese of Saginaw participate in the dedica-
tion and blessing.

The $17.6 million expansion included
the construction of a 12,600-square foot
building that was added to the front of the
hospital. Enhancements and renovations
to existing space now provide 24 treat-
ment rooms and two state-of-the-art trau-
ma rooms. The new building also improves
access for ambulances and the public.

“We have dreamt of this for years, and

now, seeing the new emergency care cen-
ter come to fruition is so rewarding,” said
Stephanie Duggan, MD, Regional Presi-
dent & CEO, Ascension Michigan Northern
Ministries. “When Ascension announced
its commitment to our northern hospitals
in May 2018, and provided an initial $50
million investment, this dream started to
become reality. The expanded medical fa-
cility will provide an increase in capacity,
enhance the flow of patient care and im-
prove access.”

Focus on patient care guided the build-
ing design and site development includ-
ing access for ambulances and the public.
Significant excavation work occurred to
elevate the grade to build a covered am-
bulance entry that can accommodate mul-
tiple vehicles. The new facility also pro-
vides an airport style drop-off/pick up and
continuous drop-off canopy for inclement

weather.

“Ascension's recent announcement
of an additional $125 million investment
for Ascension Michigan’s northern health
ministries is evidence of their continued
commitment to the communities we are
privileged to serve. It is a validation of
what we have been working towards,” said
Duggan. “It’s all about patients, they are at
the center of everything we do. It’s also a
testament to our front line caregivers and
medical providers who continue to fulfill
our Mission of caring for all. We will con-
tinue to be here for generations to come.”

Ascension St. Mary’s also has a free-
standing emergency care center located in
Saginaw Township, at 4599 Towne Centre
Blvd., at the corner of Towne Centre and
Schust. It is open 24 hours a day, seven
day a week.
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Great Lakes Bay
Health Centers

www.GreatLakesBayHealthCenters.org

Great Lakes Bay Health Centers has touched more than 1 1 8 ,O O O L I V ES

during the COVID-19 crisis — in patient care and community outreach with testing and vaccines.

/ 55,884 ¥ 15,001
COVID-19 TESTS A COVID-19 VACCINE DOSES*

— ADMINISTERED ADMINISTERED

IN 2020-2021 (AS OF JUNE 3, 2021) IN 2021 (AS OF JUNE 3, 2021)

Great Lakes Bay Health Centers (GLBHC) began offering The Moderna vaccine was first made available to GLBHC staff in January
community COVID-19 testing in March 2020 outside centers 2021. Through the winter, staff worked with local health departments to
in Saginaw, and expanded to Bay City and Bad Axe. During administer vaccines to school professionals. The centers started receiving direct
the summer and fall, we partnered with churches and other shipments of vaccines in March 2021, and began offering appointments to patients.
community partners to bring testing to neighborhoods with GLBHC also began planning pop-up events at churches and other locations to
“popup” events. We shifted testing to drive-thru access and do access hard-to-reach populations. By April, the vaccine team had set up drive-
not require a doctor’s note or symptoms. Staff supported this thru vaccine clinics in Saginaw and Bay City and weekly clinics at the UAW Hall
efforton every level, including making calls to share test results. in Saginaw. Soon the public could access the vaccines without an appointment.
GLBHC added free Influenza community clinics through the fall QOutreach continues into the summer, with young adults and teens becoming a focus.
of 2020. Volunteers have supported testing and vaccines.

*individuals each receive two doses

TOTAL GLBHC PATIENTS SERVED IN 2020: BEHAVIORAL HEALTH SERVICES

COVID increased stress and demand for behavioral health
services in 2020. Staff reached out to schools and saw increased
referrals for children and teens.
f 10,894 e
IN CLINIC VISITS
)

50,270 PATIENTS SEHAVIORAL HEALTH 23943

VIRTUAL VISITS

RECEIVING MEDICAL, DENTAL, BEHAVIORAL
HEALTH CARE AND OTHER VISITS 319 1971

IN CLINIC VISITS
The COVID-19 shutdowns required centers to limit in-person visits in

March-May 2020, but we never closed. Within two weeks, GLBHChad ~ SUBSTANCE USE DISORDER 1 758
telehealth visits operational to stay in touch with patients. Before 2020, TREATMENT PATIENTS )
there were no virtual visits offered. VIRTUAL VISITS

154,258 16 953 PATIENTS 12 & OLDER
21 8 852 e ) SCREENED FOR DEPRESSION
) . .
of these patients who screened positive
TOTAL VISITS IN 2020 64, 594 8 73 O for depression and had a follow-up plan
]

VIRTUAL documented

DENTAL CARE CHRONIC HEALTH MONITORING = BETTER OUTCOMES

GLBHC dental centers were some of the only dental During quarantine, GLBHC used grant funds to provide at-home monitoring kits to
clinics open during quarantine to emergency care patients with COVID symptoms. The kits included blood pressure monitors and pulse
for patients experiencing pain or infection. oximeters to track oxygen levels. Telehealth visits were a lifeline for care management

nurses to keep in touch with patients with chronic health conditions. Pharmacy staff made

medication deliveries. A new Respiratory Clinic allowed staff to safely care for patients
7'797 9'1 9 O with COVID symptoms in person.

PATIENTS VISITS

WD 15.786)37,397 5,030 mnare 11,707 Fressine rarients

PATIENTS VISITS patients with A1C blood pressure under control
3; 27 levels under control 6;9 6 8 with medication
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5 Positive choices needed to sustain
a healthy life balance

By DR. BRUCE A. JOHNSON

Do you think about your life and what
it takes to keep yourself well-balanced
and healthy? What I've observed, as a
mindset coach is the average person gets
caught up with life and many responsibili-
ties held, without thinking about if there is
an imbalance in one area or another. Typi-
cally, it isn't until a time of crisis, such as
a health concern or other triggering event,
when someone will stop and take stock of
their life.

The traditional thinking about balance
is related to a work and life balance, bal-
ancing family, friends, hobbies, and what-
ever is important with a person's career.
Yet I've found balance to sustain a healthy
life involves something much more impor-
tant, and it all starts with mindset main-
tenance. If you think of the mind being in
balance, there would be a neutral state of
mind, without excess negative or positive
feelings. But the mind has thoughts flow-
ing through it every second of the day,
which means the mind can be in a negative
or positive state at any time.

An imbalanced state occurs if the mind
remains in a negative state for an extend-

ed period of time. For example, if a person
continues to worry, live in fear, or focus on
doubts, then this negativity will create an
unhealthy mindset. This can be countered
with positive feelings, such as happiness,
to help restore a more balanced state. It
isn't possible for someone to live in a pure
positive state of mind at all times, as that
would be living in denial of basic human
emotions. But you also cannot survive by
being overwhelmed by negativity for long
either. To have balance overall, you need
more positive than negative emotions, and
this is done through your point of focus
and making conscious choices.

Developing Your Point of Focus

Your point of focus matters for the
overall health and well-being you experi-
ence. When you think of the possibility
of having negative and positive thoughts
to choose from, then you understand it is
possible to develop supportive habits. How
is that possible? If you think about some-
thing long enough, it becomes a practiced
habit. The challenge for you is becoming
aware of what you are thinking, and decid-
ing to not let circumstances control what

you are thinking, rather you being in con-
trol and focusing upon thoughts that help
you feel good or uplifted when needed.

What's interesting about the develop-
ment of a habit of thought is once it is af-
firmed long enough, or thought about on
a constant basis, it becomes a belief. This
is why it can be challenging to change the
thinking of someone who has developed
negative pattern of thoughts about them-
selves for a long period of time, and why
their life is likely unbalanced, this negative
mindset has become a belief. It will take
more than thinking a couple of positive
thoughts to make changes, and instead, it
will take consistent (and reinforced) pat-
terns of new beliefs established, based
upon new-found ways of thinking in a
positive manner. This goal is met with one
positive choice at a time.

5 Positive Choices Needed to
Sustain a Healthy Life Balance

You can sustain a healthy life balance, if
you are making conscious, positive choices
to support your well-being. This means
you are becoming proactively involved
in what you are thinking, with regards to
your state of mind, instead of reactive, or
waiting until there is a triggering event
and you must make changes. What you
don't want is to discover you have health
issues and then decide you could have, or
should have, been paying attention to how
or what you were thinking. Or your ca-
reer has become so demanding, you have
ignored other important aspects of your
life and now a breaking point has been
reached. There are other possible trigger-
ing events as well, including those which
are personal in nature to you, involving
your family and those close to you. You can
begin to develop a positive point of focus
with any or all of these five choices.

Choice #1: Choose to pay attention
to your thought patterns.

It's easy to allow a day to go by, with-
out consideration of how or what you are
thinking. Then more and more time goes
along, until suddenly you find yourself in
a mental rut, controlled by one (or a few)

CONTINUES ON PG 31, HEALTHY
LIFE BALANCE
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dominant negative thought patterns. The
longer you allow those patterns of thought
to go on, the more likely those thoughts
will become part of your belief system, and
this will make it much more challenging to
change. You may not understand or even
know how to acknowledge what the domi-
nant thoughts are, and if so, just make it
a point to have a check-in with yourself
at the end of the day to determine what
you thought most about. Was it positive
or negative based? This can help you self-
correct as needed, or at least begin to make
changes to your self-talk.

Choice #2: Choose to pay attention
to the words you use about yourself.

The words you use are also clues to your
state of mind and well-being, and help set
the stage for your life balance. Take for
example a person who is always stating
something negative about themselves, es-
pecially as related to their appearance, or
their inability to complete a task. While it
may be done in jest, or as an off-handed
joke, the more it is stated, the more it is
an indicator of how the person truly feels
about themselves. This language, even
when used in a self-deprecating mode, still
can be harmful to the overall mental well-
being of the person. A healthier mindset,
and approach to living, is to acknowledge
areas of development and then ask for
guidance, assistance, and tips for improve-
ment. In other words, a positive mindset
seeks knowledge and the betterment of
self, not to demean one's self.

Choice #3: Choose your work
based upon a sense of meaning and
fulfillment.

This is a lesson I've learned through
time and I wish to share with anyone who
would like to learn it now as well. I under-
stand there are many who work to "pay
the bills" and "make ends meet", yet there
can still be fulfillment found in any job, re-
gardless of the reason why you are work-
ing. It's all about the attitude of why you
chose the job, and the mindset you choose
when you are working as you complete the
role you've been assigned. I do not believe
there is anyone who works a job and is bet-
ter than or less than anyone else.

Every person has an ability to shine
and live their full potential through any
job chosen. What makes a job unique is
the person and their state of mind. My
students know this to be true based upon
their interactions with me. It doesn't mat-
ter if I am ever recognized by my manager
for the work I've done. What matters is
that I find meaning through my interac-
tions with students. When I observe de-
velopmental progress and learning, then I
have found fulfillment. This is how I want
you to establish your mindset as well, from
a positive perspective.

Choice #4: Choose to prioritize
what matters in your life.

While traditional thinking about a
work and life balance dictates a certain
language about how much time is to be
spent with your career and family, I believe
this is a personal decision. You should al-
ways be able to choose what matters most
to you. There are always going to be cir-
cumstances in which you are going to have
to weigh your options, and make choices
based upon your needs, and this is under-
standable. Just be certain you understand
your priorities well enough to make an
informed decision. Your needs may inter-
sect with the needs of your spouse or sig-
nificant other, along with your family, and
if so, their healthy life balance may also
depend upon decisions you make. This is
why prioritization becomes an important
step to take, and one to keep from a bal-
anced mindset perspective.

Choice #5: Choose to make your
health and well-being something
that deserves your attention.

When I've written about a healthy life
balance, the healthy aspect is very impor-
tant to your well-being. Again, I believe
this is something personal, with regards
as to how health is maintained. I don't
believe in dictating mandates as to what
should or shouldn't be done, with regards
to eating and exercise, as this is beyond the
scope of my specialty; however, what I can
tell you is that it can be a conscious choice
you make to think about being healthy in
some regards.

What I can share is the little choices
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you make now do add up in the long-term.
For example, I decided to change how
I eat and within the course of approxi-
mately one and a half years I lost almost
90 pounds. It wasn't due to exercise, be-
cause of other health issues, just a result
of food choices made. How you sustain a
healthy balance is up to you, just make it a
conscious choice and perhaps you'll avoid
something more serious later in life, es-
pecially if you have made routine visits to
your doctor part of your life balance plan.
Whatever you decide to do, keep it in mind
and be proactive.

Your Mindset, Your Results

The choices you make have a direct
impact on your healthy life balance. If you
are making choices that create a healthy
life balance, you are more likely to feel
good about yourself, which should always
be your goal. There are always two choices
as to the types of thoughts you can focus
upon at any time, and they are positive or
negative. If you are proactive in what you
choose to think about, and how you ad-
dress circumstances, then you can keep
yourself focused on a healthy or positive
frame of mind. Should you practice this
long enough, you can create a healthy
mindset habit.

While any day may not start out as
hoped for or go according to plan, or you
find yourself facing challenges not yet ex-
perienced, there's always one step you can
always take: Change your mindset. This
isn't about making general affirmations,
rather it's about making a mindset shift
away from negativity, towards something
more positively focused. You always have
an ability to choose and think a better
feeling thought, and turn your attention
to something that is affirming in nature
to your well-being. While you may not be
thinking about a balanced life now, the
more proactive you become in maintain-
ing your mindset, the less likely you'll find
yourself having to be reactive later when
triggering events occur. With the right
choices made, a strong mindset can help
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The COVID-19 vaccine will help
us get beyond this pandemic.

There are so many things Cindita and Frazier
missed in the last year: celebrating big holidays,
going to movies, being with friends and family.
They hunkered down in the house, life just
stopped. They saw firsthand how COVID took
away strong, vibrant lives. Which is why they
believed it was so important to get vaccinated "
to get back to normal. b '
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are trusted by doctors.
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Find your vaccine at Michigan.gov/COVIDvaccine.
Call 211, or text your zip code to 438829.
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Delta College names

UNIVERSITY CENTER - Delta College
has named Eduardo Suniga its new dean of
Career Education and Learning Partner-
ships. He will begin his role December 6.

Suniga has more than 25 years of com-
munity college experience. Most recently,
he served as program director for Com-
puter Information Technologies at Lansing
Community College. He has held several
positions at LCC, including e-learning fa-
cilitator, Perkins grant administrator, ad-
junct instructor, department chair for the
Business Media and Information Technolo-
gies Division and interim assistant dean of
Program Quality Management. He has also
taught at Baker College.

“Eduardo impressed us with his entre-
preneurial spirit and experience in devel-
oping new and creative programs in the
areas of cybersecurity and networking,”
said Reva Curry, vice president of Instruc-
tion and Learning Services. “Supporting

our community through meeting workforce
needs has never been more critical, espe-
cially as the region tackles employee and
skill shortages. I look forward to his insight
and contributions to our community as he
works with faculty and staff.”

Suniga received an associate’s degree in
computer information systems from Dav-
enport University, a bachelor’s degree in
organizational development and a master’s
degree in organizational management from
Spring Arbor University, and a master’s
degree in higher education administration
from Southern New Hampshire University.

His background includes a focus on
program development and implementa-
tion. At LCC, he helped create the Michigan
Advanced Technician Training Program
for Networking and Cybersecurity and the
Digital Innovation Institute, which won a
Michigan Excellence in Technology Award.
He also developed a program for veterans
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new academic dean

working in military IT to transition to civil-
ian IT careers and helped establish the col-
lege’s Center for Cybersecurity Education.

Suniga said he has aspired to be an aca-
demic dean, a role that would allow him to
support both faculty and students and their
success.

“During the interview process at Delta,
I was pleased to meet people who are like
minded, passionate about education and
well rounded, and I'm thrilled to have the
opportunity to be part of that,” said Suniga.
“I look forward to continuing the important
work to enhance programs, help students
and faculty excel, and make the Great Lakes
Bay Region community shine.”

Suniga will oversee the Health and
Wellness and Business and Technology
divisions, as well as lead the review of ex-
isting programs and work with faculty to
develop new ones to serve the needs of the
community.
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Nominations encouraged for Michigan Lottery’s
Excellence in Education Awards to honor
outstanding educators

MICHIGAN - Parents, students, school
staff members, and others are encouraged
to nominate outstanding public-school ed-
ucators for the Michigan Lottery’s 2021-22
Excellence in Education awards.

All public-school employees may be
nominated for the awards, which recognize
educators who go “above and beyond” to
make a difference in the lives of children.
To nominate a public-school educator, go
to http://bit.ly/ExcellenceInEducation.

The Michigan Lottery established the
Excellence in Education awards in 2014 to
recognize outstanding public-school edu-
cators across the state during the school
year.

One outstanding educator will be se-
lected each week and will receive a $1,500
cash prize plus a $500 grant to their class-
room, school or school district. One of the
weekly award winners will be selected to
receive the Lottery’s Educator of the Year
award and will receive a $10,000 cash
prize.

Each winner also will receive a plaque

and be featured in a news segment on the
Lottery’s media partner stations: WXYZ-
TV in Detroit, FOX 17 in Grand Rapids,
FOX 47 in Lansing, and WNEM-TV, Sagi-
naw.
The winner of the 2021 Educator of
the Year award was Janice Smith. She is
a school social worker at Fisher Magnet
Lower Academy, which is part of the De-
troit Public Schools Community District.

More than 800 educators were nomi-

nated during the seventh year of the edu-
cational awards program and 34, includ-
ing Smith, were selected to win a weekly
award.

Previous winners of the Educator of

the Year award:

e 2020 — Megan Sidge, an Autism
Spectrum Disorder teacher at
Hickory Woods Elementary,
which is part of the Walled Lake
Consolidated Schools.

e 2019 — Stewart Kieliszewski,
an Earth science, biology,
mechatronics, and media teacher

for eighth through 12 graders at the
Ubly Community Schools.

e 2018 — Kerri Moccio, a literacy
intervention specialist at Bedford
Elementary School in Dearborn
Heights

e 2017 — Linda Holzwarth, a
social studies teacher at Portage
West Middle School in Portage

e 2016 — Daniel Carr, a Spanish
and sports marketing teacher at
Waverly High School in Lansing

e 2015 — Michael Craig, a special
education teacher at the Charles
Drew Transition Center in Detroit

Excellence in Education award nomi-

nees are evaluated on: Excellence, Dedi-
cation, Inspiration, Leadership and Effec-
tiveness

MICHIGAN

Excellence

inEducation. @
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By CRAIG DOUGLAS
RETIRED EDUCATOR

Now is a great time of the year to plan
a college campus visit. This is true
for high school students of all ages; the
younger the student, the more time to
compare.

With the COVID 19 pandemic, safety
has to be taken into consideration. To
prepare for this article, I went to the web
and found a great resource, www.usnews.
com

They offer fourteen tips, and for this
segment I will highlight these three.

1) Start planning early.

Recommended: Junior year
or sooner, after doing some
online research. Suggested
times: “down time” like
holiday and spring breaks.
Also, college recruitment
“days” that bring larger
groups to campus for tours
and informational sessions.
Often this is on a Saturday
and well-advertised on college
websites ahead of time.

2) Know what to expect for in-
person visits. What are the
safety protocols? (Example:
are masks suggested or
required) Will there be
information from financial
aid? Various programs? Will
you be visiting classrooms?
Dorms?

Find out ahead of time, what
you can expect to learn.

+ EDUCATION
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3) Establish a budget for the
college visit.

Factor in obvious costs

such as food and gasoline.
Also consider costs in the
region and whether or not
an overnight stay will be
informative to get a “feel” for
the region. Out of state will
mean more travel costs, as
well.

Choosing a college is a big decision,
and the more online research that can be
done to better plan to visit campus, the
better. We cannot let COVID 19 deter us
from planning for our futures, and visiting
college campuses can be done safely with
plenty of options for every family.

Resource: https://www.usnews.com/education/
best-colleges/slideshows/10-tips-for-an-effective-
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Saginaw ISD Head Start/Early Head Start

About Saginaw ISD pregnant women and Program Director
HE/EHS their families.
EHS ?rog rams enhapce Saginaw ISD Head Start

Established in 1965, chlldr.en s physical, social, Claytor Administrative “"Head Start
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efforts to fulfill their
parental roles; and help
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health, social and other
services.
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by enhancing the social and Together Head Start Waesazss Akl 24520 1Y, .
. and Earlv Head Start have Wednesday: 8 AM - 4:30 PM grade, or Commlt
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children through the served tens of millions of Thu‘rSday: 8 AM - 4:30 PM crimes in
provision of educational, children and their Friday: 8 AM - 4:30 PM ”
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Congressman
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Source: www.saginawheadstart.org
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More than subs and spuds at new
South Side shop

By MIKE THOMPSON

Nobody told Steve Hartwell that Sagi-
naw's South Side Business District is
supposed to be dead, so when he saw that
a vacant structure on 2903 South Wash-
ington at Hess was for sale at an “unbeliev-
ably cheap" price, he made the purchase
to build upon the family's donut shop in
Flint.

"That's the beauty of being supposed-
ly ignorant. We see potential that others
don't see," he says, with a chuckle

His business venture with his wife of
15 years, L'Oreal, goes by two names. By
morning it's Sugar Shack Donuts. When
lunchtime and then dinner hour roll ar-
rive, we have a transition to Steve's Subs.

Neighborhood reaction is a mix of sur-
prise that that someone would open an
eatery in surroundings that others have
written off, and thank-yous that the Hart-
wells are willing to take the chance.

"Many of the people tell us, they have
had no place where they could go and get
something to eat," Hartwell says.

A totally new career

He was an insurance broker until he
decided to open a sub takeout within his
parents' Dawn Donuts shop in Flint, at
3405 Clio Road. His Saginaw store brings
in the baked goods from Buick City, fresh-
made each morning.

Breakfast sandwiches, including steak-
egg-and-cheese bagels, also are on the
morning menu. Then come the subs, in-
cluding Philly steak and Philly chicken,
among eight choices.

"Everyone else has been opening soul
food places." he says, referring to Crud-
up's, Baldwin's, and most lately Tia's and
Mama Kay's. "We needed to do something
different."

And it's a different sort of sub shop.
Where else can patrons opt instead for 14
varieties of stuffed potatoes, each adver-
tised as a meal in itself? Some of the choic-
es feature the same combinations from in-
side the sandwiches, while others feature
sour cream and steamed veggies not found
in a sub.

Steven says he incorporates the same

principles as so-called loaded french fries,
except a baked potato offers a superior
and heartier base that would sag under the
weight of all the stuffed goodies.

Subs with an unusual 'bun'

If the spuds are not enough, a third
main choice is to wrap sub goodies, not in
the usual flour tortilla but as an egg roll.

"In Flint we call these 'woodles,' but
Saginaw may not yet be hip to that term,"
he says.

Steven and L’Oreal, parents of five chil-
dren, hoped to open in Saginaw earlier this
year, but Hartwell says he had difficulty
assembling and keeping a crew during
the months before unemployment checks
expired with their $300 weekly federal
bonuses. He said in mid-November that
he expects new crew members to remain
more loyal, allowing consistent daily op-
erations.

The menu and more information can be
found at steves-subs.com or on the Steve's
Subs page on Facebook.
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Isabella Bank
Corporation
announces
fourth quarter
2021 dividend

Isabella Bank Corporation
(OTCQX:ISBA) today announced its
Board of Directors declared a fourth-
quarter cash dividend of $0.27 per
common share at its regular meeting
on November 23, 2021. The dividend
will be payable December 17, 2021, to
shareholders of record as of December
14, 2021. Based on ISBA’s closing stock
price of $27.10 per share as of Novem-
ber 23, 2021, the annualized cash divi-
dend yield is 3.99%.

“Our $0.27 fourth quarter cash divi-
dend is a reflection of our unwavering
commitment to increase shareholder
value,” said Jae A. Evans, President and
Chief Executive Officer. “Our strong
financial results coupled with our suc-
cessful initiatives implemented to en-
hance performance metrics have re-
sulted in the recent appreciation in the
value of our stock.”

Isabella Bank Corporation (OTC-
QX: ISBA) is the parent holding com-
pany of Isabella Bank, a state chartered
bank headquartered in Mt. Pleasant,
Michigan. Isabella Bank was estab-
lished in 1903 and has been committed
to serving the local banking needs of
its customers and communities for 118
years. The Bank offers personal and
commercial lending and deposit prod-
ucts, as well as investment, trust and
estate planning services through Isa-
bella Wealth. The Bank has locations
throughout seven Mid-Michigan coun-
ties: Clare, Gratiot, Isabella, Mecosta,
Midland, Montcalm, and Saginaw.

For more information about Isabel-

la Bank Corporation, visit the Invest in
Us link at www.isabellabank.com.

ISABELLA
BANK
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Attend a Minority Business Enterprise
(MBE) pre-certification briefing

Interest in becoming a certified Minor-
ity Business Enterprise (MBE)? Attending
our Pre-Certification Briefing is your first
step to becoming certified.

To participate in the Pre-Certification
Briefing, a company must first meet the
fundamental requirements of -certifica-
tion. These are:

» Legally registered as a for-profit
entity in the State of Michigan

« An ethnic minority owner(s) with
at least 51% of ownership

e Must be controlled, owned and
managed by an ethnic-minority.

The two-hour Pre-Certification Brief-
ing will provide information about the
Council, the certification process and a
step-by-step review of the application and
its required documentation.

Before registering for a Pre-Certifica-
tion Briefing, please adhere to the follow-
ing:

« Only one attendee per company ,,

The attendee must be the ethnic-
minority owner.

Please register to attend either
in-person or via web conference. ,,
Do NOT register for both in-person
and the web conference. Decide
which is better for your schedule.
Space is limited.

NOTE: You should only attend

via web conference if you are not
located in the Southeast Michigan
area. Attendees who attend in-
person tend to complete their
application faster and with fewer
revisions, compared to people who
attend via web conference.
Attendees must be registered prior
to attending the event. Attendees
that are not registered will not be
allowed admission into the Pre-
Certification Briefing.

Please arrive on-time. The
Briefing will begin promptly at its
designated time.
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+ FUNDRAISING GOODTIMES

Grant funding 2022 - Part 1

By MEL AND PEARL SHAW

Grant funding is the backbone for so many
nonprofit organizations. To help you strengthen
this aspect of your fundraising we reached out
for guidance to Dana Textoris, Managing Di-
rector at Grants Plus. We asked her about how
foundations and corporations are changing their
grantmaking and their responses to calls for eq-
uity and increased funding for Black-led non-
profits.

How have the events of 2020 and 2021
changed the way that foundations and
corporations approach grantmaking and
investments in nonprofits?

For years many nonprofit leaders have aspired
to change the terms of the relationships with
funders — to gain more flexibility, less restric-
tion, more trust. During the pandemic, we saw
more funders make a shift in that direction. For
example, the Center for Effective Philanthropy
(CEP) surveyed nonprofits and found that 70%
say funders have relaxed their reporting require-
ments. The good news is that CEP has found that
many funders plan to keep it that way.

What have your witnessed in terms of
changes in how foundations are soliciting
proposals? Have you seen an increase in
unrestricted grants?

At the start of the pandemic, we saw many foun-
dations allow nonprofit grantees to use their
existing grant funds however was most needed.
Since then, we keep hearing that foundations are
demonstrating more willingness to make gen-
eral operating support (GOS) grants. However,
we’re not convinced yet — we submit hundreds
of grant proposals every year for our clients, and
haven’t seen enough GOS giving to believe it’s
the new normal.

Our advice is not to wait. Changes in grant mak-
ing are happening because nonprofit leaders are
being more direct and honest about what their
organizations need. If your current funders
won’t make GOS grants, have a courageous con-
versation to ask why and explain why this would
be powerful for your organization.

Have you seen foundations investing in
economic development and education in
new ways?

Many educational organizations are addressing
new challenges as students return to in-person
learning since the pandemic shut-down. These
institutions are in need of training for teachers
and social emotional programs for students as
they recover from the fallout of such a prolonged
and in many ways traumatic experience outside
the classroom. Funders seem to show an in-
creased willingness to support the mental health
needs of students.

Schools and educational organizations broadly
need support for “recovery” and getting back
on track in school. This includes funding to hire
more teachers and staff, as well as retaining their
current workforce—especially crucial during a
time of profound employment and hiring diffi-
culties. One of our clients, a youth after-school
program, has been talking with their funders
about a need to increase salaries for part-time
program staff in order to remain competitive and
keep them on board. Another client is facilitat-
ing more workforce development classes than
ever, but keeping them small to maintain social
distancing, meaning higher costs for additional
staff and PPE supplies. We are encouraging our
clients to have proactive conversations with their
funders about retention challenges and other
real obstacles—we are optimistic, but have yet to
see how many funders will step up to fund in new
areas of need.

Have you witnessed a sustained (to date)
impact in how foundations are funding
equity work across organizations?

Following the murder of George Floyd, there was
great energy and attention from funders to in-
vest in organizations confronting racial injustice.

Many private and corporate funders across the
country launched “racial justice rapid response
funds” similar to the COVID relief funds that
sprung up at the start of the pandemic. Unfor-
tunately the data is disappointing on how this
intention was born out. In August, The Wash-
ington Post released a report that showed that of
nearly $50 billion pledged by the nation’s larg-
est corporate philanthropies, only $4.2 billion of
that was actually made in grants. The rest was
made as loans and investments that may benefit
the companies that made them.

This isn’t to say that many foundations haven’t
followed through on their promises. Here in
Cleveland where I am based, for example, The
Cleveland Foundation is beginning a second
round of grants in 2022 from its Cleveland Black
Futures Fund, to support Black-led and Black-
serving organizations.

Have you witnessed an increase in giving
to Black-led and Black-serving nonprofit
organizations and institutions?

Grants from Donor Advised Funds (DAF) are on
the rise—in fact, this funding grew 27% in 2020
as compared to 2019, according to the National
Philanthropic Trust. Organizations that ignore
the trend in giving from grants do so at their own
peril! DAF giving is incredibly dynamic. A new
report on DAFs from The Giving Institute shows
that the health and racial crises of 2020 influ-
enced DAF donors to increase funding to specific
organizations: in the past year, DAF grants to
public social benefit organizations doubled and
they quadrupled to racial justice organizations
and Historically Black Colleges and Universities.

Copyright 2021 - Mel and Pearl Shaw

Mel and Pearl Shaw are authors of four books on fundraising available on Amazon.com. For help growing your fundraising visit www.saadandshaw.com or call (901) 522-8727.
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Greater Renaissance
Pastor Cedric R. Cheatham
1535 S. Warren Ave.
Saginaw, Ml 48601
989-752-1455

260-515-6456

Bethel AME Church
Rev. Dennis Laffoon
535 Cathay St.
Saginaw, Ml 48601
989-755-7011

Greater Williams Temple
608 E Remington St
Saginaw, Ml 48601
989-755-5291

Bethlehem Temple Church
of the Apostolic Faith
District Elder Curtis E.
Johnson, Pastor

3521 Webber St J
Saginaw, Michigan 48601 -
989-755-8381 Jacob's Ladder

Bishop Elect Dempsey Allen
1926 Fairfield Street
Saginaw, Ml 48602

Bread of Life Harvest Center
Senior Pastor Rodney J.

McTaggart 989-799-6601
3726 Fortune Blvd.
Saginaw, M| 48603 L

989-790-7933 L]

Life in Christ Ministries
Q Pastor Dennis Cotton, Sr.

2915 S. Washington Road
Saginaw, Ml 48601
989-401-4465
LifelnChristMinistriesO7@

Christ Disciples Baptist Church
Founder Pastor Eddie Benson
Pastor Genevieve Benson

3317 Lapeer Street gmail.com
Saginaw, Ml 48601
989-754-2444 M

Christ Fellowship Baptist Church
Rev. Robert Davis, Jr.

818 N. Washington Ave.
Saginaw, Ml 48601
989-754-4435
PastorD818@gmail.com

Messiah Missionary Baptist
Church

Pastor Otis Washington
2615 Williamson Road
Saginaw, Ml 48601
989-777-2636

Fax: 989-777-2640
messiahmbc@att.net
messiahsag.org

Christ Image Community Church
5501 Gratiot Rd

Saginaw, M| 48638

(989) 759-9161

christimage.us Mt. Olive Baptist Church

Pastor Marvin T. Smith
114 N. 6th Street

F Saginaw, M| 48601
989-752-8064

Faith Harvest Church

Bishop Ronald E. Chipp N

1734 N. Mason Lh |
Saginaw, M| 48602
989-799-4200
faithharvestministry.org
office@faithharvestministry.org

New Beginnings Deliverance
Ministry

Pastor Roy & Evelyn Baldwin
2609 E. Genesee

Saginaw, Ml 48601
989-777-8272
Pastorbaldwin@charter.net

Faith Ministries Church
Dr. Anthony Revis

3420 E Ashman St.
Midland, M| 48642
989-837-7777
faithministrieschurch.org

New Beginnings Life

Changing Ministries

Pastor Otis Dickens

2312 S. Washington Ave.

G Saginaw, MI 48601
989-755-3650

] Glimpse Of Hope Ministries

Pastor Leslie D Lewis

2211 S. Outer Dr.

Saginaw Michigan 48601

989-755-9237

g.ministries@aol.com

New Birth Missionary Baptist
Pastor Larry D. Camel

3121 Sheridan

Saginaw, Michigan
989-327-1755

Grace Chapel Church
Pastor James Nelson
2202 Janes Ave.
Saginaw, Ml 48601
989-755-3212

New Covenant Christian
Center

Pastor Ron Frierson

2395 S. Outer Drive
Saginaw, Ml 48601
989-752-8485

&

New Hope Missionary Baptist
Church

Rev. Dr. Willie F. Casey

1721 Tuscola Street

Saginaw, Ml 48601
989-753-7600

New Life Baptist Ministries
Dr. Craig Tatum

1401 Janes Ave.

Saginaw, MI 48601
989-753-1151
newlifelcm.com

New Mt. Calvary Baptist
Church

Pastor Alfred "AJ" Harris Jr.
3610 Russel St.

Saginaw, Ml 48601
989-754-0801

New Way Ministries
Pastor Dwight & Princess
Dobbins

29200 Shiawassee St.
Farmington Hills, MI 48336
(248) 987-2434
thenewwayministry.org

P

Prince of Peace Baptist
Church

Pastor Robert C. Corley Jr.
825 North 24th Street
Saginaw, Ml 48601
989-754-2841

Resurrection Life Ministries
Full Gospel Baptist Church
Pastor Carolyn L. Wilkins
2320 Sheridan Avenue
Saginaw, Ml 48601
989-395-3142

S

Saginaw Valley Community
Church

Pastor Richard Sayad

3660 Hermansau

Saginaw, Ml 48603
989-752-4769

Saint Paul Baptist Church
Rev, Dr., Vincent D. McMillon
120 North 15 St.

Saginaw, Ml. 48601
stpaul2@yahoo.com
Facebook: St Paul MBC Family
Connection

Second Baptist Church
Pastor-Elect Marcelle T. Smith
1770 W. Youngs Ditch Rd.

Bay City, Ml 48708
989-893-8631

St. John Ev. Lutheran Church
Pastor Carl Ballard

915 Federal Avenue

Saginaw, Ml 48607
989-754-0489
stjohnlutheranelcasaginaw.
weebly.com

T

Transforming Life Ministries
Pastor William Brown

523 Hayden

Saginaw, Ml 48601
989-754-9573

True Vine Baptist Church
Pastor Paul E. Broaddus
2930 Janes Street
Saginaw, Ml 48601
989-752-0751

U

United Missionary Baptist
Church

Rev. Cedric Nickson

4290 Lamson Street
Saginaw, Ml 48601

Church: 989-759-9411
Pastor 810.223.2987

\"4

Victorious Belivers Ministries
Church

Pastor Chris V. Pryor

624 S. Outer Dr.

Saginaw, Ml

989-755-7692

W

World Outreach Campus of
Greater Coleman Temple
Ministries

Supt. H.J. Coleman Jr.

2405 Bay Rd.

Saginaw, M| 48602
989-752-7957

Z

Zion Missionary Baptist
Church
Pastor Rodrick Smith

721 Johnson

Saginaw, M| 48607
989-754-9621
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Dow GLBI to increase tournament purse
to $2.5 million in 2022

MIDLAND — The Dow Great Lakes Bay
Invitational (Dow GLBI) announced today
that the LPGA team event will increase
the tournament purse to $2.5 million in
2022. The raise amounts to nearly 10 per-
cent more than the 2021 Dow GLBI purse.
Scheduled for July 10 — 16, the 2022 Dow
GLBI will award the winning team with
$607,620 ($303,810 for each champion).
The Dow GLBI continues to be one of the
highest paying tournaments on the LPGA
Tour outside of the majors.

“This purse increase truly represents
Dow’s commitment to driving inclusion,
diversity, and equity as an organization
and proud supporter of the LPGA," said
Dow GLBI Executive Director Chris Chan-
dler. "It's remarkable what we've been able
to accomplish in the two short years of this

event, and we're looking forward to con-
tinuing to help advance the game of wom-
en's golf in the years ahead."

The 2021 Dow GLBI welcomed fans
back to the Midland Country Club for an
event unlike any other on the LPGA Tour.
The 72-hole, stroke-play tournament fea-
tures two-player teams competing in both
foursomes and four-ball. Sisters Ariya and
Moriya Jutanugarn secured the 2021 Dow
GLBI title after shooting 24 under par.

While the LPGA tournament is at the
heart of the week-long event, the Dow
GLBI features several programs includ-
ing the First Tee Junior Clinic, the Special
Olympics 3-Hole Challenge, free access for
Veterans, and leadership programming fo-
cused on inclusion, diversity, equity, and
sustainability. The Dow GLBI also con-

tinued a variety of charity initiatives ben-
efiting nonprofits in the Great Lakes Bay
Region. More than $1 million in charitable
giving has been awarded since the tourna-
ment’s inception in 2019.

“As one of the premier events on the
LPGA Tour, we are continuing to identify
ways we can cultivate the Dow GLBI in the
years ahead,” said Dow GLBI Tournament
Director Wendy Traschen. “We are grate-
ful to have Dow’s support. They give us a
platform to bring this incredible LPGA
event to the Great Lakes Bay Region.”

For more information about the Dow
GLBI, visit DowGLBI.com. Additional de-
tails regarding the 2022 tournament will
be announced in the coming months.
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Loons announce front office additions,
promotions, and updates

MIDLAND — The Great Lakes Loons are
pleased to announce the addition of four
full-time members to the front office staff,
the promotion of three current staff mem-
bers to full-time status, and role updates
for two current staff members. The seven
total full-time additions to the front office
come on the heels of a successful 2021 sea-
son that saw 124,806 fans come through
the gates of Dow Diamond. The increase
in staff size represents positive momentum
towards the 2022 season and the team’s re-
covery from the canceled 2020 season.

Brandon Loker has been named Di-
rector of Corporate Partnerships for the
Loons. In his role, he oversees all sales and
activation of corporate partnerships for the
team. A native of Mount Vernon, Illinois,
Loker has over ten years of sports sales ex-
perience, including working for the Miami
Heat of the NBA, University of Miami Hur-
ricanes, and Florida Panthers of the NHL.
“Brandon is a phenomenal salesperson
whose track record and resume speak for
themselves”, stated Tyler Kring, Assistant
General Manager of Business Develop-
ment. “His experience at the major league
level, professionalism, attention to detail,
and desire to put the client first will deliver
great results for our corporate partners for
many seasons to come.”

Lauren Ouellette joins the team as the
Retail and Business Manager for the Loons
after holding various seasonal jobs with
the team since 2014. In her role, she man-
ages the Loon Loft retail shop, including
ordering merchandise, keeping inventory,
executing orders, and staging the store. An
Essexville native, Ouellette holds a bach-
elor’s and master’s degree in communica-
tion from Central Michigan University.
“Lauren has been an integral part of our
gameday staff for years and we're excited
to have her join us year-round”, stated Tif-
fany Wardynski, Vice President of Baseball
Operations and Gameday Experience. “Her
passion for the Loons and creating mem-
orable, positive experiences for our fans
makes her the perfect fit for running our
retail operation.”

Stephanie Tithof has been named Food
and Beverage Coordinator for the Loons. In
her role, she provides wedding and event

planning services for customers of Dow
Diamond’s private event sales, coordinates
catering orders for suite and venue clients
during Loons games, and handles accounts
payable and human resource functions for
the food and beverage department. A na-
tive of Carson City, Nevada, Tithof worked
for three years at Walt Disney World and
Sea World before joining the Loons and
holds a bachelor’s degree from Central
Michigan University. “Stephanie brings a
wealth of knowledge and a detail-oriented
view to our private events business,” stat-
ed Eric Ramseyer, Chief Operating Offi-
cer. “We know that every bride-to-be and
corporate events planner will enjoy work-
ing with Stephanie immensely on creating
their perfect day at the ballpark.”

The last addition, Travis Webb joins
the front office as a Ticket Account Ex-
ecutive. A native of Sanford and a Central
Michigan University graduate, Webb will
focus on the sale of ticket memberships
and group outings, while servicing existing
ticket membership holders. “We’re excited
to have Travis on board as he brings a drive
and hunger to our sales team, wanting to
sell out every game at Dow Diamond,” stat-
ed Sam PeLong, Director of Ticket Opera-
tions. “Our season ticket holders will en-
joy working with Travis on all their needs
while they are at the ballpark as he strives
to make sure every fan has a pleasant and
memorable time at the ballpark.

Previously in seasonal roles, Elizabeth
Getzinger (Creative Services and Content
Coordinator), Jimmy Metiva (Video Pro-
duction Manager), and Jeff Ross (Head
Groundskeeper) have all been promoted to
year-round, full-time members of the front
office.

Additionally, the Loons are excited to
announce the promotion of Ivy Schaaf as
the Assistant Director of Ticket Sales for
the team. In her role, Schaaf will now fo-
cus on selling comprehensive corporate
hospitality packages for the Loons, ESPN
100.9 FM, and Dow Diamond private event
rentals. Additionally, she will assist in the
budgeting for the ticket department and
the training of seasonal ticket staff. “We're
very excited to promote Ivy to the Assistant
Director of Ticket Sales”, stated PeLong.

“Since joining the team in 2019, she has
provided exceptional sales results and cus-
tomer service to our fans. We're excited
to have her help mold that culture into
our seasonal staff and create memorable
events for our corporate clients here at the
ballpark.”

Lastly, Cameron Bloch has been named
Director of Entertainment and Community
Outreach. Bloch joined the Loons in 2019
as the Promotions Manager, overseeing
the Fun Flock and In-game entertainment
for the team. In his new role, Cameron
will continue these duties as well as focus
on the Loons philanthropic efforts in the
Great Lakes Bay Region, including dona-
tions, community sponsorships, and staff
volunteer events. “Cameron has a heart of
gold and has a deep passion for giving back
to the community and leaving it a better
place than he found it,” stated Kring. “It’s
vitally important that the Loons support
the community in the same light that the
community supports the Loons. There’s
no one better on our staff than Cameron to
spearhead these efforts.”

The Loons are not done staffing up for
the 2022 season. Currently, the team is
looking for two enthusiastic, sales-driven
individuals to fill Account Executive roles
in the ticket office. Interested individuals
may review the job posting on TeamWork
Online or LinkedIn. Gameday staff posi-
tions will be posted in early spring, before
Opening Day on April 8th.

“We’re extremely excited to make these
hires and promotions, permanently grow-
ing our front office family for the 2022 sea-
son and beyond,” stated Chris Mundhenk,
President and General Manager. This is a
momentous step in the team’s recovery
from the 2020 canceled season and one
that would not be possible without the sup-
port of our fans and the Great Lakes Bay
Region we received last summer. One of
the founding goals of the Loons was to pro-
vide jobs to the people of the region, to spur
economic prosperity. Today, we are fulfill-
ing that goal in a big way and we look for-
ward to welcoming many more individuals
to the Loons family over the coming weeks
and months.”

M
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Spirit acquire Justin O’Donnell from Sting

SAGINAW - Saginaw Spirit Gen-
eral Manager Dave Drinkill announced
Tuesday (Nov. 30) the team has com-
pleted a trade acquiring right wing Justin
O’Donnell from the Sarnia Sting in ex-
change for Saginaw’s seventh round pick
in 2022.

“As an organization, we want to wel-
come Justin and his family to Saginaw,”
said the Spirit sixth-year, GM. “As a staff,
we are excited to work with Justin and
get him in our lineup this weekend. He is
a player we have followed since his draft
year and we looking forward to seeing
what he can do for our group with a fresh
start here in Saginaw.”

O’Donnell, 18, was selected by the

Selection Draft. The 6-foot-2, 202-pound
winger has two goals and ten assists for 12
points in 63 career OHL games.

The Oakville, Ontario native was near-
ly a point-per-game player at the U-16 lev-
el, playing for the Toronto Marlboros in
the Greater Toronto Hockey League. He
scored 17 goals and 14 assists for 31 points
in 32 games during the 2018-19 season.

O’Donnell also represented Team On-
tario at the 2019 Canada Winter Games,
scoring two goals and two assists, helping
Ontario to a silver medal finish.

O’Donnell joined the team Tuesday
and is expected to be in the lineup Thurs-
day when the Spirit face the Flint Fire-
birds at 7:05 p.m. from The Dow Event

SAGINAW RECEIVES SARNIA RECEIVES
@»w JUSTIV D'DONNELL ©-506 TTH ROUND RICK
S e

Center. O’Donnell will wear jersey no. 88

Sting in the second round, 35th overall, in
for the Spirit.

the 2019 Ontario Hockey League Priority

Keno Davis named Head Coach and
Assistant General Manager of Flint United

FLINT — On November 17, 2021, Keno Emlen Davis was named
head coach and Assistant General Manager of the Flint United.
a professional basketball team and members of The Basketball
League (TBL).

Davis served as an undergraduate assistant coach at the Uni-
versity of Iowa under his father from 1991-1995. After graduat-
ing, he served as an assistant coach at the University of Southern
Indiana from 1995-1997 and at Southeast Missouri State Univer-
sity from 1997-2003. He rejoined his father as an assistant coach
after the elder Davis was named head coach at Drake University
in April 2003. When his father retired in 2007, Keno Davis be-
came the team's head coach, and led the Bulldogs to a 28-5 re-
cord and a berth in the 2008 NCAA Men's Division I Basketball
Tournament. Following the season, Davis was named the College
Basketball Coach of the Year by 6 organizations including the As-
sociated Press and U.S. Basketball Writers Association. Davis left
Drake University to join the Big East Conference as the head coach
of Providence College in April 2008. After the 2010-2011 season
Davis joined the Big Ten Network as an analyst for the 2011-2012
college basketball season.

Davis was introduced by Central Michigan University as the
Chippewas’ 20th head men's basketball coach on April 3, 2012.
Just four players would be on CMU's roster from the previous sea-
son (all of which would be reserves for Davis). One of the youngest
teams in the country, the Chippewas found a way to win in double
figures each season though only acquiring a 21-41 overall record.

Davis replaced Charlie Bell who was named as the team's inau-

SST. GEN. MGA.
M5
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FINALISTS IN THE SIMS PUBLIC SPEAKING COMPETITION WERE, LEFT TO RIGHT: JORDAN KRYSCYNSKI, FINALIST, HOPE KUENKER, FINALIST;
MIKAYLA HOOSE, FINALIST, EVANGELINE CRUZ, 1ST PLACE; NYSIR MINNEY-GRATZ, 3RD PLACE; CLAIRE HARRIS, 2ND PLACE.

Runner-up in 2020 displays
determination to win SVSU public

speaking contest

Saginaw Valley State University student
Evangeline Cruz placed second in the 2020
Sims Public Speaking Contest. She learned
from experience and returned to win the 2021
competition with a presentation about dis-
crimination against transgender athletes.

Cruz received a cash prize of $400 for
claiming top honors in the 32nd annual con-
test. The communication major from Detroit
participates on SVSU’s competitive speaking
team. She chose her topic, “The ban on trans
athletes,” because she is a member of the
transgender community.

“I have firsthand experience and witness
the discrimination and agendas attacking
members of my community,” she said.

Five other finalists in the also were recog-
nized. Claire Harris, a communication major
from Delton, Michigan, won 2nd place and
a $250 award for her presentation, “Harm-
ful Messages in Children’s Literature.” Nysir
Minney-Gratz, a communication major from
Easton, Pennsylvania, was the 3rd place win-
ner with “Becoming a Mentor.” He received a

$150 cash prize.
Finalists in the competition, each earning
a $75 prize, were:

 Mikayla Hoose, a history major
from Frankenmuth, who presented
“Missing Indigenous Women.”

o Jordan Kryscynski, a psychology
from Armada, who presented “Gender
Dysphoria Within the Transgender &
Non-Binary Community.”

« Hope Kuenker, a criminal
justice major from Bay City, whose
presentation was “Admissibility of Re-
victimization in the Courtroom.”

The Sims Public Speaking Competition was
established by Lawrence (Larry) and Linda
Sims to allow students to hone their oral com-
munication skills. Students write and present
a five- to eight-minute persuasive speech on a
topic of their choice.

“This year’s Sims competitors brought
forth timely, relevant topics and displayed a

strong demonstration of preparation,” said
Linda Sims. “We endowed the competition de-
cades ago to encourage SVSU students to find
their ‘voice’ and hone their public speaking
skills. The importance of communication and
our commitment to community service have
underscored this action.”

Amy Pierce, associate professor of com-
munication at SVSU, and Ryan Rigda, a lec-
turer of communication, organize the compe-
tition, which consists of three rounds. Fifteen
students competed in the first round.

“I have been involved with the Sims Com-
petition my entire tenure at SVSU, and each
year I am amazed at the talent of the stu-
dents in the final round,” Pierce said. “There
is nothing more valuable than being able to
stand up in front of an audience and advocate
for something important to you. These are
skills we use every day, and they are the same
skills that contribute to civic discourse and
policy change. I am so proud of our students
for choosing challenging topics that make us
think about the world we live in and how we
can make it a better place.”

Judges for the competition’s final round
were:

e Donald Bachand, president of
SVSU

e Deborah Huntley, provost and vice
president of Academic Affairs at SVSU

e Marc Peretz, dean of SVSU’s College
of Arts and Behavioral Sciences at
SVSU

e Marcia Moore, associate professor
of communication at Delta College

 LaToya Peoples, associate director
of Career Services at SVSU

The Sims Public Speaking Competition be-
gan in 1981. It is co-sponsored by SVSU’s De-
partment of Communication and is open to all
SVSU students. The competition is endowed
by Larry and Linda Sims, long-time donors
to the university. Linda Sims served as execu-
tive director for communications and external
affairs at SVSU, retiring in 2019. She is also a
former chair of SVSU’s Board of Control. Prior
to joining SVSU, she served as executive direc-
tor of community services at Consumers En-
ergy. Larry is the retired president and CEO of
the United Way of Saginaw County.
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5. Washington Ave., Saginaw, Michigan 48601

Bring a toy or board game for a chance to win designs from the runway
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m PICS OF THE WEEK

On November 20, crowds gathered on a chilly
Saturday morning to attend the annual Saginaw
Pride Christmas parade.
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We'imagine.

Whatever your dreams, whatever your goals, your professors
and friends at SVSU will fly with you every step of the way.
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STATE UNIVERSITY.

#  Cardinal

Since age 11, India Pernell has had a passion for expressing herself through
writing. Yet, when she first enrolled in college, choosing a major proved to be
elusive for the Oak Park native. “l was ‘major hopping’ until it finally occurred

to me that | always enjoyed writing and that | was good at it.” Now a published
author, Pernell has her sights on a career in grant writing, publishing or the film
industry. In fact, she has nearly completed writing a movie script. Her confidence
is nurtured by her positive attitude and accomplishments at SVSU.

svsu.edu/opportunity 0 Q @ 7400 Bay Road -+ University Center, Ml 48710 + (800) 968-9500 * admissions@svsu.edu
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The Great Lakes Bay Region Does Better With

/——\
ARBER

BUICK SAGINAW

“When you want a

great car or truck
come see
The Wright Guy
for the job!”

John Wright

jwright@garberbuick.com
989-497-4444, ext. 1615
GarberBuick.com
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