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Group protests water shutofts, but
also opposes agency aid for debtors

By MIKE THOMPSON

Saginaw's primary water shutoff issue is ba-
sic. City leaders believe customers in arrears
should lose their water service if they will not or
cannot arrange payment plans. Members of a
protest group, Community Alliance for the Peo-
ple, say no shutoffs, under any circumstances,
should be carried out.

Clear enough? And protesters have gained
their first partial victory with a city staff pledge
to halt shutoffs at least until July 15, and then
extend warnings to at least one week instead of
48 hours, via red door-handle notices used in the
past.

A second concern is more murky. Members
of the Saginaw power structure say a key part
of their avoid-shutoffs-if-we-can approach is to
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seek funds from local anti-poverty sources to
help qualifying low-income debtors pay their
overages. Protest organizers respond that this
is none of City Hall's business, and that monies
overdue simply should be covered by upcoming
federal aid funds, no questions asked.

"It is not up to residents to seek assistance
when millions in federal assistance is on the
way," wrote Carly Rose, who identified herself
as Carly Hammond when she ran for the state
House 95th District seat last summer. She re-
ferred mainly to $52 million in covid relief aid
that is targeted for Saginaw, a sum that is higher
than even the 1960s War on Poverty grants, ad-
justed to inflation.

CONTINUES ON PG 2, WATER SHUTOFFS

_________________________________________________

-~

- ‘V

¥




PAGE 2

MICHIGAN BANNER
First Great Lakes Bay Regional Newspaper

JULY 1, 2021

Cover, water shutoffs

The water-bill aid plan is “passing the buck
to individuals and nonprofit organizations,"
she added, after she helped to organize a "Stop
Environmental Genocide" protest rally on
June 28. The event on City Hall's front steps
took place hours after city leaders reacted to
the protest plans by calling their own press
conference to announce formation of a Util-
ity Payment Assistance Collaborative (UPAC)
that includes United Way, the Saginaw County
CAC and the First Ward Community Center.

City Hall keeps teamwork

City leaders did not react to being accused
of complicit mass murder via genocide. They
merely explained that, in effect, UPAC is a for-
mal name for what city staffers say they have
been doing ever since covid-19 was followed by
a 16-month shutoff moratorium, during which
personal water-sewer bill debts ascended as
high as $3,000, with a majority of major ar-
rears standing at about half that amount.

Among 18,000 Saginaw customers, rough-
ly 4 percent, or 720, were originally ID'd in
these circumstances, making them liable
for shutoffs or in extreme cases, loss of their
homes.

Their combined debt was pegged at nearly
$1 million.

More than half of the 300-plus originally
contacted made arrangements between June
15 and June 28, said John Stemple, neigh-
borhood services director and leader of city
staff procedures under Manager Tim Morales.
Then, when UPAC offered open enrollment
June 30 until July 2, another 300-plus ar-
ranged plans.

"I'm glad that the city could be the channel
to assist in bringing many citizens to the local
organizations that have the funds available to
assist them," said Mayor Brenda Moore, who
joined staff in the open enrollment arrange-
ment.

Still, Community Alliance members vow
to keep pushing for no shutoffs at any time,
especially after the July 15 moratorium ex-
pires. They say federal monies should cover all
debts, including separate funds apart from the
covid aid.

Vacant houses shut off

In addition, city officials now say they be-
lieve many of the shutoffs from June 15 to June
28 were issued to recently vacated properties.
There is no explanation why they didn't figure
this out sooner.

In a sample scenario requested by The
Michigan Banner, keeping the customer's
name secret even from our staff, a resident
owed $1,327.21. The individual received
$521.32 via the CAC, supported by federal

funds, and agreed to an $805.89 payment
plan, with sums tacked onto future monthly
bills, according to research by Finance Direc-
tor Lori Brown.

City Hall is doing a good deed, not the dis-
service that Carly Rose described, said Audra
Davis, Saginaw United Way president and
CEO. She said teamwork is a win-win both for
city bill collectors and for indebted customers.

With "an incredibly hard-working -city
staff," she said, "we are able to assist with
many different programs you may not be fa-
miliar with."

Untapped water-bill aid

During 16 months of covid times, said Da-
vis, United Way has released $504,000 in util-
ity assistance across Saginaw County, includ-
ing $79,319 specifically for water-sewer bills
issued to City Hall in city customers' names.
Almost all the county's suburbs and small
towns also rely on the city's Lake Huron pipe-
line, each in charge of their own billings.

United Way recently assembled millions
in added federal funds for assistance, Davis
said, but to her surprise, a scant 66 custom-
ers applied during the first week. This shows
why city bill collectors should inform custom-
ers about potential help from United Way and
other sources, she said.

Representatives from CAC and First Ward
Center were not present.

The water-bill payment line is 759-1540,
but Davis said the best answer for debtors is
to call the United Way's universal 211 number
in cooperation with an array of non-profit pro-
viders, but she conceded that "satisfaction is
not immediate" with the mutual aid because of
personal info requirements required to avoid
misallocation of funds.

One of the protest speakers, NyeSha Clark-
Young, hit on that point when she said, with
sarcasm, that assistance providers "want me
to give them all my business, even my blood
type," drawing applause from about two dozen
attendees on the City Hall steps.

She added that a water shutoff not only
could leave families homeless, but create a
prospect of parents losing their children to
foster care.

One sticking point was not discussed dur-
ing the initial controversy. City staffers late in
June revealed that health codes for safe homes
would require them to enact fines on property
owners without water service -- $100 for the
first offense, $200 for the second, and $400
thereafter, and in the ultimate a lien on the
property.

Protesters described this revelation as pil-
ing onto the burdens of customers who already
are facing troubles, and that shutoff penalties
in the name of public health cause self-ful-

filling harm to health. For example, they say,
water is required for the hand-washing that is
deemed vital to combating covid.

Councilwoman switches

To enact changes, the Community Alliance
would need votes from at least five of the nine
City Council members.

Council members offered unanimous
backing for the shutoff policy during meetings
on May 14, June 7 and June 21, but Monique
Lamar Sylvia has transformed her position in
favor of the protestors, and she joined them on
June 28.

"Those affected are the poorest of the
poor," she said.

She tearfully described her feelings when
a constituent called and asked "what to do,"
while at the same time she heard city em-
ployees in the background as they carried out
a shutoff, which made her feel personally re-
sponsible and "ashamed" at the city's actions.

"I'm here today because of you guys," she
told the protesters. "When you represent the
people, you have to listen to the people."

She also offered a theory of why at least
some of the water debts spiraled.

"A lot of us didn't know whether we were
going to live or die" when the covid pandemic
began, she said, "so why are we going to pay a
bill?"

Silvia's first opportunity to publically con-
front her council peers, and vice-versa, will oc-
cur at their next meeting at 6:30 p.m. Monday,
July 12.

Meanwhile, Community Alliance leaders
vow that they also will be present, even while
their social media notes draw skeptics who
note that thousands of others in hardship have
found self-sacrificing steps to cover their water
bills, or to at least seek help, not using the pan-
demic as an excuse to stop honoring basic obli-
gations. Protest organizers respond by urging
critics to avoid disarray within the group, and
not to judge other people's circumstances.

Council members and staff “don't care,"
Jeffrey Bulls told the protesters at the City Hall
entrance, while Councilwoman Silvia stood in
support. "What are we going to do?"

"Stand up," Carly Rose interjected, adding
"Water is a right."

(FOOTNOTE: Be aware that local TV news often
"arranges"” the coverage at these types of citizen ac-
tion events, be they protests or celebrations, marches
or charity walks. The City Hall proceedings on June
28 began slowly, with news media outnumbering par-
ticipants for a while, until late-coming citizens arrived.
Media from Channels 5, 12, 25 and 66 all took part, and
when the first folks arrived with protest signs, camera
operators immediately guided them where to stand,
and how to hold the placards, for the best angles. These
types of posing instructions repeated for the full 90 min-
utes. This observation only causes me to desire more
trust in what we see on TV at 6 and 11 o'clock.)
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Congratulations to Jerome Buckley
and the Staff of The Michigan
Banner on 19 years of successfully
"Spreading the News"!

My husband, Henry Marsh now deceased,
and | have been encouragers and
supporters of Jerome (our 'son' from
another mother and father) for many
years. Jerome has worked untiringly to
keep the Michigan Banner dream alive
and | salute him for

his effort and pray for

his continued success

in this endeavor.

Congratulations

again!

Ruth Claytor Marsh

IN THIS ISSUE

Latino Banner
Community

Health

301 E. GENESEE AVE. SUITE 201., SAGINAW MI 48607 989-992-2600 MICHIGANBANNER.ORG RB



MICHIGAN BANNER
First Great Lakes Bay Regional Newspaper
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ineteen years ago, in the year 2002, Halle Berry and Denzel

Washington made history by winning Oscars for Best Actress

and Best Actor, respectively. No Black woman had ever won the
coveted top acting honor from the Academy. The Lord of the Rings:
The Two Towers, Star Wars: Episode 1l — Attack of the Clones and Spi-
der-Man were the three biggest films of the year. Vice President Dick
Cheney served as acting president for just a few short hours while
then President George W. Bush underwent a colonoscopy and United
Airlines, the second largest airline in the world filed for bankruptcy. I
was a bit surprised to learn that a Campaign Against Climate Change
march in London which ended at the U.S. Embassy made headline
news. As a very loyal fan, I wish I could report that the Detroit Tigers
had won the World Series that year — or since - perhaps this year — it
could happen. Another very significant event happened in the year 2002 — The Michigan Banner grew
from vision to reality and has continued to flourish, providing positive news and information to the
Great Lakes Bay Region and beyond. Somewhere along the way we were compelled to add The Latino
Banner which has withstood all the challenges a new publication faces in its early inception and is
still going strong. Thank you all for almost two decades of continued support and patronage.
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In this edition, we will share salutations from groups and individuals who have advertised their
businesses; from local clergy who have shared stories of encouragement and hope; from colleges and
Universities seeking to inform students of the quality educational opportunities available to them right
here in our own back yard; from the non-profit and community-based organization leaders who have
kept the public abreast of various funding and services available to those in need; and from readers
who have found this publication to be a source of information they have been able to count on. I thank
all of you for taking time out to pen words of inspiration to myself and The Michigan Banner staff.

Over the years, many gifted writers, contributors, and staff have come and gone. Too many to name
and [ know better than to name just a few. I would like to acknowledge the late Rae Lynn Buckley with-
out whom the vison could not have come to pass. Her many contributions are recognized at the annual
Heart of the City Awards Luncheon each year in the form of a scholarship to deserving high school
graduates majoring in journalism.

Again, I offer my sincere and earnest thanks to the Great Lakes Bay Region. You have helped to keep
this dream alive. We, at The Michigan Banner look forward to continued growth in this age of digital
news coverage and publications. Thank you.

ot Siettns,

Jerome Buckley
Publisher, Michigan Banner
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Jesse

Saginaw deejay
jams the tejano
box on social
media

By MIKE THOMPSON

1" Yt's Fri-Yay! Today is June 25th,

2021. I invite you to join me to-
day for all your favorite tejano conjutto
cumbia jams."

And Saginaw's own Jesse Sanchez
Jr., aka DJ Jammin' Jess, is on the air
again.

He has earned a vast array of listen-
ers, enough to achieve his recent honor
of top "Deejay Internet Personality" at
the All-Star Tejano Music Awards ban-
quet and ceremony in San Antonio. He
spins his Tex-Mex magic on tejanolippz.
com late in the afternoons on Wednes-
days and Fridays, 2 p.m. until 5 p.m.,

CONTINUES ON LB PG 3,
SANCHEZ JR.

LIDER €N LA
DIVERSIDAD
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ALBERTO FLORES

From harvesting farm fields
to growing Latino leaders

By MIKE THOMPSON

calding summer afternoon, 1962. Ther-

mometer rising near 100, ready to pop it's
top.

Ten-year-old Alberto Flores is laboring
with his farmworker mom and his siblings,
picking potatoes in a Munger field.

He looks up and sees a nearby oasis. A
manicured lawn surrounds a backyard swim-
ming pool. Privileged kids his age are div-
ing and splashing to cool themselves, tak-
ing breaks under canopied tables to sip iced
glasses of lemonade.

He never will forget. The memory now is
metaphor.

"The green grass, the swimming pool, the
lemonade," Flores says. "That's what I want
for myself, and for my people.”

His pathway to that parable is a state-
wide Latino organization gradually becom-
ing known as LLEAD, Latino Leaders for the
Enhancement of Advocacy and Development.

He organized the group nearly a decade ago,
closing a career in service roles that conclud-
ed as the Latino Liaison at the Michigan De-
partment of Civil Rights.

He's the founding president, with Sagi-
naw's Daniel Soza III as veep, and Gil Guevara
and Bobby Deleon from the Mexican Ameri-
can Council as board members. Other start-
up chapters are in Lansing, Grand Rapids and
Holland, with plans to add more locales.

Symbols into action

For LLEAD, the green grass might sym-
bolize progress in criminal justice, and the
swimming pool could represent gains in re-
ducing school dropouts. The lemonade might
mark more job opportunities for the popula-
tion better known as "Chicano" during the
early 1970s, when Alberto became involved in

CONTINUES ON LB PG 2, LLEAD
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Continued from LB Cover, LLEAD

student organizations at Saginaw Valley State
College and then at the University of Michi-
gan.

His San Antonio parents chose to settle
out of the migrant stream and move to the
Saginaw Valley, starting during the early
1950s, in poverty, in Bangor Township, Bay
City's main west suburb.

Flores recalls coming from one of only
three Mexican American families in the school
district. He graduated from John Glenn High
School in 1970, with simple thoughts of be-
coming a Spanish teacher or whatever, any-
thing to save himself from following his older
siblings into the drudgery of the Bay City
Chevy Parts Plant.

His goals became more refined in college,
and he graduated U-M with a master's degree
in public administration.

When he reached the state civil rights
department near the close of his career, ex-
perience had taught him that justice and
progress require more than simply working
to settle individual grievances. Therefore, he
took steps beyond the standard civil rights
complaint process. He set up local outreach
meetings, asking, "How do we address these
larger overall issues?" And in 2014, LLEAD
established its non-profit "Michigan Articles
of Incorporation" status, its bylaws and its
governing board, later to obtain “501 © (3)
IRS status.

People may ask, why set up another state-
wide group? Flores and his board will respond
that others are worthy and do great work, but

with specific purposes, or what he calls "hav-
ing a targeted mission" The American G.I.
Forum, for example, deals mostly with La-
tino military veterans' concerns. LULAC, the
League of United Latin American Citizens,
focuses on Latino scholarships. And LCLAA,
the Labor Council for Latin American Ad-
vancement, works on labor issues and most
recently to get Latinos registered to vote.

Ultimately, LLEAD's goal is to function as
an overall unifying group for the various “big
picture" concerns, similar to the NAACP or
the ADL, Anti-Defamation League.

"We're like babies, compared to NAACP
and ADL," Flores says, responding to a ques-
tion. "We're at the “learning to-walk stage
with the current political climate pressing us
to lean on and collaborate with other Latino
organizations or fill service voids that previ-
ous Latino agencies and organizations used
to support and supply.”

He adds, "It's a monster, all the concerns
that come at us."

To stay in focus

One of the challenges in tackling major is-
sues is that indeed they are major. Progress
on such entrenched concerns as school drop-
outs, for example, may seem as slow as drop-
ping a skinny garden hose to fill that swim-
ming pool. Therefore, Flores and LLEAD
encourage both leaders and followers to also
take more achievable smaller steps, such as
running for local school boards and town

Continued from LB Cover, Sanchez Jr.

when he is free from his career work duties as
a GM facilities supervisor.

"Internet radio allows me to reach peo-
ple from Saginaw to Detroit, from Texas to
California, really all over the world," Sanchez
notes. "Some people will hook up on their car
radios, while others will send notes back and
forth on Facebook while they are tuned in."

Jesse now resides in Lake Orion, near
Pontiac. He played trumpet in school bands
at South Middle and then at Arthur Hill High,
where he graduated with the Class of 1989.
He always has been a fan of all kinds of mu-
sic, and during his younger adult years, pre
social media, he made himself available as a
deejay for weddings, graduation open houses
and birthday parties, and the like. He would
record cassette tapes to help him practice and
perfect his craft.

At the same time, he often hung out at
the Texas Latin Records downtown shop on

Second at Federal streets, learning music and
life lessons from the owner, Louis Flores, who
died last December 2nd, three days short of
his 79th birthday. Flores also was an AM ra-
dio host with a Midwest reputation, promot-
ing countless musicians and deejays during
his 40-plus years in the spotlight.

A friend, Richard Castenon Jr. (since de-
ceased in 2017) hooked him up eight years
ago with a chance to apply his hobby on the
internet. They gathered upstairs at Richard's
house and plugged in.

"It showed one listener, and then two,
and then more," Sanchez recalls. "I said to
Richard, 'Wow!' And then I started to get ner-
vous."

Any jitters were short-lived. Jesse had
found a home for his friendly, positive per-
sonality. This was reflected when a new fan
from Seattle paid him a fee, along with ex-
penses, to host a major Latino event in the

councils, or volunteering for community
cleanups and voter registration drives.

"In many cases," he says, "people do not
realize the power and the potential in what
they can do."

The same goes for learning Latino his-
tory. For example, lynching murders of Af-
rican Americans are fairly well recognized as
hatefully tragic tools to uphold slavery and
to combat civil rights. Fewer folks know that
in the Southwest, similar numbers of Mexi-
can Americans were killed in nooses for the
purpose of overtaking their land in such ter-
ritories as Texas, New Mexico, Arizona, Colo-
rado and California. LLEAD secured a small
funding grant to oversee showings of a video
documentary of the true story regarding the
lynchings, entitled “The Head of Joaquin
Murrieta,” directed by MSU Professor John
Valadez.

On the bottom line, Flores pronounces
LLEAD simply as "LEAD," not with the hesi-
tation that "L-LEAD" would create.

Top activities for the Saginaw LLEAD
branch, which has a Facebook page, have
been to spread the word on COVID-19 test-
ing and vaccinations, to provide gift baskets
to health care workers during the pandemic,
to, serve traditional meals to elders in need,
and to conduct an election 2020 candidate
forum.,

To join LLEAD and/or donate funds, citi-
zens may visit www.llead.org to learn more.

Pacific Northwest.

Accordion-driven tejano songs appeal
to all age groups, he says. Prior to her tragic
youthful death, megastar Selena told a re-
porter, "Tejano music is a very relaxing style,
and it reminds me of my family."

Still, Jammin' Jess aims for excitement in
the mix.

"My style is more cutting edge," he ex-
plains. "Mostly I promote newer artists, not
so much the mainstream, bigger names."

In the process Jesse Sanchez Jr. is mak-
ing a bigger name for himself in a new space
where many of today's music lovers congre-
gate.

And if someone seeks a deejay host for
an old-fashioned get-down party, his con-
tact info is right there via tejanolippz.com, on
Facebook or via jsanchezjr24@gmail.com.
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SEEN ON THE SCENE: LATINO LOONS NIGHT

On June 25, after a rain delay, the Great Lakes Loons went on to win 6-3
at the 2021 Latino Loons Night. The event was sponsored by Team One
Credit Union and the Great Lakes Bay Hispanic Leadership Institute
with Midwest Tejano Radio.
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THOMAS RAINES

Thomas Raines appointed as new Saginaw Fire Chief

Saginaw, MI — City Manager Tim Mo-
rales has appointed Thomas Raines Fire
Chief effective Friday, July 2, 2021. Tom
has served on the Saginaw Fire Depart-
ment for 27 years and as Acting Fire Chief
of the Saginaw Fire Department since May
2021.

Chief Raines began his employment
with the City of Saginaw Fire Department
in 1994 as a Fire Fighter. He was promot-
ed Fire Chauffeur/Engineer in 1997, Fire
Lieutenant in 2006, Fire Captain in 2011,
Fire Battalion Chief in 2014, and Act-
ing Fire Chief in 2021. Fire Chief Raines
earned an Associate of Applied Science
degree in Fire Science from Delta College
and has served in the United States Coast
Guard and Coast Guard Reserve.

After serving on the department for
nearly three decades, Raines is humbled
and honored to step into the role of Fire
Chief. “I feel very fortunate to have this
opportunity. I know how committed this

team is to our community, and I am excit-
ed to lead them into the future.”

As Acting Fire Chief, he was respon-
sible for the overall operation of the Fire
Department. His responsibilities included
the development and administration of the
Fire Department’s budget, management of
the department’s grant program, and over-
sight of all fire operations, fire apparatus,
fire prevention, and fire training activities.
Fire Chief Raines has served as the team
leader of the Fire Department’s Hazard-
ous Materials Team, he has managed the
department’s self-contained breathing ap-
paratus program, and he has assisted with
the development and implementation of
the Fire Department’s standard operating
procedures.

Throughout his Fire Department Ca-
reer, Raines has received numerous com-
mendations which include two Chief’s
Special Recognition awards, a Distin-
guished Service award, four Unit Citations

and five Meritorious Service awards. Fire
Chief Raines was selected as the Saginaw
Fire Department Fire Fighter of the Year
in 2010.

Raines, who has lived in Saginaw for
over 30 years, commented on serving in
the City of Saginaw. “My wife and I have
raised 4 children here in this community.
We love our city and are proud to call Sagi-
naw our home.”

“The city has already greatly benefited
from Tom’s commitment to the fire ser-
vice in Saginaw," said City Manager Tim
Morales. "His enthusiasm for improve-
ments to safety and additional resources
has made him an excellent candidate for
the position. We know he will excel, and
we look forward to what he will continue
to bring to the city."

For additional information, please con-
tact Tim Morales, City Manager, at 989
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Most Saginaw
marijuana
marts will
open this
coming fall

By MIKE THOMPSON

This bud's for you, but it's
not a brew.

t's a small bud from a marijuana plant,

as Saginaw by September joins self-des-
ignated communities across the state and
the nation where cannabis now is legally
for sale.

In reality, this bud's probably not for
you, because only 12 percent of Americans
describe themselves as regular or social
reefer imbibers, according to a Gallup Poll,
compared to more than 50 percent who
consume alcohol at least on occasion.

Therefore, the pot legalization move-
ments of recent decades have been mostly
about stopping the punishment of users,
moreso than to join them. And now the re-
sults are upon us, and most opponents are
accepting the change. Their dissent is not
as strident as before.

The buds appear similar to broccoli
florets. They easily are made loose to roll
into a cigarette, or to pack into a pipe. Or
to sprinkle into the mixes to bake brownies
or cookies.

Those are the old ways. Nowadays a cus-
tomer may purchase chocolate bars, even
gummies, that don't taste like dried leaves
are included. Juices also are on the menu.

Or if someone still wishes to toke with-
out all the smoke for quicker effect, there
are concentrated vapors and extracts, some
with THC concentrations listed, ranging
from 20 percent all the way up, up, and
away to the 9o percent dimension.

Costs to patrons will vary widely, but
the baseline price of partying -- or simply
pondering, whatever the case may be --
would seem only slightly steeper, adjusted
to inflation, than the golden era from a half-
century ago.

Someone who pitched in a buck or two
during their carefree younger times might
fork over nearly $10 during their elder years,
but then, the buying power of a 1969 dollar
has increased to beyond seven dollars.

Some of the products are high-end and
far more costly, of course, akin to the Cour-
voisier’s of cannabis.

Compared to Bay City

Saginaw will begin with 17 so-called "dis-
pensaries" if all the vendors follow through
on their $4,000 application fees and set up
shop. Bay City, with two-thirds the popula-
tion but triple the progressive outlook, ac-
cording to artsy critics, already is home to 16.

Twelve in River City are on the West
Side: 3446 State, 3307 Davenport, 700 Gra-
tiot, 1014 Gratiot, 2030 North Mason, 2617
Bay, 1215 Court, 1321 Court, 2205 North
Michigan, 2301 North Michigan, 1519 South
Michigan, and 2348 South Michigan.

Five are on the East Side: 2219 Webber,
2401 East Holland, 2740 East Holland, 910
East Genesee, 1843 East Genesee.

The East Side also will be home to a pair
of growing sites, at 1705 Boxwood and at
1504 Cumberland.

Unlike booze or beer buyers, many cus-
tomers will begin by seeking advice, especial-
ly at the start. A long-time smoker may ask
about edible and vape alternatives. A new-
comer (because now it's no longer against
the law) may seek start-up info. Drinkers,
including some who may desire to cut back
on alcohol or to dry out cold turkey, may in-
quire about differences in the effects.

Trained and educated staffers will be on
hand to answer all questions, providing in-
depth consultations and advice on product
selections, says Aaron Rasty, founding own-
er and CEO of Sozo Health, which is adding
Saginaw to its retail footprint in Cheboygan
and Muskegon, and soon in Flint and War-
ren.

"We offer many varieties, with differenc-
es in the effect profile, duration and price,"
he notes.

Initial questions commonly are medical
compared to recreational, or inhalable ver-
sus edible.

"Security" also is key, Rasty says, both at
the retail locations and with the quality of
cannabis products. A main selling point is
that state-regulated legal products are sub-
ject to rigorous testing and analysis, to en-
sure that all products sold are free of harm-
ful chemicals or other impurities that are

COURTESY PHOTO

prevalent in the unregulated illegal market,
which still thrives despite being subject to
criminal prosecution.

Locations and rules

Sozo Health will locate at 2617 Bay, the
white-bricked home of former small of-
fices at the intersection with Weiss, which
is at the city limits. Michigan's vast major-
ity of prosperous communities, including
Saginaw Township, have rejected open-
ing their boundaries to marijuana. In con-
trast, cities ranging from liberal Ann Arbor
to conservative Grand Rapids are allowing
go-aheads, figuring some folks will imbibe
no matter what, with revenue at least pro-
viding some bandages for their bare-bones
urban budgets

Michigan is home to 533 cities, town-
ships and villages. After 2018 statewide
voter approval of legalization, leaders of
130 of them approved local cannabis sales
based on administrative zoning and per-
mits. Although these governing decisions
are intended as final yes-or-no scenarios,
some are subject to ongoing debate, which
many legalizing advocates consider to be
after-the-fact.

The new law allows flexible choices for
local decision-makers, says Christopher
Johnson, legal affairs counsel for the Michi-
gan Municipal League, MML, the member
group for which Saginaw Mayor Brenda
Moore served as board president. They are
free to reverse decisions to either allow or
prohibit sales, either way.

Saginaw's City Council moved slowly,
finally deciding in October 2020 on a set of
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administration oversight procedures
and site restrictions that include
at least 1,000 feet distance from
schools, 500 feet from hospitals and
100 feet from churches. Planners
said they desired longer distances,
especially from churches, but these
would have made virtually the entire
city not eligible.

The City Planning Commission
bears the final duty to enforce the
standards, which is what took place
with protests more than 1,000 feet
from Saginaw High School. As a re-
sult, there was no public dispute in
front of the elected Council, despite
the objections, when a dispensary on
Webber at Sheridan received an offi-
cial go-ahead.

One question, many answers

Monique Lamar Silvia is among
three new Council members elected
within weeks after the Saginaw stan-
dards were set, meaning she had no
voice at the time. She inquired about
the location on East Genesee near
Janes, asking whether a dispensary
at this specific site near downtown's
edge might harm nearby business-
es and neighborhoods. She quickly
learned the rules against hand-pick-
ing one eligible site over another, and
so she posted a Facebook survey.

Responses were a basic blowback
against any sort of ban. For example:

» "They've got liquor stores on
every corner. I'd feel safer
with a dispensary rather than
another liquor store."

« "Liquor destroys many more
lives."

« "The new 7-Eleven."

« "Hell, people smoke pot all
over town already."

« "It's by my home and it's not
a problem to me, and I don't
smoke."

« "CanlIgetaJ-O-B?"

« “Yeah, bring it here, so that I
don't have to go to Bay City."

Councilwoman Silvia responds
that she appreciates public senti-
ment, but that her concerns continue.

"This is so close to older people.
so close to houses, close to churches,
so close to so many places," she says.,

Taxes and donations

Other respondents to Monique's
missive answered that Saginaw fi-
nally should begin to reap the often-
perceived big amounts of taxes to be
gained by allowing marijuana enter-
prises.

However, a Lansing budget anal-
ysis shows that state government
gained a mere $31 million last year in
reefer revenue, an impressive num-
ber but only 0.05 percent of the $62
billion budget. In contract, the lottery
contributes $1.18 billion

Bay City reaped a mere $84,000
during its first year as a legal reefer
hub. That's nothing to sneeze at, but
only enough to pay, train, equip and
insure one starting police officer or
firefighter, for example.

Even the lottery, despite all the
promises, has had scant overall im-
pact on the hard-pressed state gen-
eral budget. Marijuana proceeds will
increase during the early years, but
evidence proves this will not provide
any sort of saving grace for local bud-
get hardships, be they urban or rural.

Regardless of amounts, the dol-
lar intakes will continue as a public
relations point among dispensary ap-
plicants.

"Saginaw will benefit from the
increased tax revenues," says Rasty,
who aims to expand Sozo Health
into about a dozen Michigan com-
munities. "Beyond the tax revenues
generated, we partner with local or-
ganizations to support many vital
community activities, assisting with
food, educational and housing secu-
rity for the most vulnerable. We are
very serious about being good neigh-
bors."

For a sample of what Saginaw
residents will encounter, visit sozo-
life.com.

(The Michigan Banner's first re-
port last winter is viewed at https://
michiganbanner.org/2021/03/mar-
ijuana-for-sale-in-saginaw-sooner-
or-later/)

Cannibas 'grow’ sites
won't look like farms

BY MIKE THOMPSON

Saginaw will serve as home to a pair of mari-
juana "grow" operations, along with 17 "dis-
pensaries" that will sell cannabis products to
customers, some aiming to start as soon as Sep-
tember.

Does that mean we will see pot farms, with
reefer plants growing in rows, like sugar beets or
strawberries?

No.

We won't even see greenhouses, but simply
small manufacturing buildings, the same as those
that have been on our local landscapes for years.

Approved grow sites in the city are Revive
Cannabis, 1705 Boxwood, and Summer Sunshine
Properties, 1504 Cumberland. Both companies
are based in the Metro Detroit northwest sub-
urbs.

Revive Cannabis proprietor Robert Jondy
says a building makeover will create four or
five rooms, each equipped to produce up to 300
plants with indoor lighting and climate controls.
The aim is to maintain a non-intrusive facility in a
low-traffic area, while still maintaining an attrac-
tive exterior for the few who may cruise through.

Virtually the only motorist who would have
cause to enter the vicinity would be someone tak-
ing a shortcut along Roberts Street after doing
business at Wanigas Credit Union on Bagley.

During a recent afternoon at the location, he
recalls only one car passing by.

"That's the beauty of it," Jondy says, explain-
ing his view that Revive Cannabis will benefit the
community while avoiding any disruptions in the
quality of life for residential neighborhoods.

He aims to start by creating about 20 jobs,
with an ultimate goal of more than 100, all while
supporting local worthy causes.

This is his family's first major venture into
the new cannabis legal economy.

We attempted to reach Summer Sunshine
proprietors, without success. They are located in
a moderately heavy traffic area on Cumberland
that is south of East Holland, in a building for-
merly known as G.D.P. Meat Processors, a block
across the street from the U.S. Postal Service
branch.

"Grow" operations do not sell directly to the
public, but serve as wholesale suppliers to dis-
pensaries. The only outdoor growing may take
place in highly secluded areas, such as in north-
ern lower Michigan or in the rural Upper Penin-
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Celebrating Juneteenth locally

BY RUMI WILSON

n northeast Saginaw’s First Ward, Fifth Avenue

these days is still a one-way. Through the ebb and
flow of time, Fifth Ave. has seen its ups and downs.
On this day, Saturday, June 19, 2021, it is a street
of low traffic, many empty lots and structures, re-
inforced by the threat of rain and despite it all, an
air of undampened optimism and hope. Vendors,
organizers, celebrants have assembled in the park-
ing lot of the Juneteenth Center, on an afternoon
suddenly made a Federal Holiday, just passed by
the U.S. Congress and signed into law by President
Joe Biden. In the small parking lot of the Saginaw
Juneteenth Creative Cultural Center and Museum,
created by Lula Briggs Galloway, eighteen years
ago, the gathering grows.

Ms. Galloway had chosen this spot in 2003
to open the Juneteenth Center for its central loca-
tion in the old Black Community. Right here stood
the “big house” where Steveland Morris had spent
time as a young child, blinded, and as the sole com-
memoration in the city of Saginaw of Stevie Won-

der’s connection to his birthplace, a stone monu-
ment and plaque were placed there in 2005.

Event organizer Shantaria Smith remem-
bers how her grandmother used to bring her to
this site for Juneteenth observances. She wanted
to restore some of the memories she experienced
and help pass them on to another generation who
do not comprehend the meaning of the day (June
19, 1865) marking when Texas slaves were finally
told the Civil War had ended two months earlier
and the Emancipation Proclamation had officially
freed them January 1st, 1863. How profoundly
the legacy of slavery clouds American skies, yet
Juneteenth also represents a day of jubilation and
triumph. This particular Saturday, Shantaria and
Reggie Smith’s daughters, Niya and Reginae, are
rays of sunshine on a gloomy day, not much older
than Shantaria was back with her grandma.

At the voter registration table, volun-
teers representing Alpha Kappa Alpha sorority
and the League of Women Voters ask spectators
if their voter registration is updated. Lisa Coney,
social worker and Transition Coordinator for the

Saginaw Intermediate School District, circulates
through pockets of people, inquiring politely if they
are registered and voted recently. Vanessa Guerra,
the new Saginaw County Clerk, is present with the
volunteers, emphasizing the contested importance
of voting and elections. Theresa Doyle, longtime
Saginaw area educator, feels encouraged by the
historic moment as well as the young organizers
and youthful energy involved in organizing the
day’s activities.

Tarsha Works, author, consultant and busi-
ness owner, acquired the long vacant Juneteenth
Center building and property. She plans to revive
the site for workforce development and to train,
coach and inspire business entrepreneurs through
Tarsha Works Consulting and her nonprofit Ahsrat
Co. The Saginaw High School and Michigan State
University alum seeks to promote opportunities
for at risk youth and budding business creators in
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the community. Ms. Works hopes to help mentor
a future generation of business minded creators in
Saginaw.

A few steps away, near the white stone Ste-
vie Wonder historical marker, the youngest entre-
preneur, Aiyana Bobo, age 11, is celebrating both
Juneteenth and the one-year anniversary of her
own business, Bobo Kids Kosmetics. She hawks
her top sellers, Croc shoe charms and sneaker
house shoes. Saginaw Mayor, the Honorable Bren-
da Moore, congenially stops by to encourage and
congratulate Aiyana.

Finally, by midafternoon, the sun breaks
through, and the day brightens. An original part
of the creation of the Juneteenth Creative Cultural
Center, longtime local resident, community activ-
ist and professional photographer Maximus Ka-
reem Jabbar reflects on the legacy of what Lula
Briggs Galloway and others, like himself and El-
dora Plowden Davis, had desired in developing the
Juneteenth Center at this location on the corner of
Fifth and Farwell. “It was all about education and
history back then, and it still is,” says Mr. Jabbar,
welcoming the recent recognition of the federal
holiday honoring the historical significance to the
nation, and remembering decades ago when Sagi-
naw hosted the first Juneteenth celebration of its
kind in Michigan. “Lula’s vision to raise Black con-
sciousness of what our ancestors went through to
get to where we are now makes me question, are we
truly consciously Black and united in our current
situation?”.

Lula Briggs Galloway, who died in 2008,
led a kind of crusade for decades to gain national
commemoration for the significance of Juneteenth,
writing a book “Juneteenth, Ring the Bell of Free-
dom”, going to Washington, D.C. to help pass a
Congressional joint resolution, even securing sup-
port from white Republican political conservatives
like Mississippi Senator Trent Lott. “She did not
know quit,” laughs Mr. Jabbar. He holds precious
keepsakes, photos, proclamations from the long
struggle, at his home, just two blocks from the Sagi-
naw Juneteenth center.

Saginaw native Stevie Wonder persevered,
with the help of others, to enact Martin Luther King,
Jr.’s birthday as a national holiday. Ironically, the
memorial to Stevie Wonder at Fifth and Farwell
rests most days relatively unrecognized. Today it
sits at the center of attention for the assembled.
Lula Briggs Galloway, of Saginaw, helped lead a
fight for Juneteenth remembrance. Amazingly,
now Juneteenth has become a federal holiday,
bursting upon the entire nation, only a few days
before the sun finally broke through the clouds on
June 19, 2021, to shine upon the gathered faithful
at the intersection where Mrs. Galloway originally
envisioned her dream.

YOUNG ENTREPRENEUR AIYANA BOBO WITH SAGINAW MAYOR MAXIMUS KAREEM JABBAR AND MICHIGAN STATE FIRE MARSHALL
BRENDA MOORE INSPECTOR RALPH MARTIN

SANDRA HOUGHTON, SAGINAW COUNTY CLERK VANESSA GUERRA, AND THERESA DOYLE STAFFING THE VOTER REGISTRATION TABLE
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Everything starts with
an idea. And most
really good things start
with an audacious idea.
What audacity to think that
someone could start up a
media source - not just a
"newspaper,’ but a forum
for the sharing of thoughts
and concerns, prayers and pride - that was
so badly needed by a community of friends
and fellow citizens who might otherwise
feel sadly isolated from one another.
Now, nearly two decades later, it's hard to
imagine our community without the Banner.
Congratulations to my friend, Jerome,
and his colleagues for imagining, creating
and sustaining the vital and much needed
institution the Banner has become.

Eric Gilbertson
Third and longest-serving President of
Saginaw Valley State University

P SAGINAW COUNTY
m CHAMBER
g |

F COMMERCE

beighe. ¥

515 N. Washington Ave., 3rd Floor | Saginaw, MI 48607
P 989-752-7161 | info@saginawchamber.org

www.saginawchamber.org

n behalf of the YMCA of Saginaw

and Emmaus House of Saginaw,
thank you to the hundreds of
spectators who came out on June
17th for the first Annual Concert for
a Cause!

Save the date for next year:
June 16, 2022!

Special mention to the following sponsors
and supporters:

Diamond Sponsors:
« Alpha Media
« Health Alliance Plan (HAP) of
Michigan
« Ascension Health Michigan

Gold Sponsors:
« Wildfire Credit Union
« Team One

Platinum Sponsors:

« Patriot Cleaning Company

« Rotary of Saginaw Valley and
Downtown Saginaw Rotary Club

« Exchange Club of Saginaw

« YMCA of Saginaw

« Carrollton Lions Club

 Jolt Credit Union

« Dawn of a New Day

« The Michigan Banner

« Osher Lifelong Learning Institute of
Saginaw Valley State University

Bands:
« Robert Lee Revue
« Lauri and the Lefties
o Sheriff’s Band — A Horse With No
Name
« Sharrie Williams

Food Vendors:
« Woody’s Hot Dogs
« Sharrie’s International Cuisine
« Artisian Urban Bistro

Media:
« Art Lewis, Master of Ceremonies
« WNEMTV 5
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Therefore we
ourselves boast
about you in the

churches of God

(2 Thessalonians 1:4)

By PASTOR RODRICK A. SMITH
ZION MISSIONARY BAPTIST
CHURCH

he people of God should always talk

the church up rather than putting
it down. Even though the people of the
world put the church down, even they will
occasionally speak well of it. What people
of the world occasionally do, we should
do consistently. We are not to boast about
ourselves, but it's good to boast about
others. Remember, Proverbs 27:2 says,
"Let another praise you, and not your own
mouth; a stranger, and not your own lips."
It is a blessing from God to have church
members that we can boast about. And
we ought to thank God for them, because
it's really not them but the grace of God
that's with them. Salvation is by grace,
and so are all the things that accompany
salvation. When the saints are growing
in their faith we should talk them up and
give God thanks. When their love for one
another is increasing we should talk them
up and give thanks to God. When they are
being steadfast in the faith we should talk
them up and give thanks to God. When
they are walking by faith and not by sight,
especially in the midst of persecutions and
afflictions, we should talk them up and
give thanks to God. As we talk them up
and give thanks to God for them, we pray
that God would send more believers who
are like them. These are the ones who get
ministry done.

+ COMMUNITY

ongrats to
The Michigan
Banner for it's
outstanding
coverage on local,
state and federal
news. Today's
unbiased news sources are
difficult to find and even more
difficult to trust but I've found the
consistency from the Michigan
Banner refreshing. Congrats and
please continue providing great
news for the masses. You're
needed!

Jimmy E. Greene
CEO & President, ABC Michigan

Louise McKinnie Tues.-Fri. 10-6
Master Hairstylist/Owner Sat. 9-4

Reflections of “U” Too

Salon, Barber Shnp. Nails & Eﬂutique

Poochie’s Enterprises Inc. 7N
2103 Sheridan Ave. N II I’
Saginaw, Ml 48601 Specialist in Healthy Hair \ i
AN '/

(989) 753-4600 K"‘Q:;_:ﬁ

louloumck@aol.com
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SCF grant supports Neighborhood
House preservation attempt

By MIKE THOMPSON

M effort to rescue Saginaw's Neighbor-
ood House community center has re-
ceived a boost with a $25,000 award from
the Saginaw Community Foundation, en-
titled as a Community Improvement Ini-
tiative Grant.

Lutheran Social Services of Michigan
changed its name to "Samaritas" in 2017
in an effort to demonstrate that services
are provided to all people, not restricted to
those of the Lutheran faith, and this led to
a Neighborhood House name change.

Samaritas administrators closed the
center late in 2020, citing shortages of
funds for overall statewide operations. A
group of nine former childhood South Sid-
ers under the name "The Nabe" combined
in mid-January to purchase the facility
from Samaritas (Lutheran Social Services)
for $50,000, according to City Hall asses-
sor records.

The nine granted a startup interview
to The Michigan Banner, available in this
year's Feb. 1 edition in online archives.
They are Alvin Pratt, Michael Pratt, Tricia
Pratt, Kevin Hayes, Greg Hayes, Jimmie
Bentley, James Carthan, Roy Jones and
Charlie Parks.

They have dedicated their efforts to a
pair of Neighborhood House leaders from
their childhoods, Ray Culpepper and Edd
Roberson, both who passed away in 2011,
a decade ago.

A highly rare opportunity exists for the
Neighborhood House supporters to em-
ploy the Community Foundation gift to as
a source of seed money for the rescue ef-
fort. The Saginaw School District, City Hall
and Saginaw County government are in
line for a combined $154 million that is la-

beled as "covid relief aid" but may be used
for many sorts of general anti-poverty pur-
poses, and the school board in May passed
a resolution for top priority for youth ac-
tivities and facilities.

Kevin Hayes summarized his youthful
Neighborhood House years: "They were
my big brothers, my mentors. If I acted up,
they would get on me and let me know. It
went down the line from there. Over the
course of several years, as my generation
grew up, we kind of got away from that
because the generation after us had video
games, and they kind of lost the culture of
the community center being a gathering
place.

"I take a look back at when we had
the soup kitchen, and every day I went in
there when I wasn't in school. I never re-
ally knew until I was at least old enough to
understand how the soup kitchen shaped
and molded me to understand the giving
process. They were all about giving to the
community and as a child, I was looking at
what they did for us. Then when I grew up,
I became a giver myself, one who just loves
to give.

"That happened to a lot of people,
where we've been through things together
and it shaped and molded us. That's one of
the biggest things that the Neighborhood
House provided for all of us, because it was
a house of goodness. Just for what it gave
us, all the things it taught us about learn-
ing, teaching, camaraderie, mentorship, it
goes on and on."

For information on The Nabe group's
efforts, contact Alvin Pratt at apijams@ya-
hoo.com or Michael Pratt at badeepratt@
yahoo.com.

FACEBOOK.COM
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The Ombudswoman: Elaine Gregory-McKenzie

By RUMI WILSON

hen Elaine Gregory-McKenzie says

“We rise and fall together,” she could
be talking about the Michigan Banner, the
Great Lakes Bay region, the state, the country
or the world. And she is.

Ms. Gregory-McKenzie thinks the Michi-
gan Banner should be at the forefront of fos-
tering the future for the Saginaw area. But
not just Saginaw or the Valley or even Michi-
gan. She sees only one reason, based on lo-
cal resources, businesses, skills, educational
institutions, why the Saginaw area might not
build upon its current successes to be world
competitive economically in more arenas.
“Collaboration is the new competition,” she
emphasizes. As the Ombudswoman for the
Michigan Banner, Ms. Gregory-McKenzie
keeps the organizational ship balanced, and
helps shape both the product and mission.

An experienced legal research assistant (
more than 30 years), and certified litigation
paralegal, she’s worked with tier one firms in
Detroit and New York, defending “high val-
ue” cases involving major corporations, phar-
maceutical companies and hospitals. She’s
defended municipalities and insurance com-
panies. Elaine has managed and mediated
cases in the Early Resolution Program for one
of the major car companies headquartered in
Michigan. Elected in 2014 to serve as a Char-
ter Commissioner in Highland Park, Michi-
gan, as chair in the charter revision process,
Elaine helped shepherd a successful public
approval of the new city charter.

Through it all, over the last fifteen years
Elaine Gregory-McKenzie finds her role
as Ombudswoman and journalist with the
Michigan Banner to be gratifying, important
and meaningful.

“When we say ‘Leading in diversity’ at
the Michigan Banner it is not just a slogan. It
means being an extension of the community,
reflecting the best the community has to offer
and being a problem solver.” Ms. Gregory-
McKenzie points to the many business part-
ner relationships the Michigan Banner has
grown over the years. She wants to help the
publication build on those relationships be-
cause she sees so much potential in the Mich-
igan Banner and the Saginaw community.

In her role as Ombudsperson for the
Michigan Banner, Elaine Gregory-McKenzie
employs many skills she honed working for
decades in the legal community as a parale-
gal with decades of diverse experience and

ELAINE GREGORY-MCKENZIE

expertise she garnered. Ms. Gregory-McK-
enzie worked for Legal Services, Wall Street
companies, and most recently in the Detroit
offices of Clark Hill, PLC, one of the top le-
gal firms in the country. In addition, she has
partnered to form two corporations, Edu-
Green and Greater Green Corporation. These
experiences give Ms. Gregory-McKenzie mul-
tiple perspectives she brings to the table.

“We’d like to see jobs and people return-
ing to the city of Saginaw,” Ms. Gregory-McK-
enzie states. “Let’s build on assets we do have
in Saginaw and the Great Lakes Bay region.”
Elaine feels Saginaw can build on models
such as Detroit Future City, and recent trends
where educated, pioneering spirited, younger
folk are moving into urban areas and betting
their lives and futures on making those com-
munities flourish. Ms. Gregory-McKenzie
would like to help Michigan Banner be an
essential part of that collective mission. She
thinks the Michigan Banner is positioned to
play a big part.

As for the Michigan Banner’s future, Ms.
Gregory-McKenzie is forthright in expressing
what she knows are big ideas. “I would like
to see us have more of an intergenerational
thrust.” As an ordained chaplain who lives
in Highland Park, a city surrounded by the
City of Detroit, she knows through her own
direct volunteer relationships and through
countless conversations with friends, col-
leagues and her own grown children, that
the younger generations are smart, they are
aware and they are unique. Elaine feels “it
is the engagement of the younger community
that is so crucial” going forward. Since it is
essential to include young, dynamic leaders
at the front ranks, Ms. Gregory-McKenzie

thinks it is a particular responsibility of the
Michigan Banner to inspire, seek out, and
recruit some of young leaders, creators, and
entrepreneurs.

A mother of two successful young adults,
Elaine Gregory-McKenzie is dedicated to
wider equity, pointing out that “what hap-
pens in the inner city of Saginaw affects the
whole region”. “The Michigan Banner chose
to become a ‘leader in diversity’ because as I
repeat, we rise and fall together. We all live in
increasingly diverse communities. The Mich-
igan Banner is committed to making diversity
into a strength.”

Sighting the large agricultural sector in
the Saginaw Valley, Ms. Gregory-McKenzie
looks forward to facilitating how the Michi-
gan Banner can help shape the potential for
urban farming, farm to table exchanges, as
well as the greening of the economy—the big
green new deal investments coming down the
pike as examples. While the Michigan Ban-
ner acts as “an extension of the community,
bringing good news, cutting edge information
about concrete economic development, edu-
cational engines, social and cultural outlets,”
Ms. Gregory-McKenzie points to her further
optimism “that we, the Michigan Banner and
our relationship partners, can play a pivotal
role in helping overcome problems as well.”

Ms. Gregory-McKenzie notes the changes
happening with the Michigan Banner as it
evolves in the second decade of the 21st cen-
tury. “As we are trying to create a broader
appeal with our format, content and focus,
we want to create a broader audience and
provide a forum for the future.” That means
both more readership and more partners for
the Michigan Banner.

She points out that the problems Sagi-
naw experienced, industrial disinvestment
by General Motors, population loss, and tax
revenue base erosion are not just germane to
Saginaw. “How can we can support and spot-
light local innovative businesses and create
greater collaboration and linkages?”

Elaine Gregory-McKenzie hopes and be-
lieves her optimism and faith can manifest
through her Michigan Banner Ombudsper-
son role. “Our greatest resource is what God
gives us,” the ordained minister says. The
question that challenges Elaine is “how do
we create the multiplication of the best part
of ourselves.” But she laughs because the an-
swer is not hers alone.

“You can give and not love but you cannot
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DANTE TOUSSAINT

At W-3-Soul, Dante's first
day wasn't so smooth

By MIKE THOMPSON

ante Toussaint's 50th anniversary of
his first showcase on mid-Michigan
radio airways is marked on this upcoming
Fourth of July, and it was a personal "in-
dependence day" that he never will forget.
At that moment, he did not have time
to think long-range of moving forward to
ultimately join Saginaw's media legends.
He truly was on his own on July 4, 1971,
independent to the max.

The scenario:

-- An urgent phone call arrives from
new pal Don Wiggins to hurry to the WW-
WS-FM 107 studio. The purpose is to sit in
the deejay chair and to cover for Wiggins

for "only a few minutes."

-- Dante speeds downtown, Kkitty-cor-
ner from the Bancroft. Don Juan splits,
but never returns as promised.

So how's it goin', Dante? On the air
for the first time, with no warning and no
prep?

"All T could do was to pick through the
45s (records), to play whatever I could
find," he says. "This is a holiday. People
are out there cooking, partying, drinking,
with their radios tuned in.

"I must have played Michael Jackson
10 times. Well, maybe not 10 times, but a
lot."

After a pair of Don Juan/Don Gone
hours, 3-Soul's startup owner, Earl Clark,
storms into the studio: "Where is Don?
Don didn't have authority to do this." And

worse, with an irate stare toward Dante:
"Who in the (bleep) are YOU? What are
you doing at MY station?"

Then Clark calms himself, apparently
rethinking what he had heard on his car
radio on his way to the confrontation. He
pauses and eyeballs the bearded young re-
cord-spinner: "You've got potential. Keep
doing what you're doing."

To strike a chord

A main thing that 24-year-old Dante
Toussaint was doing was to keep his poise,
no matter what the happenstance that sur-
rounded him or the misgivings he may
have felt. Listeners that Independence
Day heard only the calming, non-intru-
sive, deep-bass intonations that became
his trademark.

Within a week, he was back on the air,
mixing his new part-time job with his stan-
dard Steering Gear hours. He could bring
his own growing collection of vinyl to the
studio, with some of his selected longer-
running jazz standards, ideal for 3-Soul's
late shifts.

He might share several tunes in a row,
saying nothing in between. Or simply,
"That was Freddie Hubbard, preceded by
Charles Earland," not always going with
the biggest names such as Miles or "Trane.
Or, he would ID the listener who made the
latest request.

"I was never a talker," he explains.
"That's not me. The dull guy, some might
say."

His growing legions of fans clearly
didn't go for the "dull" description.

Dante's voice is not totally deep, simply
low register but still friendly and conver-
sational. Male listeners respected his tone,
but among a good number of ladies, there
was a stronger attachment.

"It's like I fell in love before I ever even
knew what he looked like," says his wife,
Sherry. They first encountered 12 years
ago, when she was the successful "seventh
caller" and was answered in-studio by
Dante himself, for free concert tickets. She
had been a loyal listener for years.

But it's not like his James Earl or Billy
Dee mode always would have 'em swoon-
ing.

CONTINUES ON PG 21, DANTE
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Continued from pg 20, Dante

"Some of the women would recog-
nize my voice and they would respond,
'So YOU'RE the ones who plays that jazz.
Eeeeee-yuck,' “Dante notes, with a chuck-
le.

He explains: "People will tell you they
don't like jazz, but if you don't say any-
thing, they will say they really like what
you're playing. I choose simply to say that
I love and enjoy all kinds of music."

Childhood influences

Music entered Richard Ruffin's youth
mainly through his older brother by eight
years, Roosevelt Ruffin (1938-94), who en-
listed with a Platters-style teen ensemble,
The Five Arrows. The teens achieved a lev-
el of acclaim, but Roosevelt moved on to
attain a Michigan State University Ph.D,
followed by a career as a Saginaw educa-
tor, historian and civic leader, overall a lo-
cal Renaissance Man.

As a kid, Dante-to-be would scan the
radio dial during the 1950s and '60s era of
50,000-kilowatt stations from nationwide
towns that would transmit most clearly
late at night. Black music was difficult to
discover, except for such crossover croon-
ers as Nat King Cole. Black program hosts
were more rare, but for a few years locally
during the late 1950s Henry Porterfield had
his own show, "Sounds for the Lounge."

Roosevelt was his little brother's top
role model and Dante always felt a degree
of similar social awareness, but not with
the same pinpoint focus. He graduated
Saginaw High School in 1964 and imag-
ined various careers -- maybe teaching;
maybe social work; maybe something in
medicine. He started two stints at Delta
College but he didn't follow through. The
same transpired at downtown's Saginaw
Business Institute. At times his main pas-
sion was baseball, as a speedy good-field/
no-hit centerfielder in City Federation
games at the old Vet's Park along Holland
Avenue.

These repeated dropouts left him open
to the Vietnam War draft, which indeed
took place, except Dante says, by fortunate
fate, an equally anti-war examining doc-
tor reported results (high blood, etc.) that
kept him out of the military.

He even envisioned packing his knap-
sack and heading for the West Coast to en-

list with Huey Newton and the Black Pan-
thers in Oakland, until his progressive but
protective mother, Oneeda Ruffin, warned
him that she "couldn't help" if he somehow
landed in jail.

He served a spell in the anti-poverty
Model Cities program as a youth counsel-
or, which in turn caused him to focus more
upon his own future. His third enrollment
at Delta College was in the Channel 19/
WUCM media training program. He went
so far as to record his own radio host demo
tape.

And then along came Don Wiggins.
Hello, radio. Within two years, Dante
Toussaint advanced from part-time to
full-time on 3-Soul and permanently away
from his despised ultimate fallback, the
auto plant.

The best years

Like many others across the nation,
Dante carries nostalgia for the pre-corpo-
rate takeover years that gathered force at
the turn of the millennium.

"Our best years at the station were dur-
ing the middle 1970s all the way through
1999, very solid, with Kermit Crocker as
station manager. And this went far beyond
the music. We were deeply a part of the
community," he says,

WWWS would offer hours of air time
to promote worthy causes, such as OIC of
Metro Saginaw. Election days would be-
come 16-hour radiothons with local lead-
ers taking turns at the mic, based in the
gymnasium at Zion Baptist Church. Dante
even teamed with Kermit Crockett to
broadcast Saginaw High basketball games
during the Charlie Coles and early Mar-
shall Thomas eras.

But change gradually came into play.
New technology steered many folks away
from radio and into what became social
media. When WTLZ bought out 3-Soul's
ownership in 1999, Dante faced a midlife
dilemma.

"They asked me to stay on, because
by then I had fully gained experience in
ad sales and in production,” he recalls.
"But with pretty much everyone else los-
ing their jobs to layoffs, I couldn't go along
with that, and so I was out of there too."

He tried looking elsewhere, especially
in Florida where his grownup daughters

reside and at Detroit's WDZZ, but similar
scenarios were unfolding. Many stations
had resorted to repeat playing of record-
ed hourly streams of songs. If a segment
sounded oddly familiar, that was because
it was.

Dante finally had to make a pocketbook
compromise. He returned from 2004 to his
final step-down in 2013. His music content
and occasional socio/political musings
now were monitored, "but I learned how
to sneak things in from time to time," he
says with a chuckle.

Looking ahead

Dante's 75th birthday is July 15, only 11
days beyond his radio host startup 50-year
anniversary.

His retirement years include encoun-
ters with his endless music collection. He
follows the news, both national events and
local happenings. He remains a fan of the
Detroit Tigers, a team for which he pro-
claims he could have manned centerfield
if only they had sent scouts to Vet's Park.
He's an occasional Facebooker, speaking
his pieces directly and compactly, as al-
ways.

Don Wiggins also has wandered into
his senior citizen years, but he still takes
credit for "discovering" Dante Toussaint.
The story is not mutual. Dante responds
that he actually was the person who first
encouraged Wiggins to get into radio, and
it was a two-way episode.

Even so, was Don attempting a clev-
er favor when he tricked Dante into the
Fourth of July on-air stint 50 years ago?

"No," Dante answers. "I think this was
just his way to escape out of that studio on
the holiday. Don wanted to head for the
beach."

Is this some sort of backhand joke, or
what?

Dante continues with a hint of sar-
casm: "When I first heard Don Wiggins on
the air, with that loud voice rambling on
and on, I knew if he could do it, then easily
I could do it."

And so that's the 50th anniversary sto-
ry.

By the way, that Michael Jackson re-
cord on 7/4/71 was the Jackson 5's "I Want
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Saginaw Promise Golf Outing If
Grab Your Go

THURSDAY, AUGUST 19, 202% | clus o/,
SAGINAW COUNTRY CLUB ' &= "

(4465 Gratiot Rd, Saginaw MI 48638)

SPONSORSHIP OPPORTUNITIES - REGISTRATION
Proceeds to Benefit Saginaw Promise Programming & Scholarships
[[] EVENT sPONSOR

$3,000
Foursome with carts

Sponsor name displayed at event and recognized at
dinner

Opportunity to welcome & address golfers prior to
“shot gun start”

Opportunity to host a golf activity on course or
display table near registration

Name listed on Saginaw Promise website

Hole Sponsorship

[[] DINNER SPONSOR $1,500

Foursome with carts
Sponsor name displayed & recognized at dinner
Opportunity to welcome and address golfers at

[[] cART sPONSOR

Sponsor name on golf carts and listed on
the Saginaw Promise website

[[] DRIVING RANGE SPONSOR S350

Name displayed at event and announced
at dinner

|:| HOLE SPONSORS

Sponsor name and or/company logo on $ 200

hole and listed on the Saginaw Promise
website
Recognized at dinner

VLI Y VSIS 9SS SIS0 000000000000 00 000000000465

dinner
Opportunity to host a display table at dinner PRIZE DONATIONS WELOME
Name listed on Saginaw Promise Website
All prize donations will be recognized at the event and
D LUNCH AT TURN SPONSOR $800 listed on the Saginaw Promise website.
. Foursome with carts

Sponsor name displayed at “Lunch at the Turn” and
recognized at dinner

Opportunity to host golf activity or display table
Name listed on Saginaw Promise website

Sponsors: Please email your company logo to
DSanchez@SaginawPromise.org.

EPS or hi-res JPG preferred.

(L

REGISTRATION 8:45 - 9:45 AM * SHOTGUN START 10:00 AM

Four Person Scramble - Includes: 18 Holes with Cart, Driving Range,
Hot Dog & Chips at the Turn, BBQ Chicken Dinner and Awards Presentation

[[] GOLF PER PERSON - $150 [] GOLF FOURSOME TEAM - $600
- Contact Name: Contact Phone:
‘ Business:
Address: City: State: Zip:
Email:

Total Amount for Golfing $ Team Name

Total Amount for Sponsorship ~ $ Player #1

I would like to make a Donation $ Player #2

I would like to Donate a Prize [ ves Player #3
Total Amount ENCLOSED $ Player #4

Make Check Payable: EASY ONLINE REGISTRATION / PAYMENTS (Credit Card Only)

Saginaw Community Foundation, 1 Tuscola St. Suite 100, Saginaw, MI 48607  https://SaginawFoundation.ThankYou4caring.org/promise_golf
and indicate Saginaw Promise on the Memo Line

*Saginaw Community Foundation is the fiscal agent for Saginaw Promise

For Questions, please contact Deborah Sanchez at (989) 755-0545 or Dead/fnes } DEDIEEES SR 8 SUalE ) AL

email DSanchez@ SaginawPromise.org

Golfers: Sign up before August 13, 2021

DB 301 E. GENESEE AVE. SUITE 201., SAGINAW MI 48607 989-992-2600 MICHIGANBANNER.ORG



MICHIGAN BANNER

JULY 1, 2021 First Great Lakes Bay Regional Newspaper

PAGE 23

+ COMMUNITY

Young
Champions
Association

Saginaw, MI — The Young Champions
Association is a mentoring and communi-
ty service youth group organization which
plays an important role in the Saginaw
community, helping to strengthen literacy
efforts, social skills, character develop-
ment and community service efforts of our
local youth.

The organization was founded 26 years
ago by William H. and Diane Johnson
Donald, and continues to move forward
under Mrs. Donald’s direction. The pro-
gram is open to both males and females
grades kindergarten through ninth.

Diane Donald, who is employed with
North Saginaw Charter Academy and her
daughter, Ms. Chantra Donald Williams,
an Educational Consultant, wanted to
do something special for some students
this summer. They applied for and were
granted the Dollar General Summer Pro-
gram Literacy Grant. For the first time
The Young Champions Association in col-
laboration with Dollar General Summer
Program Literacy Grant formed "Summer
Champions Read Reading Camp”.

The program is hosted in Mrs. Donalds
classroom sized basement, and is geared
to help improve the reading attitudes and
abilities of ten K-3rd grade students who
are falling below grade level. They meet
each Tuesday and Thursday for 6 weeks,
5:30-7:30 pm, and participate in one on
one tutoring with peer tutors and trained
instructors, physical activities and snacks.
Her staff includes her three grandsons
Ethan, Evan and Ellis Williams who serve
as peer tutors and Mrs. Carlene Gradley,
retired elementary teacher of 35 years.

We salute you, Mrs. Donald and staff.
Thank you for all of your hard work and
dedication to our youth through the Young
Champions Association and the Summer
Champions Read Reading Camp program.

For further information, to volunteer
or to assist with financial support and do-
nations, please contact: The Young Cham-
pions Association, 1845 Joy Street, Sagi-
naw, Michigan 48601

COURTESY PHOTO
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Cannabis 1s
the cure

By KEN H. SIMMONS, II
MANAGING DIRECTOR, KENZO
PROJECT MANAGEMENT

The world is suffering from so many ail-
ments, including a pandemic, economic cri-
sis, climate change, food security, and de-
spite the impact of COVID-19, populations
are forecast to rise, especially in Africa. The
growing population is not an ailment, but it
is a source of pressure on the planet. Just
like we have had to adjust to abnormal con-
ditions as the ‘new normal’, we need to find
unorthodox ways to create new solutions to
address these issues.

I believe that we have had a solution all
along, which many may think is controver-
sial due to stigma, but in my humble opin-
ion, Cannabis is the cure.

Hemp and marijuana are both the same
plant species Cannabis sativa L. Hemp is
legally defined as a Cannabis plant that
contains 0.3% or less THC, while mari-
juana contains more than 0.3% THC. THC
(delta-9-tetrahydrocannabinol) is a canna-
binoid molecule that is the main psychoac-
tive ingredient in Cannabis; the substance
that causes people who use marijuana to feel
high. Due to their genetic similarity, hemp
and marijuana have been confused with each
other for more than 80 years. Other than
their Cannabis name, hemp and marijuana
are drastically different in many other ways,
and its thousands of diverse uses became a
threat to industries reliant on fossil fuels and
forests.

Cannabis sativa L. is an important her-
baceous plant species originating from Cen-
tral Asia, which has been used in traditional
medicines and as a source of textile fiber for
more than 10 millennia. The Massachusetts
Institute of Technology’s (MIT) published an
article many years ago entitled “The People’s
History” which states, “Archaeologists found
a remnant of hemp cloth in ancient Mesopo-

IN MY HUMBLE OPINION

tamia (currently Iran and Iraq) which dates
back to 8,000 BC. Hemp is believed to be
the oldest example of human industry.” It
has been one of the most significant crops
for mankind up until the last century.

In America the main crisis for hemp
arose during the 1930’s from propaganda
created by companies that were vested in
the new petroleum based synthetic textile
industry. These large and powerful newspa-
per and lumber barons saw hemp as a mas-
sive threat to their businesses. Around that
time, DuPont patented its new ‘plastic fiber’
made from petroleum based synthetic mate-
rial, and was one of the lobbyists influencing
the U.S. government to pass an occupational
excise tax on hemp dealers (Marijuana Tax
Act 0f 1937). By the end of 1937, hemp pro-
duction was banned altogether.

There was a brief relaxation of the law
during World War II when the U.S. govern-
ment issued special permits to farmers to
supply the war effort. The U.S. Department
of Agriculture (USDA) encouraged farmers
to grow hemp during this period by releasing
a film, “Hemp for Victory” and calling those
that participated, “patriotic farmers”. After
the war, the ban on growing hemp remained
in place until the Agriculture Improvement
Act of 2018 (2018 Farm Bill). The USDA is
leading the way to regulate the hemp indus-
try, but further legislative advancements are
needed at the FDA and DEA, and state lev-
els.

Now that the origins, history, and mod-
ern-day challenges of Cannabis have been
established, let’s examine the diverse uses
and benefits of hemp.

Historically, hemp had over 25,000 di-
verse uses ranging from paints, printing
inks, varnishes, building materials, canvas,
paper, bank notes, food, medicine, govern-
ment documents, and textiles. As a matter
of fact, the original Levi’s jeans were made
from hemp cloth, and the Declaration of
Independence was written on hemp paper.
Uses have increased with modern technical
developments to include composite boards,
motor vehicle brake and clutch pads, plas-
tics, fuels, bio-diesel, and eco-solid fuel. Ac-
cording to MIT, “anything that can be made
from hydrocarbon (fossil fuel) can be made
from a carbohydrate”, and the fast-growing
hemp plant (120 days seed to harvest) is an
ideal source.

In 2019, Forbes Magazine admitted that
industrial hemp is the answer to petrochem-

ical dependency in its article of the same
name. The article starts by citing the tragic
incidence of chemical fires for weeks at petro-
chemical facilities in Houston, Texas. It goes
on to say those types of accidents reinforce
the urgency of finding more human-friendly
and environment-friendly solutions. The
point of the article is made when it states,
“Needless to say, a shift to these natural,
biodegradable and recyclable hemp-based
products could have significant benefits for
the environment and human health. From
reducing the nearly 8 million metric tons of
plastic that infiltrate our oceans every year
to allaying consumer concerns over petro-
chemicals in beauty and hygiene products to
the role that hemp can play in removing tox-
ins from soil, the benefits of a more hemp-
driven industrial base are hard to ignore — to
say nothing of the $20,000 to $50,000 per
acre that hemp farmers can make, according
to Bodhi Urban, CEO of leading seed sup-
plier HGH Seed.”

International environmental conserva-
tion organization, Earth Strike mentions on
its Facebook page some additional benefits
to the environment by planting and using
hemp. Firstly, we can save trees as many
of its applications can be replaced by hemp
(i.e., paper, composites, fuel, etc.). Forests
and biodiversity can be saved, which is a
huge issue when it comes to deforestation.
Secondly, an average acre of hemp will yield
5 — 10 tons of dried stalk, and each ton of
hemp grown absorbs 1.63 tons of CO2. Ap-
parently, it takes 40 years for a tree to absorb
1ton of CO2. A bonus mentioned on the post
is that hempcrete, used for construction, will
continue to absorb carbon dioxide after in-
stallation, actually making the hempcrete
more durable as it ages.

Regarding population growth, the UN
reported in 2017 that the world population
is projected to reach 9.8 billion in 2050 and
11.2 billion in 2100. Africa’s population is
forecast to nearly double by 2050 from 1.3
billion to 2.5 billion, and its economic future
will have a massive impact on the world’s
ability to combat climate change. So, in
many ways, the future of the African conti-
nent is the future of humanity. The need for
innovation is what led advocates and entre-
preneurs on the continent to promote the use

CONTINUES ON PG 25, CANNABIS
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of industrial hemp to help create economic
opportunities without sacrificing sustain-
ability. Global population growth, coupled
with rising per capita disposable income, is
expected to result in increased demand for
high-quality cosmetics and personal care
products as well as protein supplements and
other health food products, which is likely to
boost hemp-based product demand.
Cannabis also shows promise in fight-
ing against COVID-19, largely due to its
anti-inflammatory properties. One of the
primary biological events that occurs in CO-
VID-19 patients with severe acute respira-
tory distress is something called a cytokine
storm, which is when the body experiences
an extreme increase in proinflammatory
cytokines (a category of proteins). Accord-
ing to Open Access Government, a digital
publication with a wide range of prestigious
contributors, including government minis-
ters, European commissioners, members of
European Parliament, industry associations,
and charities, multiple studies support Can-
nabis and its cytokine storm fighting prop-
erties. The studies suggest that CBD, an
active cannabinoid compound in Cannabis,

may work as part of COVID-19 treatment by
reducing the cytokine storm and protecting
lung tissue from inflammation and potential
fibrosis. CBD and THC have also shown ef-
ficacy in treating pain relief and anxiety.

Hemp fiber and grain are the future.
After cannabinoid production, hemp grain
has become the second largest segment of
the industry, which is largely fuelled by in-
creasing demand for plant-based proteins.
According to New Frontier Data (NFD), a
leading Cannabis market research firm, "the
hemp grain segment is projected to grow at
a compound annual growth rate (CAGR) of
16.5% over the next five years, to reach be-
yond $144 million USD by 2025."

Hemp fibers have shown promising mar-
ket potential for use in advanced carbon ma-
terials, according to research conducted by
Dr. David Mitlin and his team at the Univer-
sity of Texas at Austin, as reported by NFD in
February of this year. The advanced carbon
market includes a huge range of industrial
applications, like energy storage, carbon
capture technologies, HVAC filters, water
purification, and more. Given the ongoing
environmental crisis and decreasing access

+ COMMUNITY

to clean water in the developing world, wa-
ter purification has taken on a heightened
importance. Hemp is an ideal precursor for
these products, which require large amounts
of precursor material, due to the ease and
scale it can be produced. Competing precur-
sor materials like coal and wood come with
substantial environmental concerns.

The United Nations urges nations to re-
cover better in its “COVID-19 Response”
communication published in April 2020.
The UN Secretary-General Antonio Guterres
said, "We need to turn the recovery into a
real opportunity to do things right for the fu-
ture”. Patricia Espinosa, UN Climate Chief,
said, "With this restart, a window of hope
and opportunity opens... an opportunity for
nations to green their recovery packages and
shape the 21st century economy in ways that
are clean, green, healthy, safe and more re-
silient".

The world’s ailments and pressures can
be alleviated now with the clever and con-
trolled application of one of the most im-
portant herbaceous plant species known to
humankind for more than 10 millennia —
Cannabis is the cure!

REMEMBER
YOUR DAY.
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MPSC launches public

database on utility

overdue bills

Lansing, MI — The Michigan Public
Service Commission launched a new public
resource for information and data related
to customer protections — an outgrowth
of the Commission’s efforts to strengthen
customer aid and assistance programs as
the COVID-19 pandemic bore down on the
state.

The MPSC’s new COVID-19 Utility
Customer Data site features a database
of regularly updated information on the
number of regulated utility customers
whose service has been shut off for non-
payment and customers who’ve had their
service restored, as well as the number of
customers enrolled in assistance plans and
information on the number of customers
who are 30, 60, 90 or more days past due
on their utility bills.

MPSC Staff have created a video ex-
plaining the database, walking through
how to use the portal and what data is
available.

“Having this critical data available is
meant to help inform decisions about poli-
cies and where to direct resources as Mich-
igan works on recovering from a year of
immense uncertainty and change,” MPSC
Chair Dan Scripps said. “MPSC staff have
worked diligently with stakeholders to
make sure we could gather accurate, up-
dated information, and we’re now making
that data available in an easily searchable

shutofts,

database.”

The data is compiled monthly from
the investor-owned utilities regulated by
the MPSC and does not include customer
data for rural electric cooperatives or mu-
nicipally owned utilities. Utilities report-
ing customer data to the MPSC are Alpena
Power, Consumers Energy, DTE Energy,
Indiana Michigan Power, Michigan Gas
Utilities, Northern States Power (Xcel),
SEMCO Energy Gas, Upper Michigan
Energy Resources, and Upper Peninsula
Power.

In April 2020, amid swirling uncer-
tainties about the nascent pandemic’s eco-
nomic impact on the state’s economy and
Michiganders’ household finances, the
MPSC directed Michigan energy provid-
ers to take steps to ensure that customers
maintained energy service. That included
efforts to voluntarily pause shutoffs, of-
fer payment flexibility, waive late fees, re-
store service to households that had been
shut off and to boost customer energy as-
sistance, education, and outreach as an
influx of funding arrived from the federal
pandemic stimulus.

In Case No. U-20757, the Commis-
sion also directed investor-owned utilities
to file a monthly report detailing data on
disconnected gas or electric service to oc-
cupied residences as well as tracking cus-
tomer arrearages, or back-due bills.

Until now, the data had only been pub-
licly accessible in filings in the Commis-
sion’s electronic dockets system. It is now
available in a more open format: a contin-
uously updated database. While the site is
geared toward stakeholders such as social
service providers, local and state govern-
ment agencies, consumer advocates, utili-
ties and others to help inform policy deci-
sions, it is also available to any member of
the public wishing to explore the data. The
MPSC developed the database in collabo-
ration with stakeholder groups and regu-
lated utilities.

The MPSC has collected data on shut-
offs for years, but with the arrival of CO-
VID-19 upending the economy and daily
life, the agency sought more detailed infor-
mation than it had before, to help ensure
customer safety during the pandemic and
to help inform its decisions on expanding
financial assistance programs meant to
help households struggling to pay utility
bills.

Throughout last year, the Commission
enhanced its focus on providing additional
energy assistance options and expand-
ed eligibility for customers in need. The
MPSC and MDHHS leveraged $18 million
of the federal CARES Act funding, in coor-
dination with several utilities, to develop
a special program called LIHEAP Energy
Direct that streamlined energy assistance
for nearly 41,000 low-income households
behind on their utility bills. The Michigan
Energy Assistance Program (MEAP) also
awarded more than $55 million in grants
that provided energy assistance payments
and self-sufficiency services to more than
55,600 low-income Michigan households.

Utility customers having difficulty pay-
ing energy bills should contact their utility
to ask about flexible payment options and
assistance. You may also find more infor-
mation about State Emergency Relief and
MEAP through MI Bridges at www.michi-
gan.gov/mibridges. If you need help ap-
plying, call 211 and ask for a MEAP grant-
ee near you for help. You also can find a
local MEAP grantee at the MPSC’s MEAP
information page.

M

301 E. GENESEE AVE. SUITE 201., SAGINAW MI 48607

989-992-2600

MICHIGANBANNER.ORG



MICHIGAN BANNER
First Great Lakes Bay Regional Newspaper

JULY 1, 2021 PAGE 27

What does it take to make vision happen?

I heard a leadership instructor tell us in a class that the difference between dream and vision is
that dreams remain in the mind, but vision becomes reality. If a vision does not become reality, it
is only a dream. Many great visions never leave the dream stage because of the hard work that it
takes to make a vision become reality.

More than 19 years ago, the Michigan Banner was a dream of Jerome Buckley. If you had sat with
him then, he would have been able to describe in great detail all of the things that he hoped the
Michigan Banner would accomplish. It would impact the community. It would be a forum for rich
ideas to be presented. It would be a wealth of information to keep the community appraised of
political, economic, and social issues that affect the daily lives of the citizens of Saginaw.

19 years ago, something happened that made that vision emerge from the room of dreams into

the world of reality. It was a step, that when we look back at it, took great courage because it was
something that had not been done in the way that Jerome Buckley envisioned. It took great sacrifice of time and treasure. It
was an expensive venture for his family. This moment would change the entire trajectory of his life, but he took it.

His dream went well beyond that moment, into the realm of vision. The path of vision is paved with challenges, personal
investment, the support of others, and the acceptance of an audience that is not even real yet. The only way to understand
the complete cost of the vision is by looking back over that path, only to discover that there was no way to see all of the
things on that path while it was yet a dream.

What does it take to make vision happen? It takes courage. It takes discovery. It takes sacrifice. It takes one having

the capacity for extremes; joy and pain, sunshine and rain. For the Michigan Banner, it also takes Jerome Buckley.
Congratulations on this wonderful achievement. The truth is that real vision is never complete, it just keeps growing into
the dream that created it.

Pastor Huirley J. Coleman, Jr., World Outreach Campus Church

Get Tested! Get Vaccinated!

Great Lakes Bay

Health Centers

Quality Healthcare for Everyone

MY COVID-19

Cash Back Checking Progams!

Save to Win! Save money,
enter to win cash.

Protect yourself and others from COVID-19.

ooronen  FREE Mobile Banking
& Online Banking,
1 R Providing Medical, Dental, Behavioral

888.288.3261 * TeamOneCU.org ¢ #TOCU4Good Health Services and much more!

Find a drive-thru testing site near you!
GreatlLakesBayHealthCenters.org.
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Former Saginaw school chief passes away

By MIKE THOMPSON

Gerald Dawkins, Saginaw's bow-tied
school superintendent from the turn
of the millennium, died at age 72 in his
hometown of Grand Rapids on June 24.
He served from 2001 to 2008 as the
successor to longtime superintendent and
educator Foster Gibbs. His seven-year ten-
ure was longer than average for an urban
school chief, but after his departure for
Shreveport, La., Saginaw schools endured
a decade of turnover and troubles that the
current board is striving to reverse.
Dawkins retired in 2013 from Shreve-
port’s Caddo Parish, which was four times
Saginaw's size, and returned home to
Grand Rapids, where he had worked the
first 30 years of his career, from teaching
into the upper ranks of administration.
Under Dawkins, Saginaw schools
passed a building and grounds millage in
2004, mostly for construction of the new
Thompson Middle and Loomis Elemen-
tary near the district's borders. However,

DR. GERALD DAWKINS

major enrollment declines led to wide-
spread closings of more school, mostly el-
ementary buildings on the city's East Side.

While praised for his general good na-
ture and innovations in student-centered

programming, Dawkins was criticized for
moving not to Saginaw, but to a Bay Valley
apartment while his wife, Gwen, continued
her education career in Grand Rapids. He
also raised eyebrows during the post-mill-
age time of his tenure when he frequently
interviewed for positions in cities that in-
cluded Detroit and Pittsburgh. He eventu-
ally accepted the Shreveport post.

"My devotion to Saginaw has been 100
percent,”" Dawkins said in response to crit-
ics, adding that exploration of upward ca-
reer options is common in all professions.

He was a Marine Corps veteran who
grew up in Spartanburg, S.C., and attained
a bachelor's degree from Knoxville College
prior to his master's studies at Western
Michigan University in Kalamazoo, which
led to his career start in nearby Grand
Rapids.

In semi-retirement, Dawkins worked
as a K-12 education consultant, based on
his reputation as a reformer in Saginaw
and in Shreveport.

How extraordinary it is to be able to yet receive news we

caln use.

Thank you “Jerome Buckley”"Michigan Banner and staff
for continuing to bring news that can actually be used.

In these difficult times a news outlet that brings news that
is uplifting, gratifying and educating.

Know that the Michigan Banner is appreciated!

Congratulations on 19 years of continuous, positive and informative

Nnews.

You are saluted. Keep up the extraordinary work for many years to come.

Barbara A. Campbell
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Ojibway to reopen, but not the circle drive

By MIKE THOMPSON

jibway Island is slated to reopen in late

July. A parking lot will be installed
within the gates, but the circular drive will
be closed to motorists, and security cam-
eras will monitor activities.

City Council members unanimously
approved the $11,000 plan on June 21
without public notice, other than plac-
ing the meeting agenda online three days
earlier. The first chance for residents to
air their views to the governing body will
come at the next meeting, 6:30 p.m. Mon-
day, July 12

The April shutdown was ordered, with
Council support, after cases of motorists
driving on the grass "into large gather-
ings" took place during the first warm days
of spring. Leaders expressed fears of inju-
ries or deaths and displeasure, and costly
lawsuits and damage repairs that could re-

sult. They also expressed covid transmis-
sion concerns, along with displeasure over
widespread littering

Opponents have answered that the
problems are no different than in past
years and that moderate law enforcement
could be deployed, adding that a handful
of troublemakers should not be permitted
to spoil park enjoyment for everyone.

Parking barriers will be temporarily
removed for special events and large gath-
erings, such as family reunions, with pre-
permit approvals.

“We feel this is the most practical and
beneficial option that works year-round
for the city," says Phil Karwat, director
of public works. "It will create additional
spaces at the front of the park for ice fish-
ermen in the winter, and allow easy access
for families and individuals to enjoy a run,
bike ride or picnic during the summer.
Much of the work can be completed with

our own city crews.”

City Manager Tim Morales adds, “We
understand that visiting Ojibway is a sum-
mertime tradition for many, and our goal
is to properly complete these upgrades as
quickly as possible.”

Mayor Brenda Moore concludes: “It’s
time to move forward. We know that
many, many citizens want to see the gates
reopened, but we are not looking for a
quick fix. We are looking out for the safety
of our citizens. This plan will create a safe
environment and allow everyone to enjoy
this phenomenal park for many years to
come.”

Continuous updates regarding the
opening of Saginaw’s parks will be avail-
able on the City of Saginaw website sagi-
naw-mi.com and on the City's Facebook
page facebook.com/cityofsaginawgovern-
ment.

301 E. GENESEE AVE. SUITE 201., SAGINAW MI 48607

989-992-2600

MICHIGANBANNER.ORG

M3



PAGE 30

+ COMMUNITY

MICHIGAN BANNER
First Great Lakes Bay Regional Newspaper

JULY 1, 2021

» » »» GET TO KNOW THE MICHIGAN BANNER STAFF

The Reporter: Michael Wallace Thompson

By RUMI WILSON

hen he began his journalistic career,

still shy of attaining his eighteenth
birthday, Michael Thompson could not know
a fateful phone call would turn into a lifetime
of reporting. The call came from the Saginaw
News sports department looking for some-
one from the Delta College Collegiate news-
paper to work night shifts part-time in 1973.
A recent St. Stephen’s High School graduate,
Mike accepted the position transcribing high
school sports reports during the week, and by
1978 worked full time reporting sports and
eventually local news assignments. Thirty-
four years later, Mr. Thompson took a buyout
from the Saginaw News in 2007, as news-
papers everywhere were downsizing. Soon
thereafter, he began working with the Michi-
gan Banner as a freelance reporter.

Mr. Thompson also began learning about
doing community organizing during the early
1970’s. The heyday of Saginaw United Neigh-
borhoods Association (SUNA) had inspired
his interest. Mike began walking door-to-
door in Northeast Saginaw, talking to resi-
dents about what issues impacted them in
their neighborhood. He had grown up near
Arthur Hill High School, but he found he
could relate to the residents he got to know.
Mr. Thompson even met his wife, Denise
Culpepper, on 3rd Street, while canvassing
the area citizens. They are still married, and
Michael Thompson today is involved with the
Houghton Jones Neighborhood association
on Saginaw’s east side.

Mike says community organizing is really
somewhat like news reporting. A good orga-
nizer knows effective community organizing
facilitation is about the actual residents and
not the organizer, much as good reporting is
meant to be objective, not about the writer’s
own opinions and ego. Still active, at both
reporting and community involvement, de-
cades later, Mr. Thompson can recall many
great stories from his years reporting and
being interested in Saginaw. He is a true
treasure trove of detailed accounts about im-
portant Saginaw area news stories, as well as
colorful anecdotes gleaned over the course of
four, going on five decades in the news busi-
ness.

“At the Michigan Banner we try to pick
the most important stories and go with
them,” Mr. Thompson explained. “A recent
example is how important the Covid 19 funds
are. These monies represent potentially an-

other shot at the war on poverty. I think we
(The Michigan Banner) did a better job than
any other area news source explaining their
significance.”

The most recent millage vote for the Sagi-
naw Publics Schools was identified as another
example of the major role the Michigan Ban-
ner plays in the community, according to Mr.
Thompson. The nearly $100 million dollar
millage package passed overwhelmingly and
Mike is proud of the detailed story he wrote,
which explained the bond issue fully.

“One thing I am able to do in the Michi-
gan Banner, and I want to do in the current
era where people distrust media so much is
to try and let people say what they want in as
large a format as possible,” Mike explained.

Two stories stood out as Mr. Thompson
talked about his impact writing for the Michi-
gan Banner. His coverage of the lead crisis lo-
cally, when Pam Pugh at the Saginaw County
Health Department and a group of local min-
isters like Reverends Larry Camel, Marvin
Smith, and Hurley Coleman joined together
to significantly reduce child lead poisoning,
stood out. For one Labor Day edition of the
newspaper, Mike highlighted the impact of
three giants of Black labor leadership in Sagi-
naw: Harry Browne, Norman Osbourne and
Henry Nickleberry.

Recent and ongoing challenges relating to
criminal justice and law enforcement issues
may be controversial topics but Mr. Thomp-

MICHAEL WALLACE THOMPSON

son feels the Michigan Banner is well-posi-
tioned to tackle them. In particular, being
able to explore nuances such as police recruit-
ing difficulties, police-community relation-
ships, funding challenges, as well as captur-
ing input from local people who can provide
their perspectives, analysis and solutions.

Mike wonders, as he currently composes
stories on his computer instead of the electric
typewriter he first used, how he ever did it in
the old days. He thanks his high school typ-
ing teacher who saved him from even more
work correcting copy had he been less of an
accurate typist.

On the nineteenth anniversary of the
Michigan Banner, Mike keeps pounding out
the articles for the next deadline. The kid
who transcribed sports for the Saginaw News
late nights will soon celebrate 50 years in
the news business. The old typewriters are
antiques. Mike gained some grey hairs and
girth as he freelances his way toward more
narratives, but he is not outdated by time.
Mike Thompson still reaches readers through
the Michigan Banner with new, fresh stories
about their local communities. He realizes lo-
cal stories just get lost in a nationally focused
news cycle. Working with words, working
with people, somehow it worked out for him
and for the audiences of people he can keep
informed and entertained by his writing.
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I'M JUST THINKING........

will

ell

Have you ever really thought
about what it takes to create a clock?
A watch, a miniature clock, needs
the same things in principle that are
in a clock. All of the springs, gears,
and minute connections that cause
it to keep regular time are included
in both, but on different scales. The
size of the time piece doesn’t change
its mission or purpose. All clocks,
watches, and timepieces have a
singular purpose- to tell time.

The thing that got me in this
conversation is that regardless
of the size or purpose of the time
piece, what is critical is that it
tells the correct time. The bigger
question is, what will time tell. In
this season of the pandemic, we
have seen time move very slowly
and very quickly. We are already at
the midpoint of the second decade
of the 21st century. It is the last
week in June of 2021 that I am
sharing these thoughts.

We have seen the complete
shutdown of most of our institutions
because of a world-wide pandemic.
We watched the President of the
United States go through a second
impeachment trial, and be found
guilty by Congress, and exonerated
by the Senate. We watched in
unbelief as the capitol of the State
was attacked by armed vigilantes.
We saw the Congress of the United

By PASTOR HURLEY J. COLEMAN, JR., WORLD OUTREACH CAMPUS CHURCH

States experience a true insurrection,
and people died. We watched as the
doors of the church, the gathering
places of the faithful, were closed while
the call for a greater faith went out over
the digital airways.

Businesses were closed because of
the risk of infection to both operators
and customers. We watched children
forced into digital learning situations,
many without the necessary internet
and equipment. We saw hospitals
overwhelmed in the course of their
business of saving and preserving life.
We saw medical workers become the
most exposed heroes in our daily lives,
many of them dying to the very virus
that they were fighting to save the lives
of others from.

With the public execution of
George Floyd, the inequities of law
enforcement were brought front and
center. The virus exposed the extreme
health inequities in our society. The
political environment exposed the
critical inequities of the jurisprudence
of government, the law, the economy,
and education. The holes in the fabric of
society revealed the torn materials that

+ COMMUNITY

had been loosely stitched to make
our country, our communities, our
world.

At this point it is easy to see
that things have happened, but it
is not easy to see what will happen.
We do not know the results of
the things we have learned about
ourselves. We do not yet know the
impact of the truths that have been
uncovered by these things. We are
not even sure what to think about
our politics, regardless of which
side of the political fence we are
on. Time will tell.......... I'm just
thinking.
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Remembering Andrew "Dr. Chris Banks" Parker

By VICKI HILL
RADIO GOSPEL ANNOUNCER AT
WTLZ-FM 107.1 FM

A{(ldrew Parker, a Black radio pioneer
nown to listeners for decades as “Dr.
Chris Banks, was a notable gospel radio an-
nouncer and a co-founder, along with Don
Wiggins, of WWWS 107.1 FM, known then
as W3 Soul. His voice and radio persona
were well known among gospel music lov-
ers throughout Saginaw, Flint and beyond.

“(He was) the voice of gospel music in
the Tri-Cities an icon, a legend in the Sagi-
naw area.”

“Chris was the gospel announcer that
I listened to as a teenager, I would have
never in my wildest dreams have imagined
that the man I admired so much that one
day I would be walking in his shoes as the
Gospel Announcer for WTLZ. Chris and
I became friends he was my mentor he
would give me advice on music and give
me history that I didn’t know. Chris saw
my potential and he decided to introduce

DR. MICHAEL GAVIN

me to some of the movers and shakers of
Gospel Music. He told me that I needed to
get involved with the Gospel Music Work-
shop of America and also become a part of
the Announcer Guild. The Gospel Music
Workshop of America is designed for Gos-
pel Artist to showcase their talents, as well
as Record Labels to push the Artist that
they represent. The Announcer Guild is

designed for Radio Personalities, Record
Labels, Print Media, and TV Media, this
is where we get our training to perfect our
craft. In 2010, I was nominated for a Stel-
lar Award so Chris and I traveled to Nash-
ville to the Grand O’le Opry where the con-
vention was being held, once I had arrived
I received a call form one of the officials
of the Convention to see if I had made it
in. T had no idea that when I attended the
Announcers part of the convention that I
would be bringing home the Stellar Award,
I was elated and so was Chris. Chris was
right by my side and he told me that he
was so proud of me. Chris had a spirit of
excellence, if it wasn’t right he wanted no
parts of it. Chris was a giant in my eyes
when it came to Gospel Music you see he
had been doing the job since 1969. Chris
has touched many lives along the way in
his career and every life that he touched
has become better. I will miss my friend
Chris Banks but I realize that Its not Good
Bye its simply See You Later.

The COVID-19 vaccine
will save lives.

Kim was Gwendolyn’s best friend. Kim
caught COVID and passed away the day
before her birthday. So Gwendolyn got
the vaccine to honor her friend and to
prevent others from losing their loved
ones. She strongly recommends that
everyone, especially in the city of Detroit,
gets their shot. Let’s join together to help
save lives and get beyond this pandemic.

The vaccines have been tested for
safety and are trusted by doctors.

Find your vaccine at
Michigan.gov/COVIDvaccine.
Text your zip code to 438829 or
call 888-535-6136 and press 1.

Spread

mDHHS

WHY DID I GET VACCINATED?

GWENDOLYN C. OF DETROIT, MICHIGAN
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Water shut offs

By JIMMY E GREENE
CEO & PRESIDENT, ABC MICHIGAN

I’Ve got a lot of friends that sit on Saginaw City Council
and I understand the pressures of doing so. I respect
each and every one of them as well. I truly appreciate
those folks that step up to serve. But, I know that they
do understand that with leadership comes criticisms
and I hope this comes across as constructive. I confess
that I am confused by their support of water shut offs for
Saginaw citizens.

The optics of receiving some free $52 million dollars
in federal funding that specifically addresses the “lost
revenue” from the pandemic and then turning off water
for struggling families is a terrible one. As people are
now starting to come out from this pandemic, city coun-
cil using those monies to offset those water bills would
seem to be prudent. Even Detroit is extending its water
shutoff protections until 2022.

And redirecting citizens to non profit agencies might
seem to be a good idea but I can tell you from experi-
ence, theyre not sitting in the best positions either.
Sometimes cities get to demonstrate it’s character and
this might be a great opportunity for the City of Sagi-
naw to do just that. Especially using the monies from
a pandemic that was created in large part by the same
pandemic that afflicted those people. Park some of the
money in a special fund for water and use it discrimina-
tively.

Let’s get these people back to work and free of some
of the water burden bill they have show them a city that
cares. Setting up zero tolerance payment plans after
clearing that water bill is fair. Spending that “free” mon-
ey isn’t a bad way to do that and remember what you
spend it on and what you don’t will be closely watched.
$52 million free dollars is a lot of money to get alot of
things done with some creative and caring thought.

****And note: I'm talking about people that fell be-
hind post pandemic. Chronic non payers pre pandem-
ic, I got nothing for you. ****

Now before anyone gets carried away with the “peo-
ple should pay their own bills” “fiscal responsibility”
retorts I'm going to say 2 things 1) If your community
doesn’t need the money because they have a surplus ask
them to give it back and 2) if you received any stimu-
lus money as a result of the pandemic that you didn’t
give back...ssshhh. These are tough times we’ve all been
through and if we can make the transition back to “nor-
mal” easier for those needy of us you can’t put a dollar
value on that.
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For David
Hall:

By ERIC R. GILBERTSON

If you've ever been to Ar-
lington National Cemetery
you've doubtless had the feel-
ing that you were standing on
hallowed ground. There rest
the earthly remains of presi-
dents and privates, the famous
and the unknown, heroes all.

It’s fitting, and touching,
that there rest the earthly re-
mains of our friend, David
Hall — among those honored .
others who also served the American people and American ideals with courage
and devotion.

The formal obituary printed on a page usually details the basic facts of a
life — dates and places, offices and accomplishments, honors and affiliations.
But the essence of a human life cannot be limited to words on a page. The es-
sence of a life and the true qualities of a person can only be found in the hearts
and memories of those left behind — those who knew and loved him best and
those whose own lives he touched.

We left behind are surely among those whose lives have been made better
by the crossing of our paths with those of our friend, David.

Several years ago, at SVSU, we created a special program for outstanding
students who were destined for leadership in their careers and lives: the Rob-
erts Fellowship Program. I wanted someone to teach the practical aspects of
leadership to these students — someone who exemplified the most important
qualities of a leader: intelligence and integrity, decency and dignity, courage
and compassion. The first name that came to mind was, of He taught students
in that Program for several years. They remember him today with gratitude
and affection, for he brought them lessons from his own life’s experience: that
overcoming adversity and unfairness required patience and persistence; that
success must only be accepted with humility; that organizing people was im-
portant but understanding them even more critical; that toughness was not in-
compatible with kindness; and that respect was not an entitlement but some-
thing to be earned.

At his retirement he was made the first “honorary Roberts Fellow.”

His life and career were characterized by those qualities and lessons, but
not those just. His life was also inspired and enriched by a deep love of coun-
try, of family, of faith.

A few years ago, at the memorial service for our mutual friend, Henry
Marsh, Dave stood straight and tall in the pulpit and recited from memory
a poem by William Earnest Henley — a poem which had special meaning for
him: Invictus. I can still hear the echoes of Dave’s voice in these lines:

“I thank whatever gods there be for my unconquerable soul . . . “

“In the fell clutch of circumstance I have not winced nor cried aloud. Un-
der the bludgeonings of chance my head is bloodied but unbowed.”

“I am the master of my fate; I am the captain of my

soul....“

His soul is unconquered still, and it still inspires us and others. Thanks be
to God.

Amen.
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One Week, One Street

By MIKE THOMPSON

One Week, One Street volunteers tackled another proj-
ect near Saginaw High School during it's eighth annual
cleanup and fixup campaign during the final week of June.

More than 100 volunteers from mid-Michigan church-
es and community groups blended their efforts on not one
street but two, Beechwood and Elmwood, between Webber
and the Gallagher/Hess one-ways. Their projects on aban-
doned properties included a large dump site on Elmwood,
and they also assisted homeowners with minor home re-
pairs, gardens and other tasks.

Past target sites have been along Roberts, Fulton, Har-
old, Ruckle and Elmwood.

Project organizers are Tamara Klida, outreach mission-
ary from Auburn United Methodist Church in the small
town between Bay City and Midland, and Pastor Roy Bald-
win from New Beginnings Deliverance Ministries, located
on East Genesee Avenue.

To learn more, see One Week, One Street on Facebook.

FACEBOOK.COM

Dear Michigan Banner,

Congratulations to the Michigan Banner, Rae Lynn and Jerome Buckley for 19
years of Service .

On behalf of a grateful Community , Through your dedicated service, you
have ensured the continuation of unparalled commitment to improving the
lives of others through your Magazine.

Over the past 19 years both of your many hours of service strengthened the
bonds of cooperation, and trust that bring people together, while helping our
community to address some of the greatest challenges of our time.

Our Community’s greatest strength’s remain the compassion of our citizens, each generation you help write a new
chapter of greatness and our community is proud of your commitment.

As we reflect on your many acts of kindness over the past 19 years, we draw inspiration from you, who have
answered the call to help build this community.

Thank you for your enduring commitment to serving and keeping our community informed with honesty and
integrity.

We trust that you will continue to work for the betterment of others and will have a even stronger future for all
people you service.

We Congratulate you in all your future endeavors and stand with you and the Michigan Banner in continuing to
bring the News and Community events to us.

Abundant Blessings,
We are honored to call you our Brother and Sister in Christ
Sammy and Lisa Coleman
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- TERRY DUPERON

I.l DUPERON EDUCATION..

facebook.com/duperoneducation
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Tick season is here -
Michiganders urged to
prevent tick bites

Lansing, MI — The Michigan Depart-
ment of Health and Human Services (MD-
HHS) is encouraging Michigan residents
to take steps to avoid tick bites when en-
joying the outdoors this summer. Tick-
borne diseases, particularly Lyme disease
and anaplasmosis, are increasing across
the state.

Lyme disease, caused by the bacterium
Borrelia burgdorferi, is the most common
tick-borne disease in Michigan. Anaplas-
mosis, caused by the bacteria Anaplasma
phagocytophilum, is the second most com-
mon tick-borne disease in Michigan, and
cases are increasing - particularly in the
state's Upper Peninsula.

Both Lyme disease and anaplasmo-
sis are transmitted by Ixodes scapularis,
commonly known as the blacklegged or
deer tick. The blacklegged tick is well-es-
tablished in parts of Michigan's Upper and
Lower Peninsulas and has been found in
new regions over the past few years. Infor-
mation about Lyme disease risk by county
is available at Michigan.gov/lyme.

"Preventing tick bites is the best way
to prevent tick-borne diseases, including
Lyme disease and anaplasmosis,” said Dr.
Mary Grace Stobierski, MDHHS Emerging
& Zoonotic Infectious Diseases manager.

"If you find a tick attached to your body,
promptly remove it. Monitor your health
and if you experience fever, rash, muscle
or joint aches or other symptoms, consult
with your medical provider."

Signs and symptoms of tick-borne dis-
ease typically begin one to two weeks after
a tick bite or being in wooded or brushy
areas where ticks commonly live. Early
symptoms can be non-specific and include
fever or chills, rash, headache, fatigue and
muscle aches. Early treatment with appro-
priate antibiotics can decrease the risk of
serious complications.

Protect yourself and your family against
tick-borne diseases by following these tips:

Avoid tick-infested areas:

« As ticks live in grassy, brushy, and
wooded areas, walk in the center of
trails to avoid contact with overgrown
grass, brush and leaf litter at trail edg-
es.

« Protect your pets - dogs and cats can
come into contact with ticks outdoors
and bring them into the home. Talk
with your veterinarian about the best
tick prevention products for your pet.

JULY 1, 2021

Use insect repellent:

« Applyrepellent containing DEET or Pi-
caridin on exposed skin.

» Treat clothes (especially pants, socks
and shoes) with permethrin, which
kills ticks on contact or buy clothes that
are pre-treated. Do not use permethrin
directly on skin.

» Always follow the manufacturer's in-
structions when applying repellents.

Perform daily tick checks:

« Always check for ticks on yourself and
your animals after being outdoors,
even in your own yard.

Inspect all body surfaces carefully and
remove attached ticks with tweezers.
To remove a tick, grasp the tick firmly
and as closely to the skin as possible.
With a steady motion, pull the tick's
body away from the skin. Cleanse the
area with an antiseptic.

Bathe or shower:

« Bathe or shower as soon as possible af-
ter coming indoors (within two hours)
to wash off and more easily find ticks
that are crawling on you.

» Wash clothing in hot water and dry on
high heat to help kill ticks in clothing.
Not all ticks spread the same germs.

MDHHS can help to identify ticks you
may encounter outdoors. Residents can
email photos of ticks to MDHHS-Bugs@
michigan.gov for identification. Michigan-
ders can also submit ticks to MDHHS for
identification free of charge. For more in-
formation on how to submit your tick and/
or photos, visit Michigan.gov/lyme.

The MDHHS Emerging & Zoonotic
Infectious Diseases Section has recently
released a report "Michigan Trends in
Tickborne Disease, 2016-2020," which in-
cludes up-to-date information on the types
of ticks that are common in Michigan and
the diseases they can carry.

Visit CDC.gov/ticks for additional in-
formation.
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McLaren Bay Region and McLaren Bay Special Care
lift visitor restrictions as COVID-19 infection rates
and hospitalization decline

Bay City, MI — Due to declining posi-
tivity rate in the community and low CO-
VID-19 hospitalizations, McLaren Bay Re-
gion and McLaren Bay Special Care will
return to pre-COVID visitation policy ef-
fective immediately. The policy allows for
two visitors per patient at a time in most
areas.

"The safety of our patients, staff, pro-
viders, and community is always a prior-
ity at McLaren," stated Clarence Sevil-
lian, President & CEO of McLaren Bay
Region. "Since the beginning of the pan-
demic, McLaren has taken steps to protect

patients, staff, and physicians including
screening for symptoms, increasing our
already rigorous cleaning and disinfect-
ing protocols, moving furniture to encour-
age social distancing, providing educa-
tion on proper hand hygiene, following
established guidelines from the CDC and
working with the local health department
to minimize the spread of disease. These
protocols are still in place.”

Visitors must be screened and are re-
quired to wear masks (covering mouth and
nose) at all times, regardless of COVID-19
vaccine status. This includes in patient

rooms and throughout the facility. Visi-
tors unable to mask or non-compliant with
masking will not be permitted to enter the
facility.

COVID positive or COVID suspect pa-
tients will not be able to have visitors ex-
cept for end of life or exigent circumstanc-
es.

Visiting hours and other specific de-
tails may vary by department. For more
information, please visit our website.

McLaren will continue to monitor and
update the policy as necessary.

“| WOULDN'T
WORK
ANYWHERE
ELSE.”

Rosalind Williams

»

Join the Covenant
HealthCare family.

When talking with Covenant
HealthCare employees, one word
always comes up: family. The close
teamwork and respect among our
people are what keep Covenant
employees here, year after year. They
love working for the region’s leading
hospital, providing extraordinary care
and working with the area’s finest
healthcare providers. Join us and
become a part of our family.

Apply at
CovenantHealthCare.com/Careers

COCENANT

HealthCare
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Critical
Issues

By CRAIG DOUGLAS
RETIRED EDUCATOR

As we approach the halfway mark of
2021, I thought it might be good to examine
three of the top issues facing schools, edu-
cators and parents. I read a “blog” called,
thephatstartup.com/blog that identified
eleven “critical issues,” and I would like to
extract three for your consideration. The
truth be told, there are an endless list of
topics and challenges facing education!

1) Health and wellness.

Where do we begin? Let’s start with
the pandemic because much of our health
and wellness concerns are focused there.

The vaccination and booster shots to
prevent COVID from spreading, how will
they shape education? As they are re-
fined and developed, will these be the new
“shots” to be required for students to attend
school? Right now, we do not hear much
about it, but the issue is right around the
corner. Especially as new variants of the
virus are discovered, vaccinations will be
important for children.

What about their mental health? It is of
huge concern! The stress on everyone has
been immeasurable, and it will be a topic
of study for years to come. To make my
point, may I reference a study of holocaust-
trauma conducted five years ago. It is a
controversial study that concludes that the
trauma from the holocaust may have been
passed down through two generations of
decedents, genetically. Istillam amazed at
the possibility that trauma might be geneti-
cally handed down. The premise, there-

fore, might be applied to families impacted
by the pandemic.

My point is simply that right now, trau-
ma and mental health of all in education,
families included, must be considered as a
critical issue. We must watch out for each
other, support each other, as the pandemic
has had an impact on everyone. I believe
we must make mental health as important
as physical health, especially with the deep
and potentially lasting impacts of trauma
associated with the pandemic.

2) Literacy level of students.

It blows my mind that in today’s world,
learning how to read remains a critical issue
facing education. With all of our knowl-
edge, one would think this should not be
the case.

But it is.

A quick search on the web cites articles,
one after another, about lagging literacy
rates worldwide, including here in the Unit-
ed States. One article claims we are 14th
in the world, hard to measure for sure, but
their point is made that it remains an issue
for us in America.

What to do? Perhaps start by owning
it. Recognize the challenge exists. Address
it on a case-by-case basis by valuing books.
Discussing topics found in them. Develop a
love for reading and a curiosity for learning.
Keep the momentum found in early grades
going into upper elementary and beyond.
Have an expectation for post-secondary ed-
ucation, whether it is college, military ser-
vice, vocational training, or whatever.

How many of us have said, “my parents
told me I was going to college...there was no
debate.” This sort of expectation can now
be generalized to say, after high school,
there is no doubt I need to keep learning
and growing. Embedded in such a belief is
the need to be proficient in literacy. Read-
ing, writing, speaking, all aspects of literacy
are vital.

3) Politics.

Education in Michigan, in the United
States, and in the world is impacted by
political conversations, deliberations, and
policy development. = We have endured

countless programs and funding challenges
in recent years.

Now is no different.

How government, at all levels, responds
to the pandemic and all of its related issues
will tell the story for educators.

Consider the shortage of certified teach-
ers...the shortage did not happen overnight
and is fueled by many factors, including an
eroding of respect for teachers over time and
the increasing demands placed upon them
by society. A clear lesson the pandemic has
driven home is how important teachers are!
Generally, we have heard comments about
home schooling, “I cannot believe how hard
it is to teach.”

Bingo!

With this a common belief, how do we
respond to teacher shortages? Do we make
it more lucrative as a profession, and if so,
how do we do this?

It can start locally, with the school
boards in our communities by making sure
teachers know they are valued and sup-
ported. Let them be reassured that they
work in safe schools with strong leadership.
When policies are developed, let their voic-
es heard. Make sure teachers’ needs are
identified and addressed.

This spirit can be transcended to state
government, a level of government that im-
pacts even more policy and of course, fund-
ing.
To wrap up, let’s agree that the first half
of 2021 has been rugged, with unprecedent-
ed challenges and resulting issues. We can
start by identifying these and other issues,
and we can show our care and concern by
addressing them.

Together. Collectively. With hope and
promise for a better second half of the cal-
endar year ahead and beyond.

References:
https://thephatstartup.com/blog/critical-issues-fac-
ing-education-in-2021/

https://www.chicagotribune.com/lifestyles/health/
ct-holocaust-trauma-not-inherited-20170609-story.
html

https://www.worldatlas.com/articles/us-literacy-
rate-by-state.html#:~:text=Literacy%20Rates%20
of%20the%20US.%20Although%20the%20
US,read%20and%20write%2C%20ranges%20be-
tween%2065%25%20and%2085%25.
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“I would love for you to come to our downtown office to
visit with me about becoming a Cardinal! | am happy
to assist you with how to complete your admission
application, explore academic programs, submit the
FASFA, and discuss many other services at SVSU that
bring you closer to your educational dreams.”

At SVSU, we see and cultivate your full . Carmen Stricker
potential. Cardinals fly far beyond the . 989-625-1202 | ccstrick@svsu.edu
classroom. .

Our convenient Riverfront Saginaw Center is . SV
open and ready to serve your unique needs. S U

Schedule your visit with Carmen Stricker,

who will be available at our Riverfront SAG INAW VALLEY

Saginaw Center from 8:30 a.m. to 4:30 p.m. STATE UNIVERSITY.
every Wednesday now through Aug. 18. N svsu.edu/opportunity

o Q @ 200 S. Washington, Saginaw * svsu.edu/go/Vvisit

Il
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SVSU Board votes to increase tuition 2.9%

Saginaw, MI — The Saginaw Valley
State University Board of Control voted to
increase tuition by 2.9% for in-state un-
dergraduate students during the Board’s
regular meeting Monday, June 21.

Last year, SVSU froze tuition rates. For
the upcoming academic year, a Michigan
undergraduate student taking 30 credits
will pay $11,130, an increase of $317 over
the prior two years.

“Our commitment to remaining afford-
able is undeniable,” said Donald Bachand,
SVSU president. “Not only do we continue
to have the lowest tuition among the state’s
public universities, we also launched our
Cardinal Commitment this year for fami-
lies earning less than $50,000. We se-
cured the largest single gift in university
history — $6 million — all of which will go
to scholarships, thanks to the generosity of
the Thompson Family Foundation.

“We must also recognize that many of
our current students and our incoming
students have struggled to learn during
the pandemic. We have a responsibility
to provide them with the academic, social
and emotional support they need to com-
plete their degrees and build careers that
will be essential to Michigan’s economic

recovery.”

Among the new services to be intro-
duced for the upcoming academic year is
a new Campus Mental Health & Wellness
Center previously announced in Febru-
ary. (https://www.svsu.edu/newsroom/
news/2021/february/newon-campus-
mentalhealthwellnesscenter/)

The Board also approved promotions
for 20 faculty members. The 12 individu-
als promoted to the rank of professor are:

« James Bowers, criminal justice

« Jennifer Chaytor, chemistry

« Colleen D’Arcy, teacher education

« Julie Foss, modern foreign lan-
guages

« Sherrin Frances, English

» Andrea Frederick, nursing

» Christopher Giroux, English

« Bonnie Harmer, nursing

« Rose Lange, nursing

« Jason Pagano, chemistry

« Rebecca Schlaff, health sciences

« Charles Weaver, health sciences

Eight individuals were promoted to the
rank of associate professor. They are:

neesha Gogineni, mechanical engi-
neering

John Herman, mechanical engi-
neering

Michael Heron, social work

Kellie Konsor, economics

Matthew Mitchell, social work
Dennis Savard, criminal justice
Aricka Schweitzer, occupational
therapy

Joseph Weaver, psychology

In other action, the Board:

Passed a resolution to adopt changes to
the SVSU Student Association charter.
Approved a revised alcohol and other
drugs policy for the 2021-22 academic
year.

Approved a revised death of a student
policy.

Modified the term of a previously au-
thorized charter school, New Dawn
Academy, located in Warren.
Confirmed board members for previ-
ously authorized charter schools.
Adopted revised Board bylaws.

To Jerome Buckley and the Michigan Banner:

Franklin D. Roosevelt once said, “To reach a port we must set sail -
Sail, not tie at anchor. Sail, not drift”

It seems an apt description because you help our Great Lakes
Region “sail” towards a “port” of a better way of life. That is

leadership at its finest; thank you for your endless commitment
and hard work.

Congratulations on reaching a terrific milestone. Happy 19* Anniversary to the

Michigan Banner!

Sincerely, Craig Douglas
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THE MICHIGAN BANNER NEWS IN PARTNERSHIP WITH AT&T

S AT&T
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Sabrina Beeman-Jackson

Saginaw ISD Head Start/Early Head Start

About Saginaw ISD pregnant women and Program Director
HE/EHS their families.
EHS ?rog rams enhapce Saginaw ISD Head Start

Established in 1965, chlldr.en s physical, social, Claytor Administrative “"Head Start
Head Start promotes emotional, and ' Building
school readiness for intellectual development; 3200 Perkins Street graduates are more
children, ages three to assist pregnant women to : likel d
five, in low-income access comprehensive Saginaw, MI 48601 ikely to graduate
families by offering prenatal and postpartum EGE S, 7ILAIE from hlgh school
educational, nutritional, care; support parents Fax 989.921.7146

efforts to fulfill their
parental roles; and help

and less likely to
need special

health, social and other
services.

Head Start programs parents move toward Office Hours
promote school readiness self-sufficiency. Monday: 8 AM - 4:30 PM education, repeat a
by enhancing the social and Together Head Start Tuesday: 8 AM - 4:30 PM .
. and Earlv Head Start have Wednesday: 8 AM - 4:30 PM grade, or Commlt
cognitive development of y <
children through the served tens of millions of Thu‘rSday: 8 AM - 4:30 PM crimes in
provision of educational children and their Friday: 8 AM - 4:30 PM ”
health, nutritional, social families. ST O/ Wila s DI ad0|escence°
and other services to At Saginaw ISD Head Sunday: 8 AM - 4:30 PM
enrolled children and Start our attentive staff is
families. av.allable Monday throth For additional information concerning Joe Bacal former
Early Head Start, Frlday to answer all your Saginaw ISD Head Start visit: I-f
launched in 1995, provides questions and make every www.saginawheadstart.org Dem. Ca IT,

effort to ensure you are
100 percent satisfied.

support to low-income
infants, toddlers,

Congrmn., Dist. 43.

Source: www.saginawheadstart.org

L. , ) SAGINAW ISD
“Our mission is to provide high E W e am—

quality services, developing HEAD START & FARLY HEAD STAR'
school readiness and family A——
empowerment for prenatal to % I Enroliments for0 05 year okds

age five children and families by 2" . ﬁ:cﬁ'zl?ﬂm
ytor Head ®

working in partnership with Buding s

parents and the community.” _' Saginaw, MI 48601
-Saginaw ISD HE/EHS e
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Dow partners with THE MOST to provide
solutions for the multicultural textured hair

care market

Midland, MI — announced it will col-
laborate with THE MOST, a start-up com-
pany specializing in textured hair care so-
lutions, to better understand and address
the needs of the underserved multicultural
textured hair care market. Through this
collaboration, each company will bring
a unique contribution to the table. THE
MOST offers an unparalleled understand-
ing of what constitutes a valuable and au-
thentic hair experience for this consumer
group. Dow provides access to the mate-
rial science expertise required to trans-
form ideas into business opportunities in
the very competitive personal care market.
In addition, with one of the broadest port-
folios in the industry Dow is in a unique
position to help develop ingredients to fill
the void in this underserved market.

Dow approached this collaboration
with The MOST by working closely with
representatives of Dow’s Employee Re-
source Groups (ERGS), such as Global
African Affinity Network (GAAN), which

representatives continue to play crucial
roles as key strategic contributors solidify-
ing the collaboration.

“Our collaboration with THE MOST is
a win-win collaboration that will address
one of the world’s oldest beauty needs
for people with deep curly to highly coily
hair,” said Isabel Almiro do Vale, Global
Marketing and Strategy Director for Dow
Personal Care. “Strongly aligned with our
values and commitment to collaborate to
address the most challenging issues in so-
ciety, we will not only partner to support
THE MOST’s endeavors but also expand
our fundamental understanding of tex-
tured hair care to serve the needs of the
underserved market and enable people of
color to treat and style their hair with the
proper attention and care.”

THE MOST develops products that
many major industry players lack the cul-
tural insight to produce and serves as a
marketplace for natural hair enthusiasts
looking for the best in textured hair care

solutions. With its all-in-one styling tools,
the independent brand empowers wom-
en of color to embrace their natural hair
by cutting styling time, increasing conve-
nience, and minimizing the invisible pain
points in ethnic haircare. By leveraging
Dow’s material science expertise, THE
MOST will have the opportunity to im-
prove upon its renewable-based styling
system, The Mint.

“THE MOST has a big vision for tex-
tured hair care and we need big partner-
ships to carry it through,” said Dawn My-
ers, Founder and Chief Executive Officer of
THE MOST. “We are thrilled to have Dow
as a partner and look forward to this sub-
stantive collaboration and the exchange of
cultural capital to better serve this indus-
try.”

Dow’s collaboration with THE MOST
highlights the critical need for inclusion
and diversity in order to discover new op-
portunities to bring tailored solutions to
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Use an ABC Contractor!

Not every contractor is the same.
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Great Lakes
Bay Regional

CHAMBER
SUMMIT

August 25 | 11:30-1:30 p.m.
Great Hall Banguet & Convention Center

Featuring Suzanne Clark, President &
CEO, U.S. Chamber of Commerce

e

= BAY AREA
CHAMBER OF COMMERCIE

People. Partnerships. Progress.

MIDLAND "qggQ sAG!NAW COUNTY
BUSINESS -CHAMBER
——

ALLIANCE OF COMMERCE

Registration and pricing information to come.
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CALL LEoON WASHINGTON ToDAY!
AND DRIVE A BETTER CAR!

*TO QUALIFY YOU MUST CONTACT LEON WASHINGTON
FOR AN APPOINTMENT PRIOR TO PURCHASE-

www.McDonaldAuto.com = i, Bli
5155 State Street » Saginaw | 5155 -Leon WaShintgon—

989 (9 Zcelll Sales & Lng,ang Consultant®
= 9 547 fax ,Iec:nw@m%dnnaidauto.cam

BARBER SHOP

203 S. Washington Ave
Saginaw, Michigan 48607

Hours of operation
Tuesday-Saturday
8:00am-6:00pm

Featuring
%10 haircuts
walk-in only

unldfire [l <o

2 www.wildfirecu.org/payoff

e (B

[TaT

AHMAD
989-252-3661

THURMAN
989-714-3071

credit union
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BART OF HOSPITALN Y

-

Book your next event with us

and experience the Art of Hospitality.

SEMINARS | BANQUETS | WEDDINGS | CATERING | LIFE’'S OCCASIONS
6200 State Street | Saginaw, Michigan | 989-799-4122 | HORIZONSCenter.com
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Grassroots donor prospecting.... Guess who?

By MEL AND PEARL SHAW

Grassroots organizations often
struggle with the question of “how do
we develop a list of people who could
give to our nonprofit?” Many feel
that they must have a list of people
of power, wealth, and influence and
they feel they don’t have the capacity
to reach that type of constituency. Do
you face this challenge?

Here’s what we have learned: your pro-
spective donors are right in your midst.
The people you already know can help you
develop your donor lists, and more. Take
time to consider these examples and add to
the list based on your experience, who you
serve, and where you are located.

The following are people who have ac-
cess — and often intimate access — to people
who can help grow your nonprofit’s financ-
es, resources, and impact. They can do this
through their own giving, fundraising, and
volunteering. They can also do this through
their networks. Consider those who work
in barbershops and salons; postal workers;
housekeepers; waiters; chefs; yoga instruc-
tors; fitness trainers; caregivers; and par-
ents of every kind. Think about it — all of us
interact with at least one of these catego-
ries or people, if not many. And these are
people who know everyone. People confide
in them. People trust them. They are a part
of people’s daily lives. They are constantly
meeting people from all walks of life.

These individuals are often overlooked
when nonprofits look for volunteers. Yet
many, especially those working as barbers
and beauticians have a long history of orga-
nizing, mobilizing, and getting the job done
in a relatively short period of time. They
truly understand the importance of custom-
er relationships. And when they believe in
your organization, they can carry the word
in a way that spreads like wildfire. Yes, we
are talking about old-fashioned, person-to-

person carrying the message.

Here’s another obvious point — many
of these relationships cross “class lines.”
Hard working people have close relation-
ships with people who have more resources,
money, and time. You can engage people of
“power, wealth, and influence” when you
engage with the people who interact with
them.

These individuals are in a position to
understand the personal priorities of a po-
tential donor, they know what they like, and
what they don’t like; due to their work they
have influence in a way that others do not.
Those who are parents are always in com-
munication with other parents, organizing,
and building networks. Tap into these!

COURTESY PHOTO

In terms of research and getting the
pulse of the community, the people we listed
above have their finger on the pulse. They
hear it, they know what people like, don’t
like, and what they are supporting. They
can also share insights with you for how you
can enhance your organization because they
often interact with those you serve or could
serve.

What many of us overlook is that these
are people who want to be involved. They’re
hungry. Our message to nonprofit leaders is
simple: invite this segment of our commu-
nity to play an important role in your work.
Don’t overlook them — don’t take them for
granted.

Copyright 2021 - Mel and Pearl Shaw

Mel and Pearl Shaw are authors of four books on fundraising available on Amazon.com. For help growing your fundraising visit www.saadandshaw.com or call (901) 522-8727.
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Greater Renaissance
Pastor Cedric R. Cheatham
1535 S. Warren Ave.
Saginaw, Ml 48601
989-752-1455

260-515-6456

Bethel AME Church
Rev. Dennis Laffoon
535 Cathay St.
Saginaw, Ml 48601
989-755-7011

Greater Williams Temple
608 E Remington St
Saginaw, Ml 48601
989-755-5291

Bethlehem Temple Church
of the Apostolic Faith
District Elder Curtis E.

1 Johnson, Pastor

3521 Webber St J
Saginaw, Michigan 48601 -
989-755-8381 Jacob's Ladder

Bishop Elect Dempsey Allen
1926 Fairfield Street

Saginaw, Ml 48602

Bread of Life Harvest Center
Senior Pastor Rodney J.

McTaggart 989-799-6601
3726 Fortune Blvd.
Saginaw, M| 48603 L

989-790-7933 L]

Life in Christ Ministries
Q Pastor Dennis Cotton, Sr.

2915 S. Washington Road
Saginaw, Ml 48601
989-401-4465
LifelnChristMinistriesO7@

Christ Disciples Baptist Church
Founder Pastor Eddie Benson
Pastor Genevieve Benson

3317 Lapeer Street gmail.com
Saginaw, Ml 48601
989-754-2444 M

Christ Fellowship Baptist Church
Rev. Robert Davis, Jr.

818 N. Washington Ave.
Saginaw, Ml 48601
989-754-4435
PastorD818@gmail.com

Messiah Missionary Baptist
Church

Pastor Otis Washington
2615 Williamson Road
Saginaw, Ml 48601
989-777-2636

Fax: 989-777-2640
messiahmbc@att.net
messiahsag.org

Christ Image Community Church
5501 Gratiot Rd

Saginaw, M| 48638

(989) 759-9161

christimage.us Mt. Olive Baptist Church

Pastor Marvin T. Smith
114 N. 6th Street

F Saginaw, M| 48601
989-752-8064

Faith Harvest Church

Bishop Ronald E. Chipp N

1734 N. Mason Lh |
Saginaw, M| 48602
989-799-4200
faithharvestministry.org
office@faithharvestministry.org

New Beginnings Deliverance
Ministry

Pastor Roy & Evelyn Baldwin
2609 E. Genesee

Saginaw, Ml 48601
989-777-8272
Pastorbaldwin@charter.net

Faith Ministries Church
Dr. Anthony Revis

3420 E Ashman St.
Midland, M| 48642
989-837-7777
faithministrieschurch.org

New Beginnings Life

Changing Ministries

Pastor Otis Dickens

2312 S. Washington Ave.

G Saginaw, MI 48601
989-755-3650

] Glimpse Of Hope Ministries

Pastor Leslie D Lewis

2211 S. Outer Dr.

Saginaw Michigan 48601

989-755-9237

g.ministries@aol.com

New Birth Missionary Baptist

Pastor Larry D. Camel

=N 3121 Sheridan

11""4 Saginaw, Michigan
989-327-1755

Grace Chapel Church
Pastor James Nelson
2202 Janes Ave.
Saginaw, Ml 48601
989-755-3212

New Covenant Christian y
Center ' q‘:‘

Pastor Ron Frierson e
2395 S. Outer Drive x
F \-.-lt'

Saginaw, Ml 48601
989-752-8485

New Hope Missionary Baptist
Church

Rev. Dr. Willie F. Casey

1721 Tuscola Street

Saginaw, MI 48601
989-753-7600

1T] New Life Baptist Ministries

Dr. Craig Tatum
1401 Janes Ave.
Saginaw, M| 48601
989-753-1151
newlifelcm.com

New Mt. Calvary Baptist
Church

Pastor Alfred "AJ" Harris Jr.
3610 Russel St.

Saginaw, Ml 48601
989-754-0801

New Way Ministries
Pastor Dwight & Princess
Dobbins

29200 Shiawassee St.
Farmington Hills, Ml 48336
(248) 987-2434
thenewwayministry.org

P

Prince of Peace Baptist
Church

Pastor Robert C. Corley Jr.
825 North 24th Street
Saginaw, Ml 48601
989-754-2841

Resurrection Life Ministries
Full Gospel Baptist Church
Pastor Carolyn L. Wilkins
2320 Sheridan Avenue
Saginaw, Ml 48601
989-395-3142

S

Saginaw Valley Community
Church

Pastor Richard Sayad

3660 Hermansau

Saginaw, Ml 48603
989-752-4769

Saint Paul Baptist Church
Rev, Dr., Vincent D. McMillon
120 North 15 St.

Saginaw, Ml. 48601
stpaul2@yahoo.com
Facebook: St Paul MBC Family
Connection

Second Baptist Church
Pastor-Elect Marcelle T. Smith
1770 W. Youngs Ditch Rd.

Bay City, Ml 48708
989-893-8631

St. John Ev. Lutheran Church
Pastor Carl Ballard

915 Federal Avenue

Saginaw, Ml 48607
989-754-0489
stjohnlutheranelcasaginaw.
weebly.com

T

Transforming Life Ministries
Pastor William Brown

523 Hayden

Saginaw, Ml 48601
989-754-9573

True Vine Baptist Church
Pastor Paul E. Broaddus
2930 Janes Street
Saginaw, Ml 48601
989-752-0751

U

United Missionary Baptist
Church

Rev. Cedric Nickson

4290 Lamson Street
Saginaw, Ml 48601

Church: 989-759-9411
Pastor 810.223.2987

\"4

Victorious Belivers Ministries
Church

Pastor Chris V. Pryor

624 S. Outer Dr.

Saginaw, Ml

989-755-7692

W

World Outreach Campus of
Greater Coleman Temple
Ministries

Supt. H.J. Coleman Jr.

2405 Bay Rd.

Saginaw, M| 48602
989-752-7957

Z

Zion Missionary Baptist
Church
Pastor Rodrick Smith

721 Johnson

Saginaw, M| 48607
989-754-9621

301 E. GENESEE AVE. SUITE 201., SAGINAW MI 48607

989-992-2600

MICHIGANBANNER.ORG



PAGE 50

MICHIGAN BANNER
First Great Lakes Bay Regional Newspaper

BRAD FLYNN

Saginaw Spirit welcomes
Brad Flynn as associate
coach; announce adjustments
in hockey operations

Saginaw, MI — Saginaw Spirit general
manager Dave Drinkill announced today
the organization has hired Brad Flynn as
Associate Coach and has made adjust-
ments to the Hockey Operations Staff.

“We are thrilled to welcome Brad
Flynn to the Saginaw Spirit family,” said
Drinkill. “Upon speaking with Brad, we
feel his coaching philosophies line up ex-
tremely well with our staff. We are excited
to get him to Saginaw and get started on
next season.”

The 36-year-old native of New Glasgow,
Nova Scotia, Canada joins the Spirit after
three seasons as an assistant coach for the
Red Deer Rebels of the Western Hockey

League. Previous to his work in Red Deer,
Flynn has been a head coach and director
of hockey operations in the North Ameri-
can Hockey League and an assistant coach
in the Quebec Major Junior Hockey League
and Manitoba Junior Hockey League.
Brad and his father, Danny, are the first
ever father and son to coach in all three
leagues of the Canadian Hockey League.
Danny Flynn is one of the most success-
ful coaches in all of Canadian Major Junior
history. He is a Memorial Cup Champion,
a two-time OHL Champion, a three-time
QMJHL Champion, and was the recipi-
ent of the Ron Lapointe Trophy twice for
QMJHL Coach of the Year. He is currently

JULY 1, 2021

an Amateur Scout for the Columbus Blue
Jackets.

Flynn enjoyed a playing career that
included three years of USports hockey
while attending Brock University and one
season with the Huntsville Havoc of the
Southern Professional Hockey League.
With coaching in his blood, Flynn retired
from playing at age 29 to follow his dream
of teaching the game.

“I am elated to join the Saginaw Spir-
it,” said the incoming associate coach. “I
am looking forward to working with Dave
(Drinkill), Chris (Lazary), Jesse (Messier),
and our players to build on the previous
successes of the organization. I'm excited
to move to Saginaw and become a part of
their wonderful hockey community.”

Drinkill also announced the return of
Assistant General Manager Brian Prout
and Assistant Coach Jesse Messier. Prout
will also continue to assume the role of
Head scout in the United States.

In the scouting department, Drinkill
has promoted South-Central Triple A
Hockey League (SCTA) scout Greg Ham-
mell to Head scout of Ontario. The 2021-
22 season will be his fifth year with the
franchise.

To fill Hammell’s previous role as
SCTA scout, Drinkill has tabbed Jordan
Selinger. Selinger is currently the Director
of Hockey Operations for the Collingwood
Blues Jr. A and has previously spent time
as General Manager of the Oakville Blades
Jr. A.

“Along with the addition of Brad Flynn,
we are excited to announce the return of
Brian Prout as assistant general manager
and head U.S. scout, and Jesse Messier as
assistant coach. Both have done a great
job for the hockey operations and coach-
ing staff, respectively. Greg Hammell has
earned the promotion to head scout of On-
tario after four seasons scouting the SCTA.
We are proud to welcome Jordan Selinger
to our scouting staff to fill Greg’s previous
role. All in all, these moves solidify what
we believe to be an exceptional hockey op-
erations staff heading into this 2021-22
season.”

The hiring of Brad Flynn is dependent
on the approval of immigration paper-
work.
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BASKETBALL
{'i TOURNAMENT

5 Cities per state/region

Winners advance to staote final and
compete for cash/prizes

5th grade-Adults (Male and Female)

REGISTRATION: Due 3 days prior to event
(5150 /team)

Early Registration: Due 1 week prior to event

(5100 /Team)
Do you have

thE’ bE!'rt tﬂnm Adgults compete for 510.0
in your state?

STEP UP AND
PROVE IT! More Infjormation

and to register:
www.top3dpromotions.com

301 E. GENESEE AVE. SUITE 201., SAGINAW MI 48607 989-992-2600 MICHIGANBANNER.ORG
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Middle
School

Students

Experience
Hands-On

Learning ~
with Summers-
on the Road

Flint, MI — YouthQuest students will
have a special opportunity this summer
with Summer on the Road at Genesee Ca-
reer Institute (GCI). From July 12-21, up
to 50 preteens will gain experience with
job training programs, learn about future
career opportunities and practice leader-
ship and team-building skills.

“We appreciate the continued partner-
ship with Genesee Career Institute,” says
Nefertari Jones, program director of after-
school education at Flint & Genesee Edu-
cation & Talent. “This experience allows us
to help prepare Flint youth for 21st-centu-
ry careers.”

GCI is a career-technical education

center serving 11th- and 12th-grade stu-
dents across Genesee County. GCI allows
students to start training in their intended
career field with programs including health
career fields, information technology, au-
tomotive, electrical and cosmetology.

“At GCI, students can explore future
careers and gain the skills they need to
enter the workforce after graduation,”
says Deborah Davis, principal of Genesee
Career Institute. “By hosting YouthQuest
students, we can expose them to future
careers and show them the opportunities
GCI offers.”

During Summer on the Road, students
will participate in the following programs:

COURTESY PHOTO

« The Power of Print — Screen Print-
ing and Dye Sublimation

« Digital Photography

« Introduction to Construction

« Mechatronics and Robotics

« Base Camp Adventure Camp

Summer on the Road is available to
students who attend YouthQuest at Inter-
national Academy of Flint (IAF) in sixth
through eighth grades. If your student at-
tends session at IAF and is interested in
participating, contact your site team lead-
er or call (810) 600-1422.

MYB
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ON THE JOB:

Flint, MI — Flint Southwestern Clas-
sical Academy graduate Teshia Smith is
following her passion by building her own
graphic design and branding business
called Artish Design.

“It started when I was in college,” says
Smith, who graduated from Marygrove
College with a Bachelor of Fine Arts with a
concentration on graphic design. “I posted
my artwork on social media and my friends
started requesting designs on t-shirts and
phone cases.

In my senior year, I was contracted to
do freelance work for the university and
started getting new branding projects ev-
ery week or so after that.”

However, it took Smith some time to
get the courage to take her career full time.
While working as a human resources man-
ager for AMC Theaters, she continued to
do freelance work until she worked up the
nerve to leave and pursue her business full
time.

“Now my business is going very well,”
says Smith. “I have an average of 30 to 50
clients each month. I am busy enough that
I just hired an assistant to help me keep up

with emails and tie up loose ends.”

Smith plans to continue growing her
business by securing a brick-and-mortar
location and hiring a team of designers
within the next two years.

What does a typical day look like for
you?

After starting work, I check my emails
and texts and focus on responding to pend-
ing clients. Then, I always have some sort
of design work to do, whether it’s working
on business cards, websites or logos. And
then I work on any type of marketing work
I have.

How did the lessons learned in
TeenQuest help you on your jour-
ney?

The main things I learned were work
ethic and how to speak with people. It
gave me an advantage in college compared
to peers who didn’t have a program like
TeenQuest.

COURTESY PHOTO

What is your favorite memory?

Our facilitator. He was like one of the
kids, but we all respected him. The way he
worked taught me that you can still have
fun, but you need to have respect.

What advice would you offer cur-
rent TeenQuest students?

Take every opportunity that comes
from the program. When I left for college,
I would still get emails with opportunities
for jobs. Make sure to keep up with that
and know the opportunities are available.

What is your proudest moment
since graduating TeenQuest?

Gaining the courage to leave my full-
time job and focus on my business. It al-
most took me a year to leave, but when
I did, my business increased three-fold.
Blessings come when you go after the goals
that scare you most.
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0 PIC OF THE WEEK

Earlier last month, Gloria Wilson
celebrated her 80t birthday at Horizon
conference center with family and over three
hundred guests.
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The Great Lakes Bay Region Does Better With

/——\
ARBER

BUICK SAGINAW

“When you want a

great car or truck
come see
The Wright Guy
for the job!”

John Wright

jwright@garberbuick.com
989-497-4444, ext. 1615
GarberBuick.com
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We imagine.

Whatever your dreams, whatever your goals, your professors
and friends at SVSU will fly with you every step of the way.

SV
SU

SAGINAW VALLEY

STATE UNIVERSITY.
#  Cardinal

Since age 11, India Pernell has had a passion for expressing herself through
writing. Yet, when she first enrolled in college, choosing a major proved to be
elusive for the Oak Park native. “l was ‘major hopping’ until it finally occurred

to me that | always enjoyed writing and that | was good at it.” Now a published
author, Pernell has her sights on a career in grant writing, publishing or the film
industry. In fact, she has nearly completed writing a movie script. Her confidence
is nurtured by her positive attitude and accomplishments at SVSU.
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svsu.edu/opportunity o ° @ 7400 Bay Road - University Center, MI 48710 * (800) 968-9500 * admissions@svsu.edu
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